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“THE ORIGINAL MANDATE OF OUR SUSTAINABILITY EFFORTS
WAS TO a) BE A GOOD CORPORATE CITIZEN b) EDUCATE OUR
COLLEAGUES SO THAT THEY CAN BE GOOD CITIZENS c) FIND THE
BUSINESS VALUE: REDUCED OPERATING COSTS AND INCREASED
REVENUE THROUGH PRODUCT INNOVATION.”

It combines corporate citizenship, risk management and
strategic opportunity - driving operating costs down, revenue
growth up and greater adoption of sustainable practices.

Bloomberg’s commitment to the environment and the communi-
ties in which we work extends beyond our own doors - we also
engage vendors and customers in setting standards, promoting
clean technologies and reducing natural resource use.

Most importantly, we are leveraging our product and reach to
integrate material environmental, human and other information
into business and financial market analysis.

Bloomberg



Products & Services

CLEAN ENERGY FINANCE

CARBON MARKETS

ENVIRONMENTAL, SOCIAL & GOVERNANCE
SUSTAINABILITY NEWS

ENVIRONMENTAL LAW

RESPONSIBLE FORESTRY
MANAGEMENT

GREEN BUILDING & ENERGY
EFFICIENCY

SUPPLY CHAIN RISK

Environment

ELECTRONICS EFFICIENCY
& E-WASTE

ENVIRONMENTAL
STANDARDS & TRANSPARENCY

SUSTAINABILITY IS INTEGRATED INTO OUR BUSINESS

AT BLOOMBERG SUSTAINABILITY MEANS MANAGING OUR BUSINESS BETTER BY INTEGRATING ENVIRONMENTAL, SOCIAL AND ECONOMIC CONSIDERATIONS

INTO OUR OPERATIONS AND PRODUCTS AND SERVICES.

Social

PHILANTHROPIC SUPPORT
COMMUNITY INVESTMENT
EMPLOYEE ENGAGEMENT
HEALTH, SAFETY & WELLNESS
INCLUSION & DIVERSITY

Bloomberg
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Welcome to Bloomberg's
first comprehensive
sustainability report.

This document describes
our approach to, and
performance on, material
environmental, social,
and governance issues
during the year ending
December 31, 2010.

For more Information on our
sustainability programs, visit
bloomberg.com/bsustainable
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It provides information and data covering Bloomberg's
global operations, including all joint ventures, subsidiaries,
and leased facilities.

Bloomberg L.P. is a privately held Limited Partnership.
In common with other privately held companies, we do
not publicly disclose detailed financial information.

This report was prepared using the Global Reporting
Initiative (GRI) G3 Guidelines and has been assessed

as application level B+. When calculating global carbon
emissions, Bloomberg includes all components of the
Company within its financial boundaries. Bloomberg L.P.
(BLP) has calculated its Carbon Emissions with guidance
from the WRI (World Resources Institute) and WBCSD
(World Business Council on Sustainable Development) in
the form of the WRI Report “Hot Climate, Cool Commerce:
A Service Sector Guide to Greenhouse Gas Management”
(May, 2006). Our carbon emissions are third-party assured
by Cventure.

For more information on our sustainability programs visit
http://www.bloomberg.com/bsustainable

We welcome your comments and suggestions on any
aspect of our sustainability programs, performance and
reporting. Contact the Sustainability Group at
BSustainable@Bloomberg.net
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Bloomberg is the
world’s most trusted
source of information for
financial professionals
and businesses.

Bloomberg combines innovative technology with
unmatched analytics, data, news, display and
distribution capabilities, to deliver critical information
via the Bloomberg Professional® service and multimedia
platforms, including Bloomberg Businessweek and
Bloomberg Markets® magazines. Bloomberg's media
properties span television, radio, digital and print, making
up one of the world's largest news organizations.
Headquartered in New York, the company employs more
than 12,900 people in 184 locations around the world.

Bloomberg's guiding principles:
CLARITY. TRANSPARENCY.
EMPOWERMENT. INNOVATION.
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PRODUCTS AND SERVICES

The foundation of Bloomberg'’s leadership is the ability
to take large amounts of disparate data and news and
transform it into actionable useful insights. Bloomberg
Government, Bloomberg Law, Bloomberg Sports and
Bloomberg New Energy Finance are just a few of the
offerings that provide opportunities to capitalize on
Bloomberg's data management and delivery expertise.

Bloomberg Tradebook is a leading global agency broker
used by institutional traders, broker-dealers, hedge fund
managers, market-makers and portfolio managers worldwide.

Bloomberg News and Media platforms provide real-time
news and definitive coverage of companies, markets,
industries, economies, governments and much more.
Bloomberg's media properties span television, radio, digital
and print and make up one of the world'’s largest news
organizations with more than 2,300 news and multimedia
professionals at 146 bureaus in 72 countries. For more
information, please visit www.bloomberg.com/solutions

CORPORATE GOVERNANCE

Bloomberg L.P. is a privately held Delaware USA Limited
Partnership. The Board of Directors provides strategic
direction to the Company, with representatives from corpo-
rate divisions reporting to the Chairman of the Board and
representatives from Product & Services reporting directly
to the President. There are 11 members of the Board;

five are non-executives, of which three are independent,
including one woman.

The Chairman of the Board, Peter Grauer, and the
President, Dan Doctoroff, are the highest-ranking officers
and serve in these roles at the request of the owner.



MORE THAN
300,000 SUBSCRIBERS / PRO-
DUCES, ON AVERAGE, 5,000 STORIES A DAY. THE
BLOOMBERG NEWS SERVICE IS PICKED UP BY
MORE THAN 420 PUBLICATIONS IN 65 COUNTRIES /
355,000 CIRCULATION /
4.6 MILLION READERS
/ 9.4 MILLION
UNIQUE VISITORS PER MONTH /
10.6 MILLION UNIQUE VISITORS PER MONTH /
AVAILABLE IN MORE THAN
250 MILLION HOMES / BROAD-
CAST NATIONALLY VIA SIRIUS/XM RADIO AND ON
WBBR 1130AM IN THE NEW YORK AREA. REPORTS
AND PROGRAMS ARE SYNDICATED TO 200 RADIO
AFFILIATES IN THE U.S. /
INDUSTRY-LEADING APPLICATIONS ARE AVAILABLE
ON THE IPAD, IPHONE, BLACKBERRY AND NOKIA
DEVICES AND HAVE BEEN DOWNLOADED MORE
THAN 6 MILLION TIMES.
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MESSAGE FROM
PETER GRAUER

CHAIRMAN

Sustainability is central to
Bloomberg'’s core values
and provides competitive
advantage.

Michael Bloomberg founded our business on one core
belief — that bringing transparency to capital markets
through access to information could increase capital flows,
produce economic growth and jobs, and significantly
reduce the cost of doing business. Today, we continue to
build on that foundation in everything that we do. We pro-
vide decision makers in business, finance and government
with a vast network of information to enable them to make
more effective and informed decisions.

Historically, we have not extended the same principle of
transparency to our business operations. We are a privately
held company. However, in the five years since we began
actively integrating a sustainability strategy into our business
plan, we've discovered a lot about the value sustainability
can add. We feel it is our obligation to the business commu-
nity and the communities in which we operate to share

this information.

A common misconception holds that integrating sustain-
ability into corporate strategy brings additional cost without
quantitative value. At Bloomberg, we couldn’t disagree
more. Our sustainability initiative has evolved into an
employee and community engagement platform, an effective
management tool and a substantial source of innovation

and opportunity.
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We invest significant time and money in the communities

in which we live and work. We've saved over $25 million

in the last three years by reducing our environmental impact.
And we've developed new sustainability products and
services for our customers. These are tangible benefits

to the Company.

Our inaugural report outlines our efforts in philanthropy,
environmental management, health and wellness, and learn-
ing, leadership and diversity. These initiatives drive value

to our business in multiple ways — improving productivity,
managing risk, reducing costs and driving product develop-
ment. We recognize that for sustainability to become fully
integrated into corporate strategy, there needs to be a
direct value to companies and capital markets. Our report
provides a glimpse of the direct value that accrues to
Bloomberg's business; we hope it will assist others in
finding a similar value for their businesses.

It is not only important for companies to develop sustainability
strategies, but also to report on their results. Disclosure,
transparency and access to information are critical drivers
of shared knowledge surrounding sustainability. As members
of the global business community, it is our responsibility to
ensure this information is made available — and to elevate
the conversation.

Stay tuned. We've only just started.

A



MESSAGE FROM
DAN DOCTOROFF

PRESIDENT

Integrating sustainability
Into business strategy and
financial markets delivers
real value.

A growing collective of NGOs, governments, communities,
individuals and companies around the globe now see

an opportunity to develop a more targeted and innovative
approach to sustainability.

Climate change is the biggest driver of today’s sustainability
debate. While focus on carbon emissions will likely have the
largest impact, we need to look at the risks to ecosystems
that climate change creates — including water scarcity, and
loss of forests and biodiversity. These ecosystems pro-

vide indispensable services to the planet, society and the
economy, and, by extension, to businesses.

How to truly prosper in the transition to a low-carbon econ-
omy and how capital markets evaluate and reward those
actions are challenges we face today. Each firm needs

to determine how to leverage its core expertise to create
opportunity while propelling change.

Financial professionals look to Bloomberg for critical market
information. We see our company as a platform that can help
emerging environmental markets and analysis gain accep-
tance among the investor community by providing actionable
information such as news, data, and analytical tools.

Bloomberg believes that market-based mechanisms are
essential to combat climate change. We view our role not
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only as an advocate but also as a catalyst for our customers
to accelerate investment in solutions.

This is the beginning of what we expect to be a long-term
growth area. Bloomberg is well positioned to provide cred-
ible, actionable sustainability analysis.

We've reviewed Bloomberg's offerings and made significant
enhancements to news coverage, equities analysis, and envi-
ronmental markets products. And Bloomberg's new products
in energy, law and government address sustainability policy
and regulatory issues for their targeted community of users.

As a fundamental platform for financial professionals and
businesses, Bloomberg works hard to understand custom-
ers’ workflow. Thus we are well positioned to integrate
useful sustainability data and analysis into the valuation
and decision-making process of the capital markets.

By bringing transparency to the marketplace, Bloomberg
can provide clarity about new and often complex instru-
ments and issues. This builds confidence in the public
market and drives liquidity and broader participation.
Ultimately, Bloomberg'’s goal is to provide valuable and
timely information, which drives responsible investment
decisions along the value chain.

Bloomberg can develop new standards, financial instru-
ments and markets by collaborating with business, finance,
NGOs, and governments. Our approach is intended to

be comprehensive, combining corporate citizenship, risk
management, and strategic opportunity with driving operat-
ing costs down, revenue growth up, ultimately encouraging
the adoption of greater sustainability as a core focus for
the Company and our customers.

QM ¢ ﬂnm%



VMIATERIAL

ISSUES

This report focuses on
sustainability issues
material to Bloomberg's
business.

We identify these issues by:

* Analyzing our business activity for environmental
and social impact

* Reviewing specific concerns identified by stakeholders
though our engagement process

* Benchmarking issues covered in the reporting of peer
companies and sustainability leaders across sectors
and regions

* Using the Global Reporting Initiatives G3 Guidelines
to frame our approach to reporting

Two of our key challenges are to
REDUCE CARBON EMISSIONS FROM
DATA CENTERS AND TRAVEL.
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The issues below were identified as most material
to the company based on this process:

Accuracy of our information services
Accuracy, balance and impartiality of our news reporting

Ability of our products and services to raise awareness
about sustainability issues

Operating activities’ contribution to climate change and
impact on ecosystem services

Ability to attract and retain top talent
Ability to continue to innovate
Ability to remain competitive

Ability to provide superior customer service and support

Key challenges remain:

Creating standards for sustainability data

Integrating meaningful data, news and analysis about
sustainability across all products and services

Expanding base of customers we serve with sustainability
information

More effectively aligning our environmental and
social investment strategies

Reducing emissions from our data centers
Addressing continued growth in employee travel

Implementing an aggressive and comprehensive
global program



KEY BUSINESS FACTORS

Revenue

UNIT OF MEASURE

$ billions

6.9

6.3

2008

6.1

% CHANGE

REFERENCE

Page 8

DEFINITION

Operating revenues less various adjustments to Gross Sales.

Employees

Number (#)

12,690

10,990

10,317

Page 67

Number of full-time employees at the end of the reporting period
as disclosed in the company’s social responsibility reports.

Occupancy

SqFt

3,211,000

3,021,585

2,898,868

Page 35

Leased and owned square footage in the company’s
real estate portfolio.

Electricity

kWh

241,669,809

231,668,327

239,108,901

Page 34

Kilowatt hours consumed by the company in the reporting year
including common area charges.

Travel Miles

PRODUCTS & SERVICES

Man-miles

# of organizations
(thousands)

111,267,818

83,433,977

77,756,534

Page 36

Page 21

Business miles traveled by company employees in the
reporting period.

Number of global organizations (in thousands) active in clean
energy in Bloomberg New Energy Finance's database.

# of companies
(thousands)

Page 22

Number of publicly traded companies (in thousands) in
Bloomberg's database reporting environmental, social and
governance data.

# of awards

Page 24

Number of news stories from multiple Bloomberg platforms
receiving awards for environmental and social coverage.

# of analyses

Page 23

Number of Bloomberg Law analyst written and contributed
articles published in the Sustainability Law Report.

New Products — Climate Change

Yes/No

Page 20

New climate change related products introduced by
Bloomberg — Integrated Carbon Disclosure Project data in
2008, Environmental, Social and Governance data in 2009
and New Energy Finance in 2010.

Emissions/Revenue

Metric tonnes

Page 32

Total firm CO,e emissions, including acquisitions, divided
by million dollars of revenue. Excluding acquisitions, the
3 year % change is (11%).

RECs/Purchased Electricity

% kWh

Page 34

Amount of Renewable Energy Credits purchased by the
company as a percentage of total electricity consumed.

Travel Emissions/Employee

Metric tonnes

Page 36

Emissions resulting from miles traveled per employee.

Water/Employee

Gallons

Page 43

Gallons of water consumed on a per employee basis annually.
This is an estimated number.

Landfill/Employee

Metric tonnes

Page 39

Metric tonnes of CO,e generated by the company on a per
employee basis.

Investments/Revenue

$

Page 37

Dollars spent on Sustainability related projects, per million
dollars of revenue.

Third Party Verification

Yes/No

Appendix xvi

Indicates whether the company’s environmental policies were
subject to an independent assessment for the reporting period.

Green Building Policy

Yes/No

Page 35

Indicates whether the company has a policy regarding its
efforts to use environmentally friendly procedures in the design
and construction of its buildings.

Environmental Supply Chain
Management

Yes/No

Page 51

Indicates whether the company has a policy to address environ-
mental supply chain management.




PRIMARY INDICATORS
SOCIAL

Lost Time From Accidents/
Employee

UNIT OF MEASURE 2008 9% CHANGE

# of incidents

REFERENCE

Page 73

DEFINITION

Total number of incidents resulting in lost time from work,
normalized on a per employee basis.

Total Training Hours/Employee

# of hours

Page 69

Average number of training hours on a per employee basis.

Community
Spending > 1% PTP

Yes/No

Page 62

Indicates whether the amount of money spent by the company
on community-building activities is greater than 1% of pre-tax
profit.

Health & Safety Policy

Yes/No

Page 70

Indicates whether the company has a policy regarding
employee health and safety in the workplace.

Fair Remuneration Policy

Yes/No

Page 74

Indicates whether the company has established a
consolidated firm-wide policy regarding fairness in
compensation of employees.

Equal Opportunity Policy

Yes/No

Page 75

Indicates whether the company has a policy to hire and
promote on merit.

Human Rights Policy

GOVERNANCE
Size of the Board

Yes/No

# of directors

Page 18

Indicates whether the company has a policy to protect
the rights of all people with whom it works.

Number of directors on the company’s board.

Independent Directors

Percentage of board members that can be classified as inde-
pendent. Independent board members are not employees of
the company, have not received a large sum of direct compensa-
tion from the company and are not directly related to any of the
company’s executives.

Women on Board

%

Percentage of women on the Board of Directors.

Board Meetings

# of meetings

Number of corporate board meetings held in the past year.

Board Meeting Attendance

%

Percentage of members in attendance at board meetings during
the period.

Political Donations

$

Amount of corporate donations to political groups, parties or
individuals.

CEO Duality

Yes/No

Indicates whether the company’s Chief Executive Officer is
also the Chairman of the Board.

Sustainability-Linked
Compensation

Yes/No

Indicates whether executive compensation is linked to
Environmental, Social and Governance (ESG) goals.

UN Global Compact
Signatory

Yes/No

Indicates whether the company is a signatory of the United
Nations Global Compact.

UN PRI Signatory

Yes/No

Indicates whether the company is a signatory of the United
Nations Principles for Responsible Investment.

GRI Application Level

Grade

Indicates whether the company is in compliance with the
Global Reporting Initiative (GRI) criteria and what application
level is targeted.




SUSTAINABILITY
GOVERNANCE

Sustainability embodies
the core values that have
made Bloomberg one of
the world’s most success-
ful companies.

Sustainability at Bloomberg is managed directly by three
primary groups — Environmental Sustainability, Professional
Development and Philanthropy. All report directly to the
Chairman of the Board.

This Sustainability Group reviews policies and procedures
on sustainability issues to ensure compliance with all relevant
internationally-accepted principles and best practices. They
also coordinate engagement with external stakeholders.

The Group works with 21 operating departments to raise
awareness and coordinate efforts to reduce Bloomberg's
environmental impact. Since 2007, they have initiated more
than 300 sustainability projects across the business with the
guidance of a steering committee of senior managers.

Managers and team members in high-environmental-impact
departments have specific sustainability goals and metrics
that are tied to their annual compensation.

Ethics and employment issues are handled by our Profes-
sional Development department, a global presence of more
than 175 professionals who ensure that Bloomberg is pro-
viding a competitive package of benefits to our employees
and their dependants. They also assure that our leadership
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and diversity programs are properly designed to meet
our employee needs in the many countries and cultures in
which we work.

Our Philanthropy Group has 14 individuals spread over
four major regions in which we operate — North America,
Latin America, Europe, Middle East and Africa (EMEA)
and Asia Pacific. They ensure that our corporate giving
program is in line with our core tenets and the wishes of
our major shareholder.

Sustainability-related product development is managed by
multiple product groups, reporting to the President.

A working group of representatives from Equities, Commodi-
ties, Law, Government, Industries, News, Multimedia and
others is lead jointly by senior staff from the President’s
Office and the Sustainability Group. They review the Compa-
ny's products and services and evaluate opportunities within
the greater sustainability information space.

Bloomberg's sustainability efforts are guided by our core
belief that environmental and social issues are material

to our business and our partners — customers, vendors,
employees, owners, nonprofits, governments and commu-
nities. The Company has developed specific policies and
guidelines to ensure that we integrate these issues into
our tactical and strategic considerations.



ORGANIZATIONAL STRUCTURE

P. Grauer
Chairman of the Board

D. Doctoroff
President

SUSTAINABILITY GOVERNANCE

Corporate groups that are
responsible for sustainabil-
ity-related work and report
directly to the Chairman.

[ Products & Services
groups that are responsible
for sustainability-related
work and report directly to
the President.
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BLOOMBERG SUSTAINABILITY
INTERNAL STRUCTURE & STRATEGY

Assurance

Stakeholder
Engagement

Chairman’s Initiative

Sustainability-related corporate groups report directly
to the Chairman and related product groups report to
the President.

Strategic Relevance
Integrated into core business units with specific
goals/targets and accountability.

Operational Integration
Performance metrics established and tracked by
Sustainability Group.

Aggressive Targets

Overall target of 50% footprint reduction by 2013, with
interim, specific departmental targets designed to get
us there.

Assurance
Annual Carbon Emissions Verification since 2007.

Stakeholder Engagement
Aggressive and detailed communication strategy targeting
internal and external constituents.



STAKEHOLDER
ENGAGEMENT

Material issues are
best identified with the
help of partners.

We do this as part of normal business practice as well as
more formally through a multi-stakeholder initiative with
Ceres (www.ceres.org). The views of the Ceres stakeholder
panel have been taken into account in the development of
this report.

Below we list Bloomberg's key stakeholders and outline
how the Company engages with these groups. More infor-
mation on our partners is available throughout this report.

Communities Through Bloomberg's philanthropic
programs, we engage with the communities around the
63 offices in which we have 10 or more employees. Our
support is focused on education and literacy programs,
health and medical research, social work, arts and culture,
public parks and the environment.

Customers Bloomberg conducts regular satisfaction
surveys to understand the needs of our customers.
These include a comprehensive annual survey of all our
Bloomberg Professional® service customers. This annual
survey is supplemented with data from other studies
conducted by business units, which are done more often
and focus on specific market segments.
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NGOs Bloomberg collaborates with NGOs that are aligned
with our core business operating issues and our corporate
philosophy. These include NGOs involved in: setting envi-
ronmental standards and promoting transparency; manage-
ment of supply chain risk.

Suppliers We engage with our suppliers via an extensive
Vendor Survey to help ensure we conduct business only
with companies that meet high labor and environmental
standards. We then provide feedback to help low-scoring
suppliers improve their performance.

Employees We communicate with our employees using a
number of channels to keep them up-to-date about business
and sustainability efforts.

Governments Governments and financial centers around
the world depend on the Bloomberg Professional® service
for insight into financial markets and increased transparency
that fosters global liquidity.



STAKEHOLDER ENGAGEMENT

Stakeholder Engagement Within the Report

HIGHLIGHTS OF STAKEHOLDER FEEDBACK

Private company: Leadership as a private company in stakeholder
engagement, transparency and sustainability is critical. Sharing
business rationale for its sustainability efforts and explaining how
its private company structure influenced its strategy are important.

ESG product: Bloomberg's ESG product is a “game changer.”
Focus on closing the data gap and broadening the audience.
Produce supporting metrics on usage, growing number of compa-
nies reporting.

Educating customers: Bloomberg has a responsibility to educate
its customers about how sustainability impacts their business. Find
opportunities through products/media business to link data and
day-to-day stories, and the increasing risks, impacts and costs of
sustainability issues over the long term.

ROI for sustainability: Demonstrate cost savings and revenue
opportunities of efforts. Powerful message internally and could
catalyze broader change. Use the report to demonstrate type and
quality of information to populate the ESG product.

Public policy: Play a more active role in sustainability public policy,
especially on transparency and disclosure issues.

Integrating social issues: Integrate more social issues into ESG
product and overall mandate, linking with the work done by Philan-
thropy and Professional Development.

Diversity: Think about diversity broadly and develop strategy with
regard to employees, business partners, suppliers, allocations,
journalism, ESG product, etc.

Compensation: Stakeholders appreciated the linkage between
manager compensation and delivery of sustainability projects and
are looking for more detail.

Operations: Set long-term measurable goals on sustainability
performance. Data centers and business travel are key challenges.

Supply chain: Align with robust third-party programs (e.g.,
eStewards, Green Screen) to address impacts from electronics.
Open source tools developed to address supply chain sustainability
(e.g., the ESG scorecard, the Engineering Product Guidelines)

to help other organizations.
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Human rights are most
relevant to Bloomberg in
relation to our employees
and suppliers.

EMPLOYEES

We work hard to protect the human rights of our employees
by providing equal opportunities and a safe and inclusive
workplace. Bloomberg complies with all applicable laws and
regulations on forced and child labor, as well as the rights of
employees to unionize in the workplace.

All employees receive mandatory training about harassment
and cultural sensitivity. Employees can take additional
courses relating to equal employment opportunity issues
through Bloomberg University, our online training portal.

The Bloomberg General Standards of Conduct and Ethical
Behavior set out the standards we expect our employees to
follow. It requires our people to conduct themselves and our
business with the highest ethical standards, with integrity
and within guidelines that prohibit actual or potential con-
flicts of interest or the perception of impropriety.
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N RIGHTS/ETHICS
INESS STANDARDS

The full text of the policy is provided in the human
resources section on our intranet, HR<KGO>.

The policy provides clear channels for raising concerns
internally. Employees can also raise concerns, ask questions
or report misconduct using a hotline that is available

24 hours a day, 7 days a week.

The numbers for the hotline are:
+1-212-617-1595 ((801)1595) or

+1-800-777-7217 (toll free in the U.S.)

All calls are confidential and employees can choose
to remain anonymous.

We receive very few complaints on the hotline, and
the types of issues raised typically include standard
employment-related concerns that are investigated
and resolved internally.

SUPPLIERS

We want to work with suppliers that meet high labor
standards and protect human rights. Contracts with
suppliers contain ethical behavior clauses. In addition,
we conduct social responsibility audits of our equipment
manufacturers to assess labor standards. To supplement
these efforts, Bloomberg is a signatory of the United
Nations Global Compact.






Our PRODUCTS AND SERVICES provide essential information to the

world's most influential audiences. Increasing transparency around sustainability
Issues — both risks and opportunities — encourages responsible investment
decisions and development practices.

BLOOMBERG

CHALLENGES
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LEADING MARKETS
TO SUSTAINABILITY

Bloomberg seeks to make
sustainability information
actionable for investors and
businesses.

Although environmental and social factors increasingly create
enormous market opportunities and risks for business, “sus-
tainability” remains a nebulous and undefined variable limited
by a frustrating lack of clear information. Bloomberg is in a
unique position to address that challenge by making relevant
sustainability data rigorous and actionable.

With unmatched market intelligence capabilities, we provide
sophisticated, credible sustainability information that offers
greater market transparency to our clients.

With our access to influential professionals around the globe
and range of product offerings, we can integrate environmen-
tal and social knowledge throughout the business landscape.

Information is power, and transparency can advance sustain-
ability and transform the marketplace. That is why Bloomberg
provides key decision makers with a critical advantage by
making sustainability relevant, revealing hidden financial
opportunities and risks. Business owners and executives

will see market data through a new lens, with more granularity
and breadth than ever before and ultimately make smarter
decisions for their business and the world.
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BLOOMBERG ESG

Bloomberg Environmental, Social and Governance (ESG)
data are integrated into the Bloomberg Equities service
and collected from published company material. Bloomberg
has researched 20,000 of the most actively-traded public
companies. We have obtained ESG data disclosed by
4,100 companies in 52 countries.

ESG data on the Bloomberg Terminal are fully integrated
with all of Bloomberg's cutting-edge analytics, such as the
Equity Screener (EQS) and Relative Value (RV). In addition,
we have developed ratios and key performance indicators
to better compare and analyze companies on ESG metrics.

We believe that the service supports the growth of sus-
tainable and responsible investment by offering a straight-
forward way to access comprehensive, quality ESG infor-
mation at no extra cost to our subscribers. And, through
relationships with major non-governmental and not-for-profit
organizations, we are collaborating to increase the number
of companies disclosing ESG data and to improve the quan-
tity and quality of that information.

BLOOMBERG NEW ENERGY FINANCE
http://bnef.com

Bloomberg New Energy Finance (BNEF) is the leading pro-
vider of analysis and information on clean energy, low-carbon
technologies and the carbon markets to investors, corpora-
tions, and governments. BNEF sector specialists operate
across all areas of clean energy and low-carbon technology,
including wind, solar, biofuels, biomass, energy efficiency,
nuclear, and carbon capture and storage. The Carbon
Markets division generates industry-leading analysis, price
forecasting, consultancy and risk management.



Significant growth in both the number of firms disclosing

ESG as well as the greater number of funds listed in the environ- $ billions
mental and socially responsible category on the terminal further 250
supports the trend.
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Corporations, financial institutions, governments and
service providers make use of a wide array of subscription-
based services that include news, investment data,
research, advisory services and executive events. We are
proud to serve several leading global institutions, includ-
ing the Clinton Global Initiative, World Economic Forum,
Renewable Energy Finance Forum, International Energy
Agency and the Prince’s Rainforest Agency.

BLOOMBERG INDUSTRIES

Bloomberg Industries combines the insight of a team of
experienced analysts with comprehensive and proprietary
data. This platform provides a new modularized, dynamic
approach to industry analysis, improving both the efficiency
and productivity of traditional research. Our goal is to
provide clients with a complete view of an industry and its
key constituents to help them make faster and better invest-
ment decisions across the capital structure. We serve the
research needs of a wide variety of constituents, including
the investment community, corporations and consultants.
Deep Clean energy sector research is supplemented with
cross-sector fundamental ESG indicators at the industry
and company level as well as key BNEF clean energy and
carbon factors for impacted sectors.

BLOOMBERG GOVERNMENT

BLOOMBERG LAW
http://www.bloomberglaw.com

Bloomberg Law® (BLAW) is a real-time legal research
system that integrates innovative search technology, legal
content, company and client information, and proprietary
news. Our comprehensive database includes case law,
dockets, legislative and regulatory materials, current aware-
ness and more.

BLAW offers dedicated resources for energy law practi-
tioners, including quick access to relevant primary source
materials, targeted searches utilizing key energy law data-
bases, and secondary resources for important energy law
reference information. BLAW also publishes the Sustain-
able Energy Law Report (ELLR), a monthly current aware-
ness reporter covering legal developments in areas such as
alternative fuels, clean energy technologies, climate change,
energy efficiency, and renewable energy. The ELLR regularly
features contributions from leading energy law practitioners,
which provide additional depth and perspective on key
issues affecting sustainable energy law.

BLOOMBERG LAW
Number of Sustainability Reports Published

http://www.bgov.com S e, CONTRIBUTED

. : " ARTICLES
Bloomberg Government is a customizable resource ' 97 ‘117 '134
for professionals (congressional staffers, government ANALYST-WRITTEN
affairs professionals, sales executives, C-suite executives, ARTICLES
etc.) who need to understand the business implications
of government actions. BGOV collects best-in-class data, 2008 2009 2010

LEADING MARKETS TO SUSTAINABILITY

providing high-end analysis and analytic tools and reporting
(proprietary and aggregated) from multimedia specialists
worldwide. We cover key industry sectors (including health
care, energy, defense, infrastructure, finance and tech/tele-
com) and crosscutting areas such as trade, taxation, labor
and environment. Understanding the nexus of energy, the
environment and related policy and regulation is critical for
executives as these issues continue to grow in importance.

BLOOMBERG GOVERNMENT
Energy & Environment Regulation

2010 DEPARTMENT m NOTICES

Department of Energy __
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TRUST
TION & NEWS

Bloomberg News began
operations in 1990 with
ateam of six people.

Twenty years later, we are one of the world's largest news
organizations and media companies — and the definitive
source for the professional investor. Today, we employ

more than 2,300 professionals in 146 bureaus around the
world. Bloomberg News publishes more than 5,000 original
articles on an average day, and we syndicate to more than
340 newspapers (64 million circulation) and 427 publica-
tions (75 million circulation) worldwide.

Through our news services, magazines, and book publish-
ing, we keep millions of people informed about current
affairs, including social and environmental issues; in the
past 3 years, Bloomberg news has won 43 journalism
awards related to its coverage in these areas. Each day our
customers make vital business decisions using the infor-
mation, news, and analysis that Bloomberg provides. This
makes it essential that we maintain the highest standards
of accuracy and neutrality.

Five Fs: FACTUAL WORD, FIRST
WORD, FASTEST WORD, FINAL WORD
& FUTURE WORD.
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D INFORMA-

Bloomberg reporters pride themselves on their journalistic
integrity. All Bloomberg journalists must abide by a detailed
handbook, The Bloomberg Way. The handbook stresses
the principles of accuracy, critical thinking, depth, guidance,
people and global relevance. These principles are defined
by the Five Fs — Factual Word, First Word, Fastest Word,
Final Word and Future Word — and are the operating ethos
of the organization.

NEWS DISTRIBUTION

Bloomberg News is primarily delivered through the
Bloomberg Terminal. Subscribers have access to a
comprehensive multimedia platform. In addition to the
unique value Bloomberg News provides, Bloomberg®
Multimedia allows users to view live broadcasts and in-
teractive seminars and delve into Bloomberg's archive of
400,000 multimedia interviews and news events.

Dozens of live speeches, news conferences and seminars
— including Federal Reserve events and meetings of most
S&P 500 companies — are broadcast daily. Customers can
see and hear news as it happens, no matter where they are
in the world.

Speed and transparency are powerful tools available to
Terminal users. We mine a wealth of information from more
than 26,000 web resources and 3,000 blogs by employing
our exclusive monitoring and search tools, providing tailored
information that is relevant to each customer — delivered
right to their screen. The Bloomberg Professional® service
also maintains an archive of more than 15 million articles
and multimedia reports. Our photo library has access to
more than 290,000 images.



TRUSTED INFORMATION & NEWS

BLOOMBERG MARKETS"
http://www.bloomberg.com/markets-magazine

Markets is a monthly magazine that goes to more than
355,000 readers, providing regular coverage of energy,
the environment and sustainability developments as they
pertain to the global financial community. Virtually every
month, Markets publishes at least one in-depth feature
on energy-related topics, including: “New King Coal” and
“Spanish Sunburn” (Nov. 2010); “River of Discord” (Dec.
2010). The Agenda section also devotes a page each
month to news about Energy and the Environment.

Every May, the magazine publishes an annual special report
on the Future of Energy. In addition to several feature stories,
the package this year will include a ranking of the World's
Most Environmental Banks, which is based on environmental
risk factors and low carbon investment activity.

BLOOMBERG BUSINESSWEEK
http://www.businessweek.com/

The magazine was founded in 1929 and is a market
leader, with more than 4.6 million readers each week in
140 countries. Redesigned in 2010, the new Bloomberg
Businessweek magazine features expanded content,

20 percent more editorial pages, new sections and com-
pletely retooled and enhanced navigation. Drawing on
1,700 journalists in 146 bureaus across 72 countries,
Bloomberg Businessweek seeks to moderate global
conversations through content, context and collaboration.

Bloomberg Businessweek has made sustainability one

of its key coverage themes, not simply with regular special
reports such as “Focus on Climate Change,” “Focus on
Energy,” and “Focus on Green Business,” but by integrating
the issue into every aspect of its thinking and reporting. The
magazine's reportage and analysis explores the business
case for sustainability and separates hype from reality. We
closely follow the public policy debate both in Washington
and the states, explain the rise of China as a dominant mar-
ket for and producer of wind, solar and other technologies,
and explain to our readers the impact of breakthrough devel-
opments from mass-produced electric vehicles to hydrogen
fuel cells to cellulosic ethanol. Our sustainability coverage is
not siloed. It is knitted into the fabric of everything we do.
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BLOOMBERG TELEVISION
http://www.bloomberg.com/tv/

Reaching more than 245 million homes worldwide,
Bloomberg Television is based on the power of Bloomberg
News and delivers timely, accurate and concise business
coverage, together with unbiased context and insights.
Our access to global markets, business leaders and
financial information allows us to identify critical news

and related events.

Bloomberg TV covers global sustainability and clean

energy with a unique lens, providing insight and analysis into
emerging technologies, policies, and trends. BTV also does
in-depth reporting on the major sustainability issues of our
time through a business lens, from climate policy on Capitol
Hill to the emergence of electric cars in Detroit, from carbon
markets in Europe to smart cities in Abu Dhabi to solar
power in China.

Bloomberg has access to the key players, regularly inter-
viewing influencers like U.S. Energy Secretary Steven Chu,
Virgin Group CEO Richard Branson, and Duke Energy
CEO Jim Rogers. We also take the time to feature emerging
innovators and technologies in areas such as offshore

wind power and rural microfinance across the globe.

BLOOMBERG RADIO
http://www.bloomberg.com/radio/

Bloomberg Radio is broadcast via Sirius XM Radio and
WorldSpace satellite radio globally and on WBBR 1130 AM
in the New York/New Jersey/Connecticut area. Bloomberg
Radio reports and programs are syndicated to 200 radio
affiliates nationally.

The Bloomberg Radio Green Report is a daily

60-second feature exploring the latest developments in
green technology. Washington-based reporter Jon Bascom
profiles companies making breakthroughs in renewable
energy, conservation, recycling, zero-emission transporta-
tion and waste disposal. From long-life batteries to light-
emitting diodes to sustainable agriculture, the Bloomberg
Radio Green Report offers news on cutting-edge technol-
ogy that is shaping the future of the 21st century. The
Bloomberg Green report can be heard weekdays at

6:20 a.m. on WBBR in New York and at various times
across the country on Bloomberg-affiliated stations.



BLOOMBERG BUSINESSWEEK
has made sustainability one of its Worthit?
key coverage themes, integrating The endangered future
the issue into every aspect of its
thinking and reporting.
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BLOOMBERG NEWS’
WOMEN'’S INITIATIVE

BLOOMBERG.COM
http://www.bloomberg.com/

Bloomberg.com and Businessweek.com combined reach
more than 17 million individuals each month, providing

business executives around the world the news, data and "G7) Major News ~ 08) Save | 99) Options -Women in the News
information they need to make decisions and lead the = B o B

EquityN I

v v 25) Regions -~

conversation in their industries. Bloomberg.com carried
1,976 stories on clean energy and environmental issues in &
2010. Businessweek.com will launch a sustainability news p
and information section in 2011 to create new content and E.f
enhance existing assets. y
]
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Brazilian Wind Energy Prices May Fall Below 2010's Record Lows

Brazilian wind energy is the world’s cheapest, based on contracts sold at two government-
sponsored auctions last year, and prices at the next auction may be lower still as new manufacturing
plants go into production, a developer said.

BLOOMBERG NEWS’ Women’s

Cooling Delhi Hospital Using Heat to Cut Power Sees India Partner Germany Initiative began in June 2010 to

TRUSTED INFORMATION & NEWS

India and Germany are using a New Delhi hospital to demonstrate how heat harnessed for cooling
can help contain surging electricity demand in the world’s second- fastest growing major economy.

Minnesota Power to Build Wind Farm With Turbines From Siemens

Minnesota Power , a division of Allete Ine. , will build a 105-megawatt wind farm using direct drive

turbines from Siemens AG .

Isovoltaic Starts Marketing Vienna Initial Public Offering
Isovoltaic AG will start gauging investor interest for its Vienna initial public offering today,
aceording to terms of the deal obtained by Bloomberg News.

| Korea Hydro & Nuclear Power Raises 200 Billion Won From Unsecured Bonds
| Britain May Raise Its Carbon Tax to Maintain EU Premium, Citigroup Says
| Reactor Core May Be Leaking at Damaged Fukushima Plant [z] Updated 2 hours ago

I Paartar Mara Mawv Ra Rraarhad at Namanad Eilkichima Rlant 2T

More Environment News

Done.
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examine and expand our coverage
of women in the global economy.

So far, we have expanded our source
lists and added more opinion pieces

by women. We have also spurred
reporters from around the world

to get to know women leaders in the
companies and governments they
cover. That has resulted in multiple
feature stories and continues to be
a focus in 2011.







Our most significant operational
environmental issue are the climate
change impacts of our office
energy use, employee travel and
product transport. Other environ-
mental impacts include waste,
paper consumption and water use.

In addition to benefiting the environ-
ment, our strategy helps us reduce
costs, encourage innovation and
make our people feel proud to work
for Bloomberg. It also gives us cred-
ibility as we expand our range of
products that are enabling the shift
to a low-carbon economy.

Bloomberg has internally branded
its sustainability effort “BGREEN,”
an environmental initiative that
promotes our overall sustainability
strategy and encompasses all
activities related to our environ-
mental efforts, from education and
engagement opportunities to
operational reductions from our
business activities.

The four-person Bloomberg
sustainability team is based in New
York and reports to the Chairman’s
office. The team coordinates environ-
mental activities, monitors perfor-
mance and collaborates with a
network of BGREEN regional leads
and 21 operating departments to
reduce environmental impacts
across the Company. It also provides
guidance to managers responsible
for implementing environmental
initiatives and works with them to
set improvement targets and strate-
gies for meeting goals.

During business planning, the
sustainability team works with
different operating groups to identify
environmental improvement proj-
ects. Once approved, projects are
tracked and the percentage of
projects satisfactorily completed
during the calendar year is used as
a metric to determine compensation
and bonus levels for the managers
responsible. Managers in

departments with the biggest
impacts have the largest stake tied
to their performance.

In 2009, we rolled out green operat-
ing policies for cleaning, construc-
tion, and waste management across
Bloomberg, and we introduced a
scorecard at key offices globally to
promote environmental improve-
ment programs.

In 2010, we automated much

of our data collection processes to
improve internal environmental
reporting. Our goal in 2011 is to
provide carbon emission score-
cards for upper management and
key department managers to
monitor progress against our
climate change goals.



OUR BGREEN VISION

BLOOMBERG WILL REDUCE ITS CARBON FOOTPRINT

BY 50% BY 2013 FROM 2007 LEVELS THROUGH IMPROVING
ENERGY EFFICIENCY, USING RENEWABLE ENERGY AND
AGGRESSIVE WASTE REDUCTION STRATEGIES.

We are engaging our employees, vendors and customers in
setting standards, promoting clean technologies and improving
natural resource utilization.

Metric Tonnes
of CO,e

250,000 CARBON FOOTPRINT VS. “BUSINESS
AS USUAL” GROWTH PROJECTION*

Business as usual

200,000

150,000 . 2007
CO,e

levels

100,000

Projected 68%

50,000 CO,e reduction

B Demand Reduction
B Infrastructure Investments

[l Renewable Energy Development
M RECs

2007 2008 2009 2010 2011 2012 2013

Estimates Estimates Estimates * For comparable year-over-year



ENERG

EMISSIONS

Bloomberg depends

on technology to provide
cutting-edge news and
iInformation services to
our customers.

Nearly 70% of our total core' greenhouse gas emissions
result from energy use. The next largest contributor is
employee business travel and product transport (logistics),
which jointly contribute 25% of total emissions. The balance

of our emissions is a result of paper consumption and waste.

To achieve our goal (reduce CO,e? footprint by 50%
by 2013, from 2007 levels) we are:

* Making our buildings and IT equipment more
energy efficient

* Looking for opportunities to generate renewable
energy on-site

* Reducing the impact of employee business
travel and product transport

* Reducing CO,e emissions from waste

* Using green electricity by purchasing Renewable
Energy Credits
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Our carbon emissions data are third-party assured by
Cventure. In 2010, Bloomberg participated in the Carbon
Disclosure Project Supply Chain initiative for the third
time at the request of one of our customers, and we were
recognized as a leader with a score of 79. This places us
in the top 10% of both Financial Services and Information
Technology sectors, the two sectors most applicable

to Bloomberg.

In 2010, BLP Core absolute CO,e emissions were
145,914 metric tonnes, down 2.4% vs. 2007 emissions.

Core emissions normalized by revenue decreased by 20.4%
against our 2007 baseline. We achieved these reductions
primarily by increasing the energy efficiency of our buildings
and IT equipment.

CARBON EMISSIONS BY ACTIVITY

4%

Paper Consumption
& Waste

69%

Energy Use

1. BLP Core emissions exclude emissions from recent acquisitions for comparable
year-over-year performance.

2. CO, equivalent (COze) measures the combined impact on climate change of
multiple greenhouse gases. Emissions of each gas are converted to an amount of
CO, that would cause the same climate change impact and summed.



ENERGY & EMISSIONS

CORE CO ¢e*
Metric Tonnes CO,e per $M Revenue

30.0
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(9.80/0) (1 _50/0)
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2007 2008 2009 2010

*For comparable year-over-year performance, this excludes
emissions from recent acquisitions.

*For comparable year-over-year performance, this includes
emissions from recent acquisitions.

BLOOMBERG CARBON FOOTPRINT
Metric Tonnes CO,e

E'r‘?ct.c°"2b”5t'°" 5961 | 4,864 - 107.6%
missions

Indirect

Combustion 96,883 94179 s 102,524 (13.8%)
(Electricity, Steam)

Employee

. 29,865 23,971 22,
Business Travel

Material
Transport

(75.6%)

Markets
Magazine 3,696 3,547 3,794 3,783 (10.9%)
Distribution

Paper
Consumption

Landfill Waste (26.2%)

Emissions
from 2009 47,663 3,041 n/a n/a
Acquisitions®

REC Purchases (59,90 (52,821) | (47,723) | (48,086) 13.6%

BLP Carbon
Footprint

5 650 5 340 7 948 8 452 (40.9%)

133,677 86,884 100,847 101,413 20.3%

3. BLP Core Emissions divided by number of customer Bloomberg Professional® subscriptions.
4. Includes emissions from use of natural gas, oil, refrigerants, and aircraft fuel.
5. Businessweek and NEF acquired December 2009.



Separately, in December 2009, Bloomberg made two
acquisitions, Businessweek magazine and New Energy
Finance (NEF). The full-year impact of these acquisitions in

2010 was substantial, totaling 47,663 metric tonnes, equall Click Ridge Rd. or West 5t. Historical Scores for Detail
to 32.7% of Bloomberg Core Emissions. Information on 1) BADE Details 2) Other Metrics ~ BADE - Bloomberg Average Data Center Efficiency
the changes to Businessweek can be found below in the — 2% —

. . . Score Type @ Score | M/M Change -
Magazine Publishing section. kiRl 19.

t St 1

DATA CENTER CHALLENGES otal 17.
Our data centers — the engines that power the large volume Historical BADE Score

of information available on our Terminals — are our most D
important assets and largest user of power. Our economic
interest is served by reducing power consumption. The
amount of data we store, the complex calculations performed
and high level of customer service that we provide create
constantly increasing computing requirements and conse-
quently more energy use. This is a sector-wide challenge.
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To evaluate our Data Centers, we created the Bloomberg _ _ :
Average Data Center Efficiency (BADE) analysis tool. This is 06/10 08/10 10/10 12/10 02/11
accessible on our internal Terminals so that our managers 10 : Date

and data center operators can target efficiency improve- 0 24, [ Ridoe Rd. M West 5t. | Total|

ments. BADE contains data on a wide variety of factors that ' '
influence energy consumption. BADE compiles and aver-
ages data related to individual server memory and utilization,
overall building power utilization, IT power utilization and
other relevant metrics to arrive at a monthly overall efficiency
score for our data centers.

important annotations

In 2010, we held a summit for data center managers to
discuss ways to reduce their operations’ energy consump-
tion. A 2011 goal was set to establish and communicate
targets for each aspect of our data center operations.

Data center efficiency is a priority for Bloomberg L.P.
Bloomberg has implemented and is aggressively pursuing
creative solutions to save energy at our data centers, e.g.,
heat mapping, thermal energy storage, cogeneration,
variable frequency drives, free cooling, hot/cold aisle
configurations, etc. However, given the critical role data
centers play in our business, our appetite for aggressive
change is constrained as we cannot risk any disruptions
to our customers.

33 SUSTAINABILITY REPORT ©2011 BLOOMBERG L.P. ALL RIGHTS RESERVED.



BUILDINGS ANDIT
We are working to reduce the energy we use in our
184 offices, data centers and warehouses around the world.

Between 2008 and 2010, energy efficiency projects in our
buildings included:

* Conducting energy audits in 731 Lexington and 340 West
St. (New York), Skillman and Ridge Road (New Jersey), and
our Hong Kong office (collectively representing 67.5% of
global energy consumption) to identify opportunities for
energy savings.

* Turning off the lights during nonworking hours, saving
approximately 7 million kWh annually.

* Installing more efficient lighting.

* Installing motion sensors to match lighting with occupancy.

ENERGY & EMISSIONS

* Installing power monitoring in our London broadcast studio.

IT energy efficiency projects included:

» Setting monitors to sleep mode, conserving approximately
10 million kWh annually.

* Upgrading more than 9,100 PCs to more efficient models
certified to the EPEAT and Energy Star 4.0 standard.
EPEAT is a system defining environmental criteria for
computers and monitors.

* Piloted a system at our New York office to put PCs in
sleep mode when unused. Software will be implemented
globally in 2011 — saving more than 3 million kWh annu-
ally when complete.

* Assessing the efficiency of our data centers using
metrics relating to data center building operations and
server utilization.

* At the end of 2010, about 6% of monitors in
use conform to the U.S. EPA Energy Star energy
efficiency standard.
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* Adjusting controls on heating, ventilation and air conditioning.

RENEWABLE ENERGY

We purchase Renewable Energy Credits (RECs) for our
largest sites. While we view voluntary REC purchases as
tertiary to our demand reduction and infrastructure invest-
ment efforts, they do send a demand signal and supplemen-
tary revenue to clean energy project developers and
operators. Current demand is weak, driving down prices
and limiting impact. If more corporate consumers of electric-
ity added RECs to their environmental strategy, improved
demand and increased prices could accelerate investment.
At the end of 2010, we were the 28th largest buyer of
Green Power RECs in the United States according to the
U.S. EPA Green Power Partnership ranking. In the U.K.,

we buy renewable energy directly from our provider.

In 2009, we assessed opportunities for using solar,
geothermal and wind energy at key U.S. sites. In 2010,

we began a project to install a 1.764 megawatt solar array
at our Skillman campus in New Jersey. The system is
expected to produce more than 2.8 million kWh annually,
reducing our footprint by more than 1,400 metric tonnes
and meeting approximately 41% of the site’s energy needs.

RENEWABLE ENERGY CREDIT (REC)
PURCHASES IN KWH
As % of Total Consumed kWh

kWh
200,000,000

55.6% 60.1%

100,000,000

45.3% 48.1%

2007 2008 2009 2010

REC Purchases (kWh)
M Total kWh Consumed



GREEN BUILDINGS

We include language in our preferred lease terms that sets
out our requirements for landlords. These cover energy sup-
ply and monitoring, waste management and recycling, green
cleaning, green construction, bike parking and water saving.

Our policy is for all new office developments, refurbishments
and expansions to be certified or built to LEED (Leadership
in Energy and Environmental Design) standards.

The primary challenge in building to LEED specification is
the increased level of coordination and planning required.
Attention must be paid to every detail to ensure that the
majority of purchases are local, have high recycled content
and meet indoor air quality specifications.

The design and construction of the following Bloomberg
offices have been certified using LEED for commercial interiors:

Our is LEED
Platinum for Commercial Interiors certified. It was built by
reusing a high proportion of existing materials and using
wood from sustainable sources where possible. The build-
ing has an array of energy-saving features.

Our is LEED Gold for Commercial Interi-
ors certified. During construction, more than 40% of existing
nonstructural components were reused. Water usage was
reduced by 40% through the installation of low-flow fixtures.
The building maximizes the use of natural light.

Our were the first in Japan to receive LEED
Gold for Commercial Interiors certification. The building
was constructed using environmentally preferable materials,
is powered by green energy and uses sensors to match
lighting with occupancy.

Our was recently certified LEED Platinum
for Commercial Interiors. This is Bloomberg’s first office

to be certified using LEED version 3.0. The HVAC equipment
exceeds the highest LEED standard for energy efficiency.
Daylighting and occupancy sensors are employed to control
lighting power usage. Materials with low volatile organic
compounds (VOCs) used throughout the office.

We are seeking LEED Platinum or Gold for Commercial
Interiors certification at ten additional locations.
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FACILITIES’ LEED CERTIFICATION EFFORTS
Nearly half of our employees will sit in LEED Certified
office space by 2012

- Pr°g =

Project

38 Finsbury Phase 1

Awarded LEED
Platinum

Awarded November 2010

Sq Ft
(approx.)

19,600

Tokyo 19th Floor

Awarded LEED
Gold

Awarded October 2009

11,000

San Francisco —
Pier 3

Awarded LEED
Gold

Awarded November 2008

24,800

Shanghai Relocation

Awarded LEED
Platinum

Awarded April 2011

10,900

Mumbai Relocation

Anticipated
Gold

In progress. Design and construction credits
to be submitted by early to mid-February
2011. We are currently tracking 72 points.

16,000

Hong Kong
Expansion

Anticipated
Gold (Possible
Platinum)

In progress. Design credits submitted in
December 2010. Construction credits to be
submitted mid-February 2011. We anticipate
certification by April. We are currently track-
ing 82 points.

London, 38 Finsbury
Expansion, Floors
4-6

Anticipated
Platinum

In progress. Project completed June of 2010.
Design credits were submitted in July 2010.
Construction credits to be submitted at the
beginning of February 2011. We are currently
tracking 89 points.

London, Park House

Anticipated
Gold (Possible
Platinum)

In progress. Design Credit submission
anticipated in February 2011. Construction
completion anticipated in May 2011. Tracking
84 points.

Dubai Relocation

Anticipated
Gold (Possible
Platinum)

In progress. Project completed October
2010. Design credits submitted 2010. Con-
struction credits anticipated for submission
by mid-January 2011. Anticipated certification
by February 2011. Tracking 79 points + 3
potential points.

731 Upperstack
Expansion

Anticipated
Gold

In progress. Project completion anticipated
end of January 2011. Design credits submit-
ted in November 2010. Tracking 39 points
(v2.0).

131,400

1101 K St. BGOV
Relocation

Anticipated
Gold

In progress. Project completion anticipated
end of January 2011. Design credits submit-
ted in November 2010. Tracking 64 points.

Skillman 101 Office
Renovation

Anticipated
Gold

In progress. Project completion anticipated
end of July 2011. Checklist pending.

120 Park Ave., NYC

LEED Gold or
Above

Project recently announced. Expected oc-
cupancy by year-end 2011.

Total LEED Certified by YE 2011 (approx.) m 6,480
Total Portfolio/Headcount (approx.) m 14,000

Percentage of Total

22%

46%




PRODUCT TRANSPORT AND BUSINESS TRAVEL
We are a global company with clients in 160 countries.
In 2010, BLP Core emissions from employee business

a 12.1% increase from 2007 levels. Normalized against
revenue, an intensity reduction of 8.6% was realized in the
time period.

PRODUCT TRANSPORT

In 2010, we shipped more than 420,000 products, which
resulted in 2,029 metric tonnes of CO,e (compared with
7,587 metric tonnes in 2007). Close to ninety percent of
these products (by weight) were transported by ground or
sea, compared with 81% in 2007. In addition to increasing
our percentage of lower carbon methods of transportation,
Bloomberg has taken other actions to reduce emissions
associated with customer freight. Some examples of these
projects are:

ENERGY & EMISSIONS

¢ Transfer of customer-needed PC images electronically
rather than traditional transportation.

* Reduction in the weight of our products and packaging.
For example, the shipping weight of our keyboards has
decreased by more than 5 Ibs. since 2007 (4.4 Ibs. from
the weight of the actual product and 0.8 Ibs. from the
packaging of the product).

The packaging associated with the transport of our prod-
ucts generates 35% of our annual waste. Bloomberg has
taken steps to reduce this waste by implementing reusable

packaging and eliminating styrofoam from our waste stream.

Bloomberg has recently begun testing packaging that is
biodegradable and made from agricultural by-products.

EMPLOYEE TRAVEL

travel and transport of products were 34,599 metric tonnes,

EMPLOYEE TRAVEL CHALLENGES

Employee travel is a key component of our business
model — our sales teams need to travel regularly to see
clients and generate new business. Face-to-face customer
support and training are often cited as a distinct advantage
we have over our competitors. Accordingly, reducing
emissions resulting from travel is a challenge. Air travel

is our primary mode and, as we have added significant
customer-facing headcount, our travel has been steadily
increasing year-over-year.

We hope to address this challenge in the near future as
telepresence technology matures. We encourage employ-
ees to take greener modes of transport when feasible. For
example, on specific short-range, heavily travelled routes,
we encourage the use of rail, which emits about 70% less
CO, per mile than flying.

Performance highlights in 2010 include:

° 949% of travel between London and Paris/Brussels,
and 58% of travel between New York City and Washing-
ton, was via rail.

* Use of car services was down 53% in the U.K. and 12%
in the U.S. compared with 2007. This reduction was
achieved by initially introducing shuttle-bus services from
U.K. Bloomberg offices to airports and rail stations to
limit car service usage (2008 — 2009), and then pushing
public transport options, both in the U.K. and U.S., as a
permanent car service alternative wherever feasible.

TOTALS

| Mies | MTofcoe | Mies | MTorcoe m MTofCOe | Miles | MTofCO,e |MTofCO,e/FTEMD.

| 00 102,636,008  31,234.09 2,764,883
L ULIET 76,364,999 2391513 1,833,468
70,491,063  21,756.28 1,835,360
69,560,204  20,927.24 1,028,606
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237.61
157.57
177.81

99.65

5,866,927 2,223.61 111,267,818 33,695.31 2.66
5,235,510 1,981.67 83,433,977 26,054.37 2.37
5,430,111 2,077.09 77,756,534 24,011.18 2.33
5,797,006 2,247.00 76,385,906 23,273.89 2.39



CASE STUDY: NYC YEAR-OVER-YEAR

KWH REDUCTION FROM CAPITAL PROJECTS

Five capital projects, costing approximately $700k,
implemented at our New York City office in 2009 reduced
our electricity consumption by 1.44 million kWh and

ENERGY & EMISSIONS

BLOOMBERG has aggressively utilized both
Demand-Reduction and Capital Investment projects

to mitigate the environmental impact of its operations.
There is typically a high correlation between environ-
mental reduction and financial return, especially with
those projects that yield energy savings. We have
invested nearly $9 million in sustainability projects and
will increase that materially in coming years to capture
the associated financial and environmental benefits.

KEY PROJECT SEGMENTS &
ENVIRONMENTAL/FINANCIAL IMPACT

Chart Represents Number of Projects

30 1,632 MT CO,e
LIGHTING Annual Reduction

36,787 MT COe 10
Annual Reduction 9 HVAC

ACILITIES

1,910 MT CO,e

Annual Reduction
163 MT COe

Annual Reduction

* Demand Reduction investment includes all Sustainability Operating
expense, but tallies only projects specifically designed to reduce carbon
impact of our operations

save the firm $300,000 annually.

LIGHTING/CONTROLS
CAPITAL PROJECTS AT
731 LEXINGTON OFFICE
IN 2009 & IMPACT 490,500

Reduction in kWh

Of the 5 projects, 3 lighting
projects evaluated substan-

tially the same way. Bulb/Fixture
Change — identify kWh savings
from product specification of old
bulb/fixture vs. new bulb/fixture
and applicable duration of impact
(hours on vs. hours off).

2 are Control projects — Lighting
& Fan Box. Specification of kWh 627,127
consumption of equipment within
area of controls and assessment
of downtime equipment will
realize with implementation

of controls.

86,339

141,667

1,436,891

LIGHTING
LL2 BACK OFFICE

LIGHTING
731 CONTROLS

LIGHTING
COVE & CORE

LIGHTING
RECESSED HALOGENS

FAN POWER BOX

TOTAL KWH
REDUCTION



WASTE
& RECYCLING

We work hard to reduce
waste and to increase
recycling and composting.
Sending waste to landfill
Is a last resort.

WASTE REDUCTION
When biodegradable waste is sent to landfill, it rots and
produces methane, a powerful greenhouse gas. 1.1% of

our emissions, 2,067 metric tonnes, relate to landfill waste.

We calculate CO,e emissions from waste using the
methodology and conversion factors® provided by the
U.S. Environmental Protection Agency.

Bloomberg has composting programs in
place in FIVE DIFFERENT LOCATIONS.
And counting...
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The main types of waste produced by Bloomberg are:

General Office Waste Mostly paper and cardboard, ink and
toner cartridges, cans, and plastic containers

Electronic Equipment Waste from our offices and returns from
customers Redundant PCs, monitors, servers, broadcast
equipment, mobile phones

In-house Printing Waste Paper, ink and press-cleaning liquid

Pantry Waste Food waste, cans, plastic and glass containers,
cutlery and bowls made from biodegradable material

We have placed recycling bins for paper, cans and plastic in
all our offices and pantries. The default setting on our print-
ers is double-sided, which helps reduce paper use.

Electronic waste from our offices and warehouses is
recycled or disposed of responsibly by a specialist waste
contractor. Our customers return all Bloomberg electronic
equipment at the end of its useful life for reuse or recycling.
In 2010, Bloomberg received 148,849 product returns
from customers, which included PCs, flat panel screens,
keyboards and biometric devices.

In the Greener Equipment section we outline our approach
to equipment reuse and recycling and the steps we took in
2010 to ensure that our electronic waste contractor meets
high social and environmental standards.

6. U.S. EPA, “Solid Waste Management and Greenhouse Gases: A Life Cycle
Assessment of Emissions and Sinks”, 3rd ed. Washington, DC, September 2006.



WASTE & RECYCLING PERFORMANCE

PERFORMANCE
Every year we double our composting rates.

Metric Composted Metric Recycled Metric Landfill
Tonnes Tonnes Tonnes
200 m 3,000 3,000
150
2,000 2,000
100
1,000 1,000
50
(1] 0 (1]
2007 2008 2009 2010 2007 2008 2009 2010 2007 2008 2009 2010
2010 COMPOST, RECYCLING
& LANDFILL WASTE
1% <1%
Plastic 0 ¢ Aluminum
Ty  34% /1% In 2010
Paper o Glass ’

A <1% we diverted
%, Other Metals m o re t h a n

Vrs
h 5900

0
41% of our waste

from landfills.




Sustainable Pantries

FACTS AND FIGURES

Every Bloomberg office has a pantry. They are the heart of
our offices and an informal gathering place for employees.
Pantries provide free drinks, fruit and snacks. Bloomberg
sets targets to increase our availability of local, organic and
bulk foods for sustainable consumption by our employees.
Additionally, we source cups, forks and plates made from
materials that are compostable in markets where compost-
ing is available (currently NY, NJ and SF).

WASTE

We are reducing emissions from waste by introducing

bulk food dispensers in our pantries (which cut down on
packaging waste), increasing recycling, and composting
biodegradable waste such as paper napkins and biodegrad-
able bowls, plates and cutlery. In 2010, we composted

186 metric tonnes of waste, reducing our waste-associated
carbon footprint by 205 metric tonnes.

WASTE & RECYCLING

Cups, bowls, cutlery, napkins and plates in our pantries
are made from biodegradable material, thus they can be
composted together with food waste. In 2010, we
composted 80% of waste from our New York pantries.

All primary Bloomberg offices have eliminated bottled water.
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BGREEN FOOD SOURCING
AGAINST TARGETS

100%

80%

60%

40%

Organic

Procuring organic
foods is a big challenge
from an availability and
cost perspective.

Installation of soda foun-
tains in NYC increased
bulk offerings to 85%.

Tokyo and Séo Paulo have
the highest percentage of
local offerings.

BGREEN PANTRY WASTE
100%

80%

60%

40%

Landfill

73% of our pantry
waste is diverted from
landfills globally.

Composting

80% of our waste
in North America

is compostable.

Recycling

609% of waste in Asia
is recycled where cur-
rently no composting

is available.



PRINTING

PUBLISH

&
G

Printing

Bloomberg Ink is the Company’s in-house print facility.
The department printed 9.7 million pieces in 2010,
including business cards, nameplates, stationery, and
brochures. A range of suppliers produce printed customer
marketing material.

We are working to improve the sustainability of our printed
materials by reducing paper use, increasing the use of
recycled and sustainably sourced paper, and encouraging
the use of environmentally preferable inks.

PERFORMANCE
Environmental achievements in 2010 include:

* Produced zero hazardous waste

° 89% of paper used was certified to the Forest Stewardship
Council™ sustainable forest management standard

* Average recycled content of paper was 74%

* 100% of inks are low or no VOC and soy- or
vegetable-based

In 2010, we eliminated PMS 811, a fluorescent color from
our corporate style guide and replaced it with an environ-
mentally benign alternative.

All major suppliers are required to submit a complete
materials list prior to approval of the order. The material

list requires disclosure of materials used, the amount of
recycled content, inks and any toxic materials in the product,
and the type of waste associated with manufacturing the
product for Bloomberg.
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OFFICE PRINTING

Office paper consumption has been reduced 39%

against 2007 levels, but some segments of the organization
are still resistant to reduction. Specifically, News and
Broadcast-related operations are areas slow to embrace a
paperless philosophy, as precautions against technology
breakdown require hard-copy redundancies. Further,
annual global business planning tends to challenge our
paper-reduction efforts.

MONTHLY PAPER USE BY OFFICE
2010 Average Pages Per Employee

Pages
350

300

250

200

150

100

50




PRINTING & PUBLISHING

Magazine Publishing

Bloomberg publishes two magazines: Bloomberg Markets®,
which is part of the BLP Core structure, and Bloomberg
Businessweek, which was acquired in December, 2009.
Both magazines are printed on paper certified to the Forest
Stewardship Council™ (FSC*®) standards.

BLOOMBERG MARKETS"

Bloomberg Markets® is a monthly magazine with

a circulation of approximately 363,000 at the end of
2010. Carbon emissions associated with paper usage
(4,778 metric tonnes in 2010) and the magazine's
distribution (3,696 metric tonnes in 2010) are included in
the BLP Core data. Markets' total CO,e emissions of
8,474 metric tonnes is down 20% from 2007. The reduction
was achieved by using paper with a recycled content
and more efficient postal addressing. A slight downturn
in market conditions reduced circulation marginally.

BLOOMBERG BUSINESSWEEK

In December 2009, Bloomberg acquired

Businessweek magazine, a weekly that in 2010 had an
average circulation of 917,000. In 2010, the creation and
distribution of Businessweek generated 45,048 metric
tonnes of CO e — an addition to BLP Core emissions.
After the acquisition, Bloomberg focused on increasing
the circulation of the magazine through improved content,
a cosmetic redesign and improving paper quality. This
resulted in a paper weight increase from 28 Ib. stock to
34 |b. stock, increasing the emissions per issue by 21%.
In the future, we will be looking for opportunities to reduce
the environmental impact of our operations without compro-
mising our business objectives.
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BLOOMBERG INK AND
FSC® CERTIFICATION

Bloomberg Ink is our in-house print facility. We
print almost 10 million pieces of paper every year -
business cards, nameplates, stationery, brochures,
etc. - and ship approximately 22,000 packages to
customers and offices around the world.

In September 2008, Bloomberg worked with

the Rainforest Alliance to begin the certification of
Bloomberg Ink to Forest Stewardship Council™ (FSC®)
Chain of Custody standards. The process was
three-fold, consisting of:

> A licensing agreement, outlining terms of licensing,
trademark usage and copyrights.

> On-site visit from Rainforest Alliance auditors
to review plant processes and separation of
FSC-certified products from non-FSC-certified
products within the facility. Chain of Custody
standards require that FSC-certified products
be clearly marked and processed in a manner
that ensures no cross-contamination with
non-FSC-certified products.

> A review of the observed results from the on-site
audit as well as written facility operation guidelines.

Bloomberg Ink received its FSC Chain of Custody
certification in November of 2008, enabling
Bloomberg to design, manufacture and distribute
products with the FSC label. By 2010, the percentage
of FSC-certified paper inventory has increased from
53% in 2008 to 97%. Collaborating with a reputable,
independent nonprofit conservation organization
committed to transparency helps Bloomberg more
effectively communicate our sustainability efforts to
our customers, employees and other partners.

FSC* C020405




WATER USE

Limiting and reducing
water usage is a constant
consideration throughout
our organization. While
determining the scale of
our global consumption
has proven challenging,
key reduction projects
have been identified and
are being implemented.

While we consumed approximately 81 million gallons of
water in 2010, given the size of our operations, our water
consumption is not excessive. However, we recognize the
importance of water conservation, particularly in areas of

water scarcity. Therefore, we are looking at ways to improve

water efficiencies.

PERFORMANCE

Our target was to reduce our water use by 15 million gal-
lons by 2013. After further examination and careful analysis,
we determined that this goal was too optimistic. Bloomberg
offices are typically located in large metropolitan areas.

In the majority of locations, we do not have the ability to
control water use in bathrooms and cooling towers. Also,
we subsequently discovered that our data center cooling
tower operations had already incorporated optimal water
conservation techniques.

We have revised our reduction goal to 8.7 million gallons,
just over 10%, based on the following potential savings:

* 4 million gallons by retrofitting bathrooms with low-flow
fixtures, more efficient toilets and waterless urinals.
We are in the process of installing low-flow urinals, dual
flushometers and quicker sink timers at 731 Lexington
Avenue. This will save more than 3.7 million gallons per
year. When bathroom upgrades are made in new or
refurbished offices, we will always utilize low-flow fixtures,
which will result in additional savings, conservatively
estimated at 0.3 million gallons.

* In NJ, saving 1.7 million gallons by utilizing water softener
to improve water quality, enabling cooling towers to utilize
water for longer periods.

More than 3 million gallons by planting meadow grass at
our NJ locations — this will eliminate need for watering and
mowing a large portion of our two suburban campuses.

The goal is to reduce our water
use by 8.7 MILLION GALLONS.
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ENVIRONMENTAL OPERATIONS

PERFORMANCE SUMMARY
Percentage Reduction in CO,e and Net Savings by Department
2010 vs. 2007 Baseline

-80%

-60%

-40%

-20%

20%

40%

Environmental impact management
has resulted in reduced CO,e and
significant operating cost reductions
from business-as-usual.

Core CO,e intensity reduction* 20.9%

WASTE
OTHER

PANTRY INFO FACILI- _ . BLP INK
SYSTEMS TIES/
OFFICES

MARKETS ASSET
MAGAZINE MGMT

Total Avoided CO,e (est) 83.8KMT
Total Avoided Costs (est.) $25.7M

* excludes recent acquisitions

BROAD- NET-
CAST WORKS

R&D FACILITIES/

SYSTEMS DATA
CENTERS

EMPLOYEE
BUSINESS TRAVEL

B Intensity
M Absolute
B Department Savings



ENVIRONMENTAL OPERATIONS

2010 KEY PERFORMANCE SUBMETRICS
Specific activity & targets needed to reach total reduction goals

Original expectation was we would have 2MW of Solar installed at NJ

facilities by YE 2009. Current schedule is 1.8MW at Skillman campus 3Q2011,
with additional solar opportunities (Ridge Road, NJ/San Francisco) targeted
for 2012.

REC purchases exceeded initial targets due to deregulated energy contracts
($ savings) and REC purchases to satisfy LEED requirements in offices for
which RECs were not planned. In 2010 and forward, substantial savings will be
realized over previous years' purchases.

We began shipping Energy Star PCs to customers in 2009 and Energy Star flat
panels in January 2010, meaning 100% of eligible customer equipment shipped
in 2010 was Energy Star. (Keyboards/ B-Units not included — no Energy Star
ratings for these.)

Since 2008, Purchasing supposed to pursue Energy Star whenever available,
but efforts hindered by existing contracts and limited international availability and
commercial options. In 2010, roadblocks started to dissolve — in eligible catego-
ries, we are on pace to purchase 85% of equipment to Energy Star standards.

Increased installation of duplex printers (50+ in 2010) and strong education/
awareness of limiting printing resulted in a 39% reduction in office paper pur-
chases (on per-HC basis) vs. 2007 levels. Short of our 50% reduction goal, we
continue to address those areas resistant to significant paper-usage reductions.

While finally able to source PCW paper in Latam/Asia, EMEA was unable to pro-
cure FSC paper w/recycled content. We also fell short of PCW0% expectations
in North America. In 2011, we will work with Purchasing to reach our target.

In 2010, 96% of Core BLP paper (Office + Markets magazine) was FSC
certified. BBW switched to exclusively FSC paper in April 2010 (79% FSC for
the year), so future years will be 100% and will elevate overall FSC % since
BBW is our largest paper consumption segment.

2010 landfill waste was down 17% (36% per HC) from 2007, and 59% of total
waste was diverted from landfill. Introduction of compostable hot bowls (2Q)/

hot cups (8Q), select installation of Trash Stations and zero-waste initiative in

London drove reduction in 2010. We expect further improvement in 2011.

45 SUSTAINABILITY REPORT © 2011 BLOOMBERG L.P. ALL RIGHTS RESERVED.

ON-SITE
RENEWABLE
ENERGY

RENEWABLE
ENERGY
CREDITS

EXTERNAL
ENERGY
STAR
COMPLIANT

INTERNAL
ENERGY
STAR
COMPLIANT

PAPER
PURCHASES

RECYCLED
CONTENT

FSC
CERTIFIED
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ENVIRONMENTAL
OPERATIONS

REGIONAL SCORING
Compares offices based on e
Policy Implementation and Ed
ingenuity within regions to e

o

ye

SKILLMAN 90

~ o\

FRANKFURT 73

TOKYO 82

Washington

San

New York Skillman Francisco DC Sao Paulo | London Frankfurt Sydney Tokyo Singapore | Hong Kong
95% Energy 95% Energy 100% Energy 70% Energy Limited Energy | 90% Energy 100% Energy 100% Energy 95% Energy 80% Energy 56% En-
Star Compli- Star Compli- Star Compli- Star Compli- Star Purchas- Star Compli- Star Purchas- Star Compli- Star Compli- Star Compli- ergy Star
ant; Full light- ant; Full light- ant; Full light- ant; No Lighting es; Modified ant; Full light- es; Shorter ant; Full light- ant; Full light- ant; Modi- Compliant;
ing schedule ing schedule ing schedule Schedule Lighting ing sched- lighting ing schedule ing schedule fied lighting Modified light-

Schedule ule schedule — schedule ing schedule

News Bureau
Office

50% landfill 55% landfill 69% landfill di- | 21% landfill 40% landfill 85% landfill 30% landfill 75% landfill 72% landfill 30% landfill 20% landfill
diversion; diversion; version; Com- diversion; 48% diversion; 33% | diversion; 62% | diversion; 20% | diversion; 75% | diversion; 65% | diversion; 60% | diversion; 35%
Compost Compost pro- post program; bulk food & bulk food & bulk food and duplex printers; | duplex printers; | duplex printers; | duplex printers; | duplex printers;
program; gram started 73% bulk food drinks; 100% drinks; 30% drinks; 60% 74% bulk food 92% bulk food 61% bulk food 50% bulk food 229% bulk food
92% bulk Q3; 87% bulk & drinks; 100% | duplex printers; duplex print- duplex print- & drinks; High & drinks; Aver- & drinks; High & drinks; Low & drinks; Aver-
food & drinks; food & drinks; duplex printers; | High per person ers; Average ers; Low per per person age per person | per person per person age per person
Average per Low per per- Average per print rates; 30% per person person print print rates; print rates; print rates; print rates; print rates;
person print son print rates; | person print recycled paper print rates; rates; 30% 0% recycled 0% recycled 50% recycled 10% recycled 0% recycled
rates; 30% 20% duplex rates; 30% content No recycled recycled paper | content office content office content content office content office
duplex printing; | printing; recycled paper content — FSC | content paper; Green paper paper paper
100% recycled | 100% recycled | content Certified Cleaning
content paper content paper Program
61% local/41% | 32% local/ 580% local/5% 28% local/6% 100% local/ 549% local/ 0% | 46% local/ 6% | 84% local/ 6% | 80% local/ 9% local/ 13% local/7%
organic; Clean- | 25% organic; organic; Green | organic; Green 1% organic; organic; Green | organic; Earth organic; Green | 11% organic; 23% organic; organic; No
ing/Construc- Green Clean- Cleaning Cleaning; Green Clean- Cleaning; Day Speaker Cleaning; BOB | Green clean- Green Clean- green clean-
tion Policies; ing Program; Program; 1 speaker; ing; 1 speaker BOB events; events only ing; 2 BOB ing; Earth Day ing; Earth Day
Monthly Speak- | Quarterly 1 speaker 1 BOB event Speaker event events Events events
ers; Numerous BOB/Speaker
BOB events Events
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PERFORMANCE BY THE NUMBERS
2010 vs. 2007 Baseline
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Average Full-Time Employees

22.66%

Average All-In Employees

30.57%

Revenue ($B)

24.63%

Total Facilities CO_e

Metric Tonnes (MT) of CO,e

101,568

96,997

104,611

103,924

(2.27%)

Fac. CO,e/All-In Employees

MT/All-In Employees

7.57

8.43

9.66

10.11

(25.15%)

Electricity Consumed

Kilowatt Hrs. (kWh)

241,669,809

231,668,327

239,108,901

234,706,352

2.97%

Elec. Consumed/All-In Employees

Kilowatt Hrs./All-In Employees

18,010

20,133

22,080

22,837

(21.14%)

Gross CO,e from Electricity

MT of CO,e

97,591

93,325

100,311

100,648

(8.04%)

Elec. CO,e/All-In Employees

MT/All-In Employees

7.27

8.11

9.26

9.79

(25.74%)

CO,e from Non-Elec. Power

MT of CO,e

3,977

3,672

4,299

3,276

21.41%

Total Travel

Miles Traveled

111,267,818

83,433,977

77,756,534

76,385,906

45.67%

Travel COe

MT of CO e

33,695

26,054

24,011

23,274

44.78%

Travel CO,e/FT Employees

MT/FT Employees

2.83

2.47

2.36

2.39

18.03%

Inter-City Travel

Miles Traveled

105,400,891

78,198,467

72,326,423

70,588,900

49.32%

CO,e from Inter-City Travel

MT of CO e

31,471.70

24,072.70

21,934

21,027

49.67%

Intra-City Travel

Miles Traveled

5,865,927

5,235,510

5,430,111

5,797,006

1.21%

CO,e from Intra-City Travel

MT of CO e

2,224

1,982

2,077

2,247

(1.04%)

Global Paper Consumption

Lbs. of Paper Used

21,443,326

5,257,805

5,408,291

5,681,246

277.44%

Global Paper CO,e

MT of CO, e

32,138

7141

7,948

8,452

280.25%

Markets Magazine Consumption

Lbs. of Paper Used

3,384,192

3,364,411

4,523,035

4,694,031

(27.90%)

Markets Mag CO,e

MT of CO, e

4,778

4,573

6,922

7,183

(83.49%)

BLP INK Paper Consumption

Lbs. of Paper Used

323,098

239,877

339,562

481,517

(82.90%)

BLP INK CO,e

MT of CO e

297

214

380

694

(57.25%)

BLP Press Paper Consumption

Lbs. of Paper Used

196,077

279,140

184,000

BLP Press CO,e

MT of CO,e

246

374

245

Other Global Paper Consumption

Lbs. of Paper Used

312,499

280,590

266,554

321,698

(2.86%)

Other Global Paper CO,e

MT of CO e

399

307

21.51%

Businessweek Consumption

Lbs. of Paper Used

17,423,537

1,176,850

Businessweek Paper CO,e

MT of CO,e
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26,664

1,801




Weight of Ground/Sea Shipments
Ground/Sea Shipments CO,e

MT Shipped
MT of CO,e

Add'l SC: Markets Mag Distribution

Markets Mag Distribution CO,e MT of CO,e

Total Global Waste Tons (2k Ibs.) of Waste

% of Total Global Waste Diverted MT of CO_e
Global Landfill Waste Tons (2k Ibs.) of Waste

Global Recycling
Global Recycling/All-In HC ‘ Lbs. Recycling/All-In HC

Global Compost Tons (2k Ibs.) of Compost

ENVIRONMENTAL OPERATIONS

Weight of Air Shipments MT Shipped 1,071 1,507
Air Shipments CO_e MT of CO,e
Annual Circulation 4,689,485 4,500,351 4,812,082 4,800,220 (2.319%)

Total ltems Shipped # of Line ltems 421,238 422,419 436,669 412,419 2.14%
Total Weight Shipped MT Shipped 4,576 5,458 10,149 8,519 (44.19%)

3,741 4,484 9,015 6,963 (46.27%)
159 155 1,093 509 (68.86%)
(44.63%)

1,870 2,491 4,757 7,078 (73.57%)

(2.31%)

Add'l SC: Businessweek Distribution | December 2009 Circulation 50,455,465 3043607 | - | - | -

Businessweek Distribution CO,e MT of CO,e 18,384 97 | - | - | -]

2,073 2,134 2,364 2,487 (16.649%)

Global Landfill Waste/All-In HC Lbs. Waste/All-In HC (20.89%)
Global Landfill Waste CO,e 2,067 2123 2,357 2,479 (16.64%)

Tons (2k Ibs.) of Recycling

2,806 2,509 2,469 13.64%

488 | 4 - 6.95%

36 |

Global Compost/Applicable HC Lbs. Compost/Applicabe HC | 42| 35| 17| - | 15550%

Total CO,e Reconciliation
CO0,e/$1M of Revenue

CO,e/FT HC
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193,577.12 139,705.30 148,570.02 | 149,499.06
28.14 22.34 24.27 | 27.08
16.24 13.23 14.60 | 15.38

11.18% (13.98%) (5.05%) —_

COMMENTS: Avg. All-In Employees includes Part-Time, Contractors, etc.; Electricity Consumed
includes all components of Facilities (R&D, IS, Networks); CO,e from Non-electric Power includes
Natural Gas, Steam, Oil, Refrigerants; Inter-City Travel (Between Cities) includes Commercial

Air, Private Aircraft and Rail; Intra-City Travel (Within Cities) includes Car Rental, Car Service,

Taxi and Field Service Car miles; BLP Press discontinued in-house ; Businessweek Paper acquired
December 2009; Supply Chain includes BLP INK shipping data; Businessweek Distribution

began in December 2009; Landfill Waste is any waste that cannot be recycled or composted;
Global Recycling: we do not track recycling CO,e (E-waste, metals, paper, plastic, cardboard,
aluminum & glass); Composting Programs underway in 731 Lex (5,780 HC), SF (184 HC),
Skillman (1,290 HC) & London (2,241 HC).







Bloomberg buys a wide range of goods and services, including consultancy
and IT support, office supplies, paper for our publications and components
for our Terminals. We want to source from companies that maintain high

labor and environmental standards.
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Bloomberg’s supply chain extends around the globe. To serve
customers in 160 countries, we work with vendors large and small
to ensure that they are compliant with the highest social and
environmental standards.

Sourcing locally when and where it makes sense while maintaining
consistent quality requires coordination among Purchasing, Asset
Management, Operations, Facilities and our various businesses.

We have more than 300 stocking locations globally, with three major
distribution centers in New York, London and Tokyo.

OUR POLICIES
Our sustainability vision is supported by specific environmental guidelines:

Purchasing — environmentally preferred purchasing guidelines

Facilities — green construction policy, solid waste management policy,
green cleaning policy, integrated pest management policy

Product Engineering - sustainable electronic manufacturing policy

Marketing - corporate green design policy, third-party printer
guidelines, corporate green events policy

Supply Chain - sustainable warehouse guidelines
Information Systems — energy efficient equipment guidelines

Field Service - vehicle procurement/leasing



SUPPLIER REQUIRE-

MENTS

Globalization, and
sourcing diversification
create unique opportuni-
ties and challenges for
supply chain management.

In 2009, we established sustainability requirements in
supplier request for proposals (RFP) and in master service
contracts. In summary, our suppliers are required to:

e Comply with health, safety, labor and
environmental regulations

* Provide accurate answers to the Bloomberg
Environmental Performance Survey

* Not discriminate against employees

* Maintain adequate safety standards

* Not employ anyone under the age of 15 years

We require suppliers to outline their environmental
initiatives, including policies and procedures and informa-

tion about what makes their goods and services environ-
mentally preferable.

We define “environmentally preferable” as products that:
* Contain recycled material, are recyclable and/or reusable
* Have reduced embedded energy and carbon emissions,

or that help Bloomberg and its customers reduce energy
use and carbon footprints
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e Contain reduced amounts of harmful chemicals

¢ Are certified to a recognized environmental standard

Our purchasing department, which buys on behalf of other
departments (the users), works closely with our sustainabil-
ity team. If there is no price premium, we always buy goods
and services that are environmentally preferable if they also
meet our quality requirements. If the premium is five percent
or less, we make a strong argument to users, asking them
to consider paying the premium as a justifiable business
decision. Environmentally preferable options with a premium
over five percent are offered to the users so that they can
assess the overall value of the options open to them.

The purchasing department provides the sustainability
team with a summary of the environmentally preferable
offers made to departments, as requested.

Our supplier guidelines are informed by guidance and
standards from the:

Electronic Industry Citizenship Coalition

International Labor Organization (ILO)

ILO Code of Practice in Safety and Health

Universal Declaration of Human Rights

Social Accountability International (SAI)

Ethical Trading Initiative (ETI)



GREENER EQUIP-

MENT

Bloomberg maintains

a philosophy of cradle-
to-grave electronic
equipment management.

We conduct life-cycle assessments (LCA) of our equipment
and audits of equipment retirement. We believe our equip-
ment is our responsibility.

The Bloomberg Professional® service is used by thousands
of organizations globally to access critical financial informa-
tion. With this service, almost all customers use some
Bloomberg-provided equipment, which could be two or more
19-inch, 17-inch or 15-inch flat-panel screens, a dedicated
keyboard and/or a personal authentication device called the
“B-Unit" (a biometric scanner that allows users to access
their Terminal remotely).

We believe our equipment is OUR

RESPONSIBILITY.
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We have developed Engineering Product Guidelines
to reduce the environmental impact of our equipment,
including design, durability, recyclability and water use.
The guidelines cover four areas:

¢ Minimize use of hazardous materials and achieve
compliance with the EU’s Restriction of Hazardous
Substances directive.

* Product Disposal/Recycling: Bloomberg takes sole
responsibility for its equipment and ensures that it is
recycled in an environmentally benign way. We commit to
taking back our products from countries even if the local
or federal laws of that country do not require us to do so.

¢ Improve energy efficiency and meet EPA
Energy Star requirements.

¢ Extend the useful life of the Terminal and
design for recyclability.

PRODUCT ENVIRONMENTAL AUDIT

We conducted an environmental audit of our portfolio of
customer equipment in 2009. This showed that the major-
ity of our equipment performed well against criteria ranging
from chemical use to product take-back. We are using the
results to target improvements.



ASSESSING LIFE-CYCLE IMPACTS

Environmental impacts occur at each stage of the life
cycle of our electronic products, from manufacturing,
through transport to customers, use, and recycling or dis-
posal. We want to understand these life-cycle effects so
we can maximize our emissions-reduction efforts.

We participated in the Product Life Cycle Accounting and
Reporting Standard pilot road test for the World Resources
Institute (WRI) and World Business Council for Sustain-
able Development (WBCSD). This involved evaluating the
emissions generated during the life cycle of our 19" twin flat
panel (non-Energy Star). Phases included raw material
extraction, electronic component and housing manufacturing,
assembly, warehousing, distribution, consumer use, refur-
bishment and recycling or disposal. The results are below.

POTENTIAL IMPROVEMENTS

Bloomberg contracts with others to manufacture the panels
and has limited control during that phase. But the study has
identified areas for potential emissions reductions.

These include:

GREENER EQUIPMENT

* Engaging panel suppliers in discussions about how to
reduce manufacturing emissions and in the use of new
technologies, such as backlight systems and organic
light-emitting diode technology

* Investigating what could be done with panel glass at the
end of its life to promote recycling

* Helping our customers use the various power-manage-
ment options that reduce emissions

PERFORMANCE

All our customer equipment is designed for recyclability
and complies with the EU’s Restriction of Hazardous
Substances directive.

In 2009, we launched our greenest flat panels yet.

On average, these screens use 8% less energy than the
previous version and all our new flat panels are certified to
the U.S. Environmental Protection Agency’s Energy Star
standard. Bloomberg placed 1,948 Energy Star Flat Panels
into the field in 2010, saving approximately 149,000 kWh
annually, the equivalent of 60 metric tons of CO,.
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Flat panels that are returned to Bloomberg are retrofitted
to Energy Star requirements and all new manufactured flat
panels comply with Energy Star requirements.

The flat panel achieved Gold status through the
Electronic Product Environmental Assessment Tool
(EPEAT), a certification program that evaluates products
using 51 environmental criteria.

CUSTOMER-FACING EQUIPMENT
Customer-facing equipment is designed to meet
applicable environmental standards

m % of Customers Using | Action Taken

PCs 8.9% Energy Star compliant since beginning of 2008
Flat Panels 9.6% Energy Star compliant since beginning of 2010
More environmentally friendly raw materials, reduced
0 1
leyboards L shipping weight by 40%
More environmentally friendly raw materials, in-
B-Unit 100% creased battery life from 3 years to 5 years, reduced

shipping weight by 30%

GHG INVENTORY EMISSIONS
RESULTS BY LIFE-CYCLE PHASE
19" Twin Flat Panel

34.7%
(3,277 kg CO,)
Customer Use*

9,438 kg CO,

Total Emissions

64.6%

(6,099 kg CO,)
Raw Material Acqusition

0.7%

&P . (62 kg CO,)
reprqcessmg : Production,
LCD panel is 99% of this phase Distribution &
End-of-Life

*Customer Use Assumption: Flat Panel is “on”
24/7 for 5 years.



GREENER EQUIPMENT

We redesigned our B-Unit authentication device to
increase its battery life; now it can be used for longer
periods between charges.

PACKAGING

Our goal is to improve the sustainability of our product
packaging by:

* Reducing the amount and weight of materials used.

* Replacing petroleum-based materials with those made
from paper, cardboard, and natural products.

* Redesigning packaging so that more equipment can
be transported in each load, thus reducing fuel use.

Achievements include:

* Introduced lightweight, air-filled transport packaging that
can be reused.

* Reduced the weight of our keyboards.

e B-Unit packaging has been changed to stand-alone
units that no longer require us to insert the boxes into
bigger mailing packages. Additionally, the materials are all
sourced from recycled sources and are fully recyclable.

In 2010, we assessed the possibility of using packaging
that is made from bio-based materials, is biodegradable and
uses no petroleum-based products. Tests on this packaging
began in 2011.

REUSE AND RECYCLING
All Bloomberg equipment at customer sites is leased and
returned at end of use. At that point, the equipment is:

* Reused by other customers or within the company.
* Refurbished for reuse.

* Disassembled, with any useful parts being retained for
refurbishment of other equipment, and all other material
reused/recycled in some form.

In 2010, Bloomberg received 148,849 product returns from
customers, which included PCs, flat panels, keyboards, and
biometric devices (B-Units). All the equipment was reused
or recycled.
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ASSESSING RECYCLING SUPPLIERS

In 2009, we conducted an assessment of our equipment
recycling suppliers to determine standards and management
processes related to environmental and labor standards.

We contacted the 27 companies worldwide that handle
Bloomberg electronic waste and received a response
rate of 85%.

We began by sending a certificate of compliance that
required companies to affirm that they had no violations or
pending lawsuits that could jeopardize them or Bloomberg
and that they had environmental insurance and auditing
procedures in place for their own supply chain.

We also sent a self-assessment questionnaire to

evaluate environmental practices and policies. We used

the results to build a scorecard that ranked companies’ envi-
ronmental performance.

This determined that approximately 90% of our waste
equipment goes to locations operating effectively (locations
scoring above 80%).

We are taking the following steps to improve performance:
* Shifting more business to high-scoring providers.

* Performing our own on-site audit of partners or contract-
ing a third party to audit.

* Requiring low-scoring vendors to be certified by a repu-
table third-party organization.

We are partnering with the Basel Action Network’s (BAN)
e-Stewards certification program. BAN is the world’s only
organization focused on confronting the global e-waste
problem and its impacts on the environment and human
rights. Bloomberg intends to work with BAN to support its
e-Stewards program — a certification program for recyclers
and scrappers who conform with standards that are con-
sistent with ISO 14001 procedures. E-stewards pledge to
use only globally responsible and safe means to dispose of
e-waste, including no disposal in landfills or incinerators,
no prison labor and no export to poor communities.



SCRAPPER ANALYSIS
90% of our end-of-life equipment is responsibly retired
by vendors who scored 80+
EUROPE,

MIDDLE EAST, LATIN NORTH
Score ASIA AFRICA AMERICA AMERICA
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B Score
B % Total Value of Bloomberg
End-of-Life Equipment Retired

55 SUSTAINABILITY REPORT © 2011 BLOOMBERG L.P. ALL RIGHTS RESERVED.



PRINT & OFFICE
PAPER SOURCING

Bloomberg owns two
magazines, operates an
In-house print facility and
consumes office paper
for standard business
operations. Responsible
sourcing Is critical.

All our publications are PRINTED ON
FSC-CERTIFIED PAPER.
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MAGAZINES

Bloomberg Markets® magazine's monthly circulation was
approximately 363,000 at the end of 2010. Most copies are
sent to our Terminal users. The magazine also has subscrib-
ers and is sold on newsstands.

Sustainability achievements for Markets magazine include:

e Launching an environmental news section to raise
readers’ awareness of sustainability topics

e Using 10% recycled content per issue
* Using paper that is certified FSC Mixed Sources
e Using 7% soy ink

Bloomberg Businessweek magazine, purchased in 2009, now
uses FSC-certified paper. Please see Environmental Section
for further details on the changes since the acquisition.

MAGAZINE PAPER
Distribution Impact Per Issue

Distribution
CO,e per
Issue (kg)

Paper
Magazine Usage per
Issue (Ibs.)

Paper CO e
per Issue (kg)

TOTAL NUMBER OF ISSUES PRINTED
Calendar Year 2010

Businessweek Markets

50,455,465 4,689,485



OFFICE PAPER 2010 OFFICE PAPER SOURCING
Buying recycled paper helps reduce the use of virgin

resources and supports the market for recycling. Our policy : Forest Post Consumer _
is to source recycled office paper with a high proportion of Region fotal Lbs. gzelm‘:’:';?smp Waste e frell

GLOBAL PAPER USAGE
Bloomberg Businessweek,
Bloomberg Markets® & Office

%
post-consumer waste and from sustainably managed forests ,
g certified by the FSC. SRt A - 58,487 0 .
(@] PERFORMANCE 1% 4100
. North Ameri 521,977 348,961 256,083  30% 8,567
m In 2010, 42% of the office paper we purchased had orth Ameriea ’
100% 243,410
509% or more post-consumer recycled content, 69% .
m was FSC-certified. A G002
11 . 50% 4,043
Asia 28,832 17,446
o BOOKS 70% 625
< Wiley Publications publishes books under the Bloomberg 100% 9,773
n- Press imprint, under license. Bloomberg and Wiley Latin America 5,508 0 4,602 100% 4,602
collaborated during 2010 after the licensing agreement
L was completed to ensure that the publication of our titles TOTAL TOTAL
(@) was consistent with our overall environmental efforts. FSC USED PCW USED
E Starting in January of 2011, all new print and reprint runs of OVER OVER
Bloomberg Press licensed through Wiley Publications will 0 0
% be printed on FSC-certified paper. 68 /0 43 /0
g BLOOMBERG 2010
=
o

BBW

Total 17,423,537 Ibs.
21,443,326 |bs.

Office BM

635,597 Ibs. 3,384,192 Ibs.
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We have developed
Environmentally Preferred
Operating Guidelines.

These are designed to ensure that our employees consider
the impact of their purchasing decisions on the environment
and human health.

TRAINING BLOOMBERG BUYERS

In 2009, all Bloomberg buyers were given green procure-
ment training by external experts. The training session

was broadcast around the world to our global buyers. We
trained 50 employees in Purchasing to increase compliance
with our sustainability procurement guidelines.

ASSESSING THE ENVIRONMENTAL IMPACTS

OF OUR SUPPLY CHAIN

In 2009, we rolled out the first Bloomberg Environmental
Performance study for suppliers — it captured environmental
key performance information from 86 suppliers represent-
ing approximately 25% of our total supplier spend. We then
provided feedback and indicated areas of improvement to
help low-scoring suppliers improve their performance.

In 2010, we worked to include a carbon metric in purchas-
ing decisions. The metric is a tool for global buyers to weigh
a variety of sustainable indicators, including amount of elec-
tricity consumed by equipment and distance traveled.

ON-SITE AUDITS
Our Quality Assurance team, supported by a third-party
organization, audits Bloomberg manufacturing suppliers.
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IMPLEMENTING OUR
STANDARDS

Assessments of working conditions, safety, and worker
compensation are included in the audits.

Since early 2009, we have audited four companies in
China. Two are suppliers of electronic equipment, one is a
supplier of marketing items, and the fourth was a potential
new supplier. We use a risk-based approach to selecting
suppliers that considers the following factors:

¢ The location of the supplier

e Other factors that indicate a high risk of substandard
manufacturing conditions

¢ The volume of product they supply to Bloomberg

The audits assess compliance with local labor and health
and safety laws. Specifically they assess:

e Living accommodations
* Machine safety
* Ventilation

e Eye wash and first aid availability

Fire safety

Accessibility to exits
e Working hours, overtime and wages
* Age of employee

Where necessary, we indicate corrective actions that
suppliers must implement. Our current audit procedures do
not take into account environmental risks and assessments,
but we look to incorporate them in the process in 2011.



IMPLEMENTING STANDARDS

2009 INDUSTRY VENDOR SURVEY
Average Change in Score per Industry vs. 2008

Score
100

20 _
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Manufacturers
80
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70
Printing
60
BB et ettt e e ae et e eet e aeaet e e eeeeaeaeaeeeeaeaeeee e e et e aeeeeee e aeeeeeeeeeeeeeeetee e e e et e et et e aeeeeaeaee et e aeaeeaeaeeeeaeneseeaeaseeeaeneneeeanaet o eeeteueeeeusueeesaseeeesaeaee e et ettt e eareetasaet et saetaeeeaneaeaeeeaen 2009
Other Professional Avg.
Services
50
A ...ttt s et a et s e et a et s e s et s et et s e e ee s ses et s e s et s ees et s aeees s aesetsaea et saesetasaeaee 1 L eeuesetaesesesassesessssesessesesessssetasassesatasestaseesetetass et saes et et sa et et aes et et saseesassetetasaeaesaesesetasaseesanaenes 2008
Facilities Engineering AVg
Services Services
40
30
IT Services R
20
10
0
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SOCIAL
INVESTMENT




A culture of giving back to the
community — embedded within the
company from its founding — has
ensured that our operational and
employee efforts around the
environment achieved early success
and immediate adoption within the
walls of Bloomberg.

We donate money, time, and
expertise to helping charities and
nonprofit organizations globally.
Bloomberg is committed to improv-
ing the environment and the quality
of life in the communities where
our employees live and work. Senior
management actively participates.
We encourage all our employees to
reflect their charitable interests in
our efforts and to be fully engaged
in our philanthropy, developing the
next generation of philanthropists.
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OUR FOCUS
Bloomberg’s global philanthropy
is focused on five core areas:

Arts initiatives that exemplify the
company’s core principles: innova-
tion, access and education

Education initiatives that advance
academic achievement

Health and medical research to
improve public health and eradicate
life-threatening diseases

Environmental organizations that
support the company’s sustainabil-
ity efforts and preserve the world’s
natural resources

Human Services programs
that empower the disadvantaged to
strengthen their communities

Volunteerism and charitable giving are cornerstones of our culture and
critical enablers of our sustainability goals.

Bloomberg is still aligning its phi-
lanthropy and sustainability efforts.
In early 2011, Bloomberg became a
member of the Boston College
Carroll School of Management
Center for Corporate Citizenship
(CCC) to help us better define, plan
and operationalize our corporate
giving and align it with our other
sustainability-related issues.

Our giving is now supporting

our overall sustainability goals in
specific areas we feel best allocate
our expertise and influence, and
addresses specific local issues as
well as broader global ones.



811

NORTH AMERICA

13

LATIN AMERICA

ORGANIZATIONAL SUPPORT As a global firm with broad reach,

we engage our employees and communities in different ways in different
parts of the world. Programs are driven by employee interest, regional
issues and/or global challenges. Any employee can submit his or her
idea for support. It is then reviewed by the Philanthropy team and internal
subject area resources as well as some external organizations to
determine whether it is consistent with our efforts. This graphic is a 2010
snapshot of types of organizations we supported and our total giving
comfortably exceeds 1% of our pre-tax profit.
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IMPROVING OUR
COMMUNITIES

Bloomberg'’s philanthropy
program lies at the core
of the company’s culture,
supporting charities and
nonprofit organizations
around the world.

OPPORTUNITIES TO VOLUNTEER

Our Best of Bloomberg (BOB) service program, inspired
by our founder Michael R. Bloomberg, encourages employ-
ees to devote time, resources, and expertise to the many
charitable organizations we support. Projects range from
“extra-hands” initiatives involving meal deliveries for
homebound chronically ill persons and urban agriculture
activities, to skills-based service opportunities leveraging
employee skills and talents to strengthen the nonprofit
sector. Bloomberg has volunteer programs in approximately
50 cities.

Bloomberg is committed to IMPROVING THE

ENVIRONMENT AND QUALITY OF LIFE in the
communities where our employees live and work.
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Traditionally, December is the time we launch the

service program with a month-long calendar of volunteer
activities to coincide with the holiday season. The momen-
tum from this effort is carried into the New Year with proj-
ects offered year-round to utilize diverse skills and accom-
modate availability.

Employees are given time off during work hours to volunteer
with organizations aligned with our corporate-giving pro-
gram. Projects are also offered after work, in the workplace,
and on weekends, when employees are encouraged to
invite friends and family to participate as a way to promote
service. Volunteer opportunities are posted on the com-
pany’s intranet, sent to employees via email and featured on
the philanthropy site on the Bloomberg Terminal, which is
accessible to all Bloomberg offices worldwide. Extensive
outreach that ensures all employees, regardless of their
location, can engage in service locally. In addition, speakers
and representatives from organizations we support come
into the office to inspire and educate employees about
projects in which they can engage.

Bloomberg recognizes employee efforts each year at the
annual employee recognition awards ceremony, Applause!,
hosted in New York, London and Tokyo. Employees nomi-
nate colleagues for their work in volunteerism, sustainability
and charitable giving. Applause! celebrates employee
engagement and promotes community service.



IMPROVING OUR COMMUNITIES

BEST OF BLOOMBERG

Forty-four percent of Bloomberg employees volunteered

in 2010, up 14% from 2009. Bloomberg employees partici-
pated in 550 community service projects worldwide with
175 nonprofit and non-governmental organizations.

700 employees participated in cause-related races/walks
to raise funds for medical research. 1,149 employees
contributed $200,209 to disaster relief efforts in Haiti,
Pakistan and Chili.

EMPLOYEE MATCH PROGRAM

& DOLLARS FOR HOURS

Employees can gain up to $10,000 for charity through

two programs: Bloomberg Employee Matching Program,
which matches employees contribution up to $5,000 per
year, and Dollars for Your Hours, which incentivizes volun-
teers by making $5,000 charitable contributions to a
registered charity of the volunteer's choice if the employee
volunteers 25 or more hours a year. Between both these
programs, Bloomberg has donated more than $1M on
behalf of its employees. Bloomberg also matches employee
donations to approved organizations that are first respond-
ers to natural disasters. These organizations include:
Doctors Without Borders/Médecins Sans Frontiéres,
Friends of the World Food Program, the International
Rescue Committee, the International Response Fund of the
American Red Cross, the Mayor's Fund to Advance New
York City and UNICEF.

ENCOURAGING GREATER GIVING
Bloomberg encourages greater involvement in charitable

causes through our Hot Tickets program that offers employ-

ees complimentary tickets to local charitable and cultural
events supported by Bloomberg. Funds raised at these
events offer vital support to nonprofit organizations.

Bloomberg Arts Club creates occasions for Bloomberg
customers to view exhibitions at leading museums and
cultural institutions in New York, Chicago, London, Tokyo,
and San Francisco. This program provides museums
opportunities for cultivation of additional supporters while
introducing our customers to projects and programs
sponsored by Bloomberg.
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VOLUNTEER HOURS

unique) Hours (unique) Hours (unique) Hours
North America 3,488 13,540 2,780 11,255 2,657 8,918
Latin America 79 555 69 467 73 321
Europe/EMEA 1,235 5,919 1,342 7,066 1,169 7,223
Asia Pacific 766 3,580 04 3,452 35 4,981

mmmm

EMPLOYEE MATCH PROGRAM

2010 2008
e e
unique) Matched (umque) Matched (unlque) Matched
Americas 229 320,044 279,444 76,064
Europe/EMEA 62 109,880 115 120,870 40 54,547
Asia Pacific 31,801

DOLLARS FOR HOURS

2010 2008
unique) Matched (unique) Matched (umque) Matched
Americas 520,000 587,500
Europe/EMEA 23 125,500 21 102,137 n/a n/a
Asia Pacific 37,681



Corporate
Contributions

Putting our charitable
giving to work to educate,
engage and empower
communities around

the world.

“THE SUPPORT OF
BLOOMBERG HAS ENABLED
HUMAN RIGHTS FIRST TO
ADVANCE HUMAN RIGHTS
HERE AT HOME AND AROUND
THE WORLD.”

“WITHOUT BREAST CANCER
RESEARCH FOUNDATION
FUNDED RESEARCH, MANY
FACTS ABOUT THE GENETIC
BASIS OF BREAST CANCER
WOULD NOT BE KNOWN.”

CONFLICT AREAS

Human Rights First: Protect human rights defenders,
combat mass atrocities, bigotry and racism, and
provide legal representation for asylum seekers.

Women for Women International: Job-skills
training, business and money management basics
and rights awareness for female survivors from war
and conflict.

Committee to Protect Journalism: International
Program Network responds to press freedom
emergencies around the world.

International Women’s Media Foundation:
Campaign to strengthen women's role in the global
new media.

A SECOND CHANCE

Local Initiatives Support Corporation
Independence Starts First: Housing, job placement
for young people aging out of foster care.

Osborne Association Fresh Start Culinary Arts
Program: Trains and hires formerly incarcerated men
for jobs in the food industry.

Shannon Trust Toe to Toe Reading Plan:
Addresses illiteracy in prisons by enabling prisoners
who can read to mentor those who cannot.

EMPOWER & EMPLOY

Per Scholas Computer Technician Training
Program: Certifies disadvantaged, unemployed and
under-employable adults as computer technicians.

Room to Read: Establishes libraries, reading
rooms and local language books and literacy programs
throughout the developing world.

TECHNOLOGICAL INNOVATION

American Museum of Natural History’s Explorer:
Mobile app developed as an enhanced navigational
tool with exhibition information.

Tate Modern Tate Trumps App: View collection
through innovative gaming technology.

PROTECT & CONSERVE

Nature Conservancy: United States
Conservation Programs.

Trees for Cities: London International Tree
Planting Program.

Arakawa Clear Aid Forum: Tokyo Arakawa
River Clean Up.

Sydney Botanical Gardens: Support of four
conservation spaces and international seed bank.

HEALTH & WELLNESS

Breast Cancer Research Foundation: Play for
P.I.N.K. supports twelve research projects across
the country.

ARK: Training program for health care workers to
save mothers and newborns in Zimbabwe.

ACCESS TO THE ARTS

1.9 million students received in-school and after
school arts education.

1.2 million museum visitors used hand-held audio
guides at museums.

6 million people around the world attended free
outdoor concerts, theater, dance performances,
films, festivals and exhibitions.

ARTS AROUND THE GLOBE

Hong Kong Youth Arts Foundation: Emerging
Artists Program supports exhibitions and residencies
for emerging Asian artists.

Hara Museum of Contemporary Art, Tokyo:
Artist commissioned shuttle bus taking art into the
community and new audiences to the museum.






Bloomberg relies on the dedication and inventive spirit of our employees.
Their insights have enabled us to become the world's most trusted source of
iInformation for financial professionals and businesses.
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COMMUNICATION,
CONSULTATION & POLICIES

Clarity. Transparency.
Empowerment. Innovation.
Bloomberg core values
encourage creativity and
ensure that employees
understand the ground rules
and context for success.

Communication and Consultation
We use a number of channels to keep our employees
informed about the business. These include:

* Quarterly reports from the Chairman and President
* Town Hall meetings

¢ Electronic messages (written and video)

* Employee-only functions on the
Bloomberg Professional® service

* Written communications

An internal broadcast channel, ARCADE, keeps employees
tuned in to what is going on in Bloomberg offices around
the world. ARCADE introduces every new hire to the
organization and provides an opportunity to recognize fellow
employees for outstanding achievements. Live events, from
guest speakers to nutritionists to jugglers, create a constant
buzz and energy. The Bloomberg Terminal allows us to
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communicate with employees using nontraditional vehicles
that are fresh, exciting, and new.

At Bloomberg, we operate in a transparent environment
where employees at all levels are encouraged to speak out
and offer suggestions. In our unique work environment, no
employee (not even the Chairman) has a private office. We
sit shoulder to shoulder in a trading room-type environment
that encourages open dialogue and collaboration.

Around 2% of our employees are covered by collective
bargaining agreements.

Policies

The Bloomberg Global Core Guide provides employees
with information about their working conditions, benefits,
and responsibilities. Supplements are provided to address
specific local issues in numerous offices. The following
categories are covered:

* General Professional Development Policies

* Employee Responsibilities

* Absences, Time Off, and Holidays

* Security, Facilities, and Equipment

* Employee Services

* Employee Benefits

Detailed global and regional policies are available to all

employees and can be found in the Human Resources
section of the Bloomberg Professional® service, HRKGO>.



TRAINING &
DEVELOPMENT

Our goal is to offer the
training and development
opportunities employees
need to reach their

full potential and enjoy
fulfiling careers.

In addition to on-the-job training, we offer online and
classroom leadership, professional skills development, and
technical skills training through Bloomberg University, our
online training portal.

We also provide tuition reimbursement to full-time
employees for certain pre-approved, job-related courses.
To qualify, employees must attain a grade of B or above.
All employees receive regular performance and career
development reviews.

COMPLIANCE TRAINING

All new Bloomberg News employees attend intensive
classes for a minimum of a week that include training on the
Bloomberg Way, ethics and legal issues. All Bloomberg
News employees attend media law classes conducted by
our in-house attorney.

PERFORMANCE

In 2010, we delivered 55 hours of training per employee
(average cost per employee: $1,075). The number of
training hours per employee has increased every year since
2008, when it was 31 hours.

69 SUSTAINABILITY REPORT ©2011 BLOOMBERG L.P. ALL RIGHTS RESERVED.

INSPIRING INNOVATION AND
INFLUENCING THINKING

The Innovators Speaker Series,
launched in 2009, brings inspiring
people to Bloomberg. Diverse
speakers talk about innovation and
client service, the outlook for the
markets and the financial services
industry, and their own strategies for
personal and professional success.

Speakers have included:

> Tim Gill, founder of Quark
and well-known philanthropist
focusing on the area of human
rights and TLGB

> Matt Goldman, founder of the Blue
Man Group and advocate for arts,
creativity and innovation, espe-
cially in public schools

> Jennifer Meehan, CEO of Grameen
Foundation, based in Hong Kong

> Aimee Mullins, double-amputee
athlete, actress and model who
focuses on disability rights

> Sheryl Sandberg, Chief Operating
Officer at Facebook

> Fredrik Haren, Hong Kong-based
Swedish entrepreneur, publisher
and author focusing on
business creativity




HEALTH, SAFETY
& WELLNESS

B I oom be rg IS InveStI N g Our worldwide Employee Assistance Program is a key
. . support service for employees that includes on-site counsel-
IN benefItS, pI’Og I’amS, ing at some locations. The program helps people address

issues at work or at home that might interfere with their

aCtIVItIeS and |n ItlatIVGS that ability to do their job. In the U.K., we conduct stress risk

: y assessments when required.
replen ISh em ployees The Business Travel Program helps kegp our employees
ene rgy, h e | p I ng th em Stay safe .and healt.hy when t.ravellng on bus.;lness. The program

provides medical benefits abroad, accidental death and

healthy an d ach | eve a dismemberment insurance and certain travel expenses. Inan

emergency, employees can call a toll-free International SOS

sense Of we | I - be | N g both helpline that is available 24 hours a day, 7 days a week.
Through that service they can:

on and Off the JOb- * Request emergency medical transportation

. . and evacuation
We believe that encouraging employees to lead a healthy

lifestyle improves productivity and reduces absenteeism. As a
largely office-based organization, the main health and safety » Obtain health advice
risks to our people are stress- and ergonomic-related injuries.

* Get help locating hospitals or medical care

* Get help replacing lost or stolen travel documents

¢ Receive translation services and referrals to
local interpreters

* Get legal assistance

* Request a transfer of emergency funds

We conduct risk assessments and health and safety

The H EALTH AN D SAFETY training globally that are matched to specific roles. For

example, warehouse workers and field service engineers

Of our em p | Oyees |S our TO P PR I o R ITY. are trained in how to prevent injuries when handling objects.

We provide ergonomics training to our office workers.
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HEALTH, SAFETY & WELLNESS

BWELL

In 2010, we launched BWELL, a new program to improve
the health and well-being of our employees and their
families. BWELL uses innovative techniques to promote
healthy living, preventive care, and positive mental health,
with the aim of nurturing body and mind.

Bloomberg wellness programs include:
* New and expectant mother phase-back and return-to-work
assessments and counseling.

* Seminars, lunch-and-learn sessions, and workshops that
inform employees about general health topics, ways to
stay fit and manage stress, including on-site yoga and
meditation sessions, and clinics for runners and walkers.

* Wellness incentive programs covering smoking cessation,
fitness and exercise, and health-risk assessments.

* Subsidized gym memberships and discounts on health
and wellness equipment.

* A new ergonomics program that includes in-depth
training followed by a self risk-assessment. Individual
action reports resulting from this training will be used to
help employees prevent ergonomic injuries.

* Pedometer challenges, weight loss challenges and
on-site weight loss program.

* Intensive wellness “incubator” program provides intensive,
individualized support to a select group of high-risk
employees, helping them to achieve their wellness goals.

* Annual physicals, on-site screenings and preventive care
(e.g., flu shots).

* Disease management program.

* On-site Health and Wellness Center including pharmacy
concierge program.

* Lactation rooms and quiet rooms.
* Mammography program.
* Bike-to-Work program.

* Sports teams and leagues.
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AVERAGE ATTENDANCE PER BWELL SESSION
New York Region

80 75

for 39 sessions

70

60

so 49 48

for 46 sessions 3 8 for 27 sessions

for 18 sessions

40

30

20

10

KEY PERFORMANCE DATA FOR WELLNESS

Global hits Total number of health
to internal website promotion events
54,093 310

Average number of Participation among

attendees per session U.S. employees

53 37%

Total participation
in all events

15,375



ENGAGING EMPLOYEES BGREEN SURVEY RESULTS
Meeting our environmental objectives depends to a large .
extent on engaging our employees in our BGREEN efforts. When it comes to “Green” and

We have developed a global BGREEN communications SUStamab“lty ISsues, V\_IhICh of t')he foIIowmg
campaign to excite people about our environmental strategy ~ Statements best describes you?

and to encourage them to take steps to be more sustainable
at work and at home. 2010 campaigns focused on sustain-

ability themes of food, water and mobility. Our primary “Sustainability is a value
challenge is targeting our communications and engagement 0 .
campaigns around topics that are relevant from a global o that factors Str°"9'¥ _mtc:’
perspective. Our goal is to influence behavioral change my day-to-day activities.

at work that employees can easily adapt at home.

Our commitment to sustainability helps us attract and

retain talented people who are environmentally conscious. .

In 2009, we added sustainability information to recruitment 0 I do what I can bu!: not )
materials and an “introduction to sustainability” module as 0 to the extent that it negatively
part of the induction process for new hires. We are assess- affects my life.”

ing the feasibility of introducing a carbon calculator for

employee use — to raise awareness about how their actions
at work contribute to Bloomberg's carbon footprint.

Our internal awards program, Applause!, recognizes 0 “Sustainability-related
individual employees for their outstanding commitment 0 activities are not for me.”

and contributions to our sustainability, philanthropic and
employee development efforts.

HEALTH, SAFETY & WELLNESS

Is BGREEN part of
the Bloomberg culture?

78% 22%
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HEALTH, SAFETY & WELLNESS

PERFORMANCE Bloomberg's reporting includes all employee/contractor

In 2010, the rate of reportable incidents per 100 full-time incidents on company time, inside and outside company
employees was 0.91. The rate of lost-time incidents facilities, as well as visitor incidents (i.e., vendors) within
decreased slightly from 0.15 to 0.14. The U.S. industry Bloomberg facilities.

average for reportable incidents is 1.9% and for lost-time
incidents it is 0.6%.

During 2010, there were 354 days lost to injury,
compared with 297 in 2009, but the rate of hours lost
(per 200,000 hours worked) was 22.9, identical to 2009.

REPORTABLE INCIDENTS
Total And Per 100 Full-Time Employees

: : : Europe,

29 0.36 2 0.77 82 2.77 4 0.24 123 0.91
24 0.36 0 0.00 60 2.38 4 0.26 88 0.82
28 0.44 0 0.00 46 1.97 8 0.55 82 0.8

LOST-TIME INCIDENTS
Total And Per 100 Full-Time Employees

. : : Europe,

[ 2010 | 12 015 2 0.77 3 0.10 1 0.06 18 0.14
| 2000 | 12 0.20 0 0.00 4 016 0 0.00 16 0.15
2008 21 0.33 0 0.00 1 0.04 0 0.00 22 0.21

* Europe, Middle East & Africa region has a higher incident rate due to
broader, more inclusive definitions of reportable incidents.
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RECOGNITION &
REWARDS

Bloomberg aims to

offer competitive compen-
sation to attract and retain
top talent.

We regularly benchmark our pay and benefit packages
against our competitors.

Our compensation system is based on company and
individual performance and includes a merit-based bonus
plan. In a number of departments, sustainability goals
and performance metrics are used in determining pay.
Bloomberg pays significantly higher wages than the
statutory local minimum wage at all locations.

All full-time and part-time employees who work 24 hours or
more each week (except where the law requires less) are
eligible for benefits, including:

e Health coverage (medical, prescription, dental and vision)
* Company retirement benefits

* Employee assistance program

e Back-up child care (U.S., U.K., Tokyo*)

* On-site medical services (U.S., U.K., Tokyo*)

* Basic life insurance

* Basic disability insurance

e Commuter programs (U.S., U.K., Tokyo*)
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EMPLOYEE RECOGNITION PROGRAM

We recognize employees for their outstanding commitment
to community service and the environment through our
annual Applause! program. This celebrates employees who:

* Demonstrate exceptional passion, advocacy and
commitment to philanthropy, the environment or mentoring
their peers

* Make a measurable difference in achieving the goals of
an organization or cause

e Serve as role models for others

RECOGNIZING ACHIEVEMENT GLOBALLY

Our Applause! employee recognition program ceremony
is held annually in all three major regions where we do
business — the Americas, EMEA, and Asia Pacific.

In January, colleagues around the world nominate
individuals and teams they think demonstrate a commit-
ment and dedication to philanthropy, sustainability or
peer mentoring. The program, driven by co-workers,

drew nearly 800 nominations in categories such as
“Biggest Carbon Footprint Reduction,” the “Shining Star”
and the newly added award for mentoring, in-house
teaching and recruiting.

The Applause! program centers on the areas of community
service, charitable giving and sustainability. Globally,

42 awards are presented in 16 different categories at the
ceremonies — highlighting the enthusiasm and hard work
of those around our Company.

* Employees in U.S., U.K. and Tokyo represent 84% of total full-time employees.



A diverse workforce helps
us innovate and develop
products that meet the
needs of our highly diverse
customers around the world.

Our goal is to create an inclusive workplace where
diversity of thought and perspective is valued by managers.
This aligns with our values and is underlined by our

Equal Employment Opportunity Policy.

We are extremely proud of our eclectic and open culture.
We have nearly 13,000 employees in 73 countries — with
major offices in New York, London, Tokyo, Sédo Paulo,
Dubai, Hong Kong, Singapore and Frankfurt.

We bridge all divides, united by one common passion: to
provide the competitive edge to our clients. You will find this

reflected in our core values as well as in our business results.

We value diversity in every form and encourage it at every
level. Our inclusive environment makes reinvention a daily
possibility and gives everyone room to thrive. We aim

to hire employees locally so that we have local knowledge
and expertise in the markets where we operate.

CORE VALUES: Clarity of Purpose,
Open Communication, Empowerment of People,
Spirit of Innovation.
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INTERNAL PROGRAMS

& EXTERNAL PARTNERSHIPS

Through external relationships and internal programs

we focus on attracting, retaining and supporting a diverse
workforce. Our external partnerships help us source and
identify female talent as well as underrepresented groups
and raise awareness of opportunities at Bloomberg.
These relationships fall into three categories:

* Attending conferences and providing sponsorship to
diversity organizations and cutting-edge research projects.

* Working with charitable organizations to source
diverse interns.

* Working with organizations to source experienced
candidates from underrepresented groups.

External sponsorships include:
* Asia Society’s Asian Women's Leadership Summit.

* Forte Foundation, a consortium of major corporations
and top business schools that help direct talented women
toward leadership roles in business.

* Diversity in Asia Network (DIAN). In 2010, we attended
the DIAN two-day conference in Singapore and hosted
a follow-up seminar.

* Association of Women in Finance in Tokyo.

¢ IRelaunch, an organization focused on recruiting
experienced female professionals who took time out
of the workforce.

* Springboard Media, which offers programs that
support women entrepreneurs seeking equity capital to
grow their companies.



INCLUSION & DIVERSITY

* Research on women's leadership and women's issues
in the financial services industry through: Catalyst,
National Council for Research on Women, White House
Project, 85 Broads, 100 Women in Hedge Funds,
Women's Bond Club.

* Research on Women in Emerging Markets produced
by the Center for Work-Life Policy and the Hidden Brain
Drain Task Force.

* Targeted recruiting with news associations.
* National Association of Black Journalists.

* National Association of Hispanic Journalists.
* American Asian Journalists Association.

* South Asian Journalists Association.

* National Lesbian and Gay Journalists Association.

Internal initiatives include:
* Working Parents group in Tokyo.

* Maternity Mentoring contacts in each business serve
as a resource and mentor for female employees about
to take, or return from, maternity leave.

* Diversity Dialogue sessions, an interactive open forum
to discuss how diversity and inclusion directly affect the
day-to-day workplace.

¢ Inserting diversity and inclusion into our core curriculum,
including an Interviewing Skills course in New York
and London.

* Sponsoring attendance of high-potential women for
an external women'’s leadership program hosted by
Women Unlimited.

* B-Discovered Day boot camp to expose students of
diverse backgrounds to entry-level career opportunities.
Seven of the 68 attendees were hired.

76 SUSTAINABILITY REPORT ©2011 BLOOMBERG L.P. ALL RIGHTS RESERVED.

LITIGATION: The U.S. Equal Employment Opportunity
Commission (EEOC) filed a lawsuit on September 27, 2007,
alleging that Bloomberg engaged in a pattern of discriminatory
practices from February 2002 to the present based on “sex/
pregnancy.” The EEOC identified 76 claimants on whose
behalf it seeks recovery. Certain of those claims have been

dismissed on statute of limitations grounds. On January 28,
2011, Bloomberg filed a motion for summary judgment on
EEOC'’s claim that it engaged in a “pattern or practice” of
discrimination. Bloomberg vehemently denies EEOC'’s allega-
tions of discrimination and intends to continue to defend the
case vigorously.

EMPLOYEES BY AGE GROUP IN 2010

0.01%
0.09%
1.4%

7.6%

22.1%
30.1%
38.8%



APPENDIX

The Appendix list is provided below. To view the Bloomberg 2010 Sustainability
Report Appendix In its entirety, please download the complete report.

GRI Index
3rd-Party Assurances

ESG Survey

Government Engagement on Related Issues
12 Principles Bloomberg News

Five Fs

List of Awards — Journalism

List of Awards — Environmental
CO,e Calculation Methodology
All Environmental Policies

List of Projects by Business Area
Department Descriptions

FSC Chain of Custody Certification
Green Language in RFPs

Green Language in Contracts
Proprietary Product Audit

Scrapper Certificate of Compliance
Supplier Protocol of Ethical Behavior
Scrapper/Recycler Questionnaire

General Standards of Conduct and Ethical Behavior
Bloomberg Global Core Guide

EEOC Policy

Diversity Organization Affiliations

First two Appendices listed are provided as part of the online viewer.



GLOBAL REPORTING
INITIATIVE INDEX ...

and data in response to indicators within this index. Much of this information can also be found within our report, along
with explanatory information. Corresponding page numbers have been given. Some information is not available in the report,
but additional disclosure is given in this index. We have referenced where this occurs throughout.

PROFILE

Reason

Performance Response

Cross for

Description Reference Omission

STRATEGY AND ANALYSIS

Sustainability embodies Bloomberg's core values and provides competitive

Statement from the most senior decision maker of the organization (e.g., CEO, chair, L . .
advantage — it is an employee and community engagement platform, an effective

1.1 or equivalent senior position) about the relevance of sustainability to the organization p " ; ] Full Pages 9-10 n/a
: management tool and a substantial source of innovation and opportunity.
and its strategy. .
—Peter Grauer, Chairman
1.2 Description of key impacts, risks, and opportunities. Full Pages 9-10 n/a
ORGANIZATIONAL PROFILE
2.1 Name of the organization. Bloomberg L.P. Full This index n/a
Bloomberg Professional® Service, Bloomberg Businessweek, Bloomberg TV, Pages 6. 12. 21
2.2 Primary brands, products, and/or services. Bloomberg Markets®, Bloomberg Radio, Bloomberg Government, Bloomberg Full 22923 oy n/a
New Energy Finance '
Professional Development, Philanthropy and Sustainability and other corporate Pages 14. 15:
Operational structure of the organization, including main divisions, operating compa-  services all report directly to the Chairman. Products and Service report primarily 9 o
2.3 . o . . . L o Full www.bloom- n/a
nies, subsidiaries, and joint ventures. to the President. Bloomberg does not have material subsidiaries or joint ventures.
S . berg.com/about
See organization chart for more details.
2.4 Location of organization’s headquarters. 731 Lexington Avenue, New York, NY 10022 Full This index n/a
Number of countries where the organization operates: 73 69 65 -
25 Names of countries with either major operations or that are specifically relevant to Full LT na
e 4 P P y US, UK, Germany, Japan, China, Singapore, Australia, Hong Kong, Brazil, India
the sustainability issues covered in the report.
2.6 Nature of ownership and legal form. Bloomberg L.P. is a privately held Delaware USA Limited Partnership. Full This index n/a
Markets served (including geographic breakdown, sectors served, and types of Financial institutions, governments and others with an interest in financial news, .
2.7 L . Full This index n/a
customers/beneficiaries). data and analytics globally.
Scale of Reporting organization, including: Number of Employees; Net sales (for bBIoom-
private sector organizations) or net revenues (for public sector organizations); Total grgt|s|a
capitalization broken down in terms of debt and equity (for private sector organiza- Erl;:ja ely-
tions); Quantity of products or services provided (terminals). ©
2.8 Partial This index oo
Employees 12,690 10,990 10,317 - .
not dis-
Revenue $6.9 billion $6.3 billion $6.1 billion = close full
financial
Terminals 300,101 279171 285,896 = data
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Description

Significant changes during the reporting period regarding size, structure, or owner-
ship including: The location of, or changes in, operations, including facility openings,

Performance Response

Bloomberg L.P. has been a privately held Limited Partnership since its incep-
tion. Bloomberg L.P. acquired Businessweek and New Energy Finance (NEF)

Cross
Reference

Reason
for
Omission

29 closings, and expansions; Changes in the share capital structure and other capital in December of 2009, with almost immediate assimilation of operations into Ll SIS g
formation, maintenance, and alteration operations (for private sector organizations). Bloomberg's existing structure.
2.10 Awards received in reporting period (News, EPA, LEED): 22 11 15 = Full Mty e
o ) ) : Report Appendix
REPORT PARAMETERS
Report Profile
3.1 Reporting period (e.g., fiscal/calendar year) for information provided. Calendar Full This index n/a
3.2 Date of most recent previous report (if any). Bloomberg's 2010 Sustainability Report is the first released report. Full This index r'jmg:erial
3.3 Reporting cycle (annual, biennial, etc.). Annual Full This index n/a
3.4 Contact point for questions regarding the report or its contents. Curtis Ravenel, Bsustainable@bloomberg.net Full This index n/a
Report Scope and Boundary
Process for defining report content, including: Determining materiality; Prioritizing Bloombgrg e e glmdance prgwded by th_e (.;3 O""’?e- IFer et o=
topi s - o o tion services company, environmental impact is principally driven by energy
35 opics within the report; Identifying stakeholders the organization expects to use the consumbption. Bl b ts all int ted stakeholders — tom- Full P 1. 17 /
. . : o : g ption. Bloomberg expects all interested stakeholders — owners, custom u ages 11, n/a
report; Include an explanation of how the organization has applied the ‘Guidance on e ;
o , . . ers, vendors, employees, communities, NGOs and government agencies — to use
Defining Report Content’ and the associated Principles. e e
36 Boundary of the report (e.g., countries, divisions, subsidiaries, leased facilities, joint The Boundary setting includes Control AND Significant Influence Full This index; n/a
: ventures, suppliers) See GRI Boundary Protocol for further guidance. BLP global operations and material supplier activities are addressed. Page 5
3.7 State any specific limitations on the scope or boundary of the report. None Full This index n/a
Basis for reporting on joint ventures, subsidiaries, leased facilities, outsourced All joint ventures, subsidiaries and leased facilities are included. Outsourced Thislindox:
3.8 operations, and other entities that can significantly affect comparability from period operations, while not included in the environmental footprint, are subject to signif-  Full P ! n/a
. e . L . ) o age 5
to period and/or between organizations. icant sustainability program requirements . See Appendix for vendor guidelines.
Data measurement techniques and the bases of calculations, including assumptions
3.9 and techniques underlying estimations applied to the compilation of the Indicators See Methodology Documents in Appendix. Full Page 38 n/a
and other information in the report.
Explanation of the effect of any re-statements of information provided in earlier
3.10 reports, and the reasons for such re-statement (e.g., mergers/acquisitions, change Bloomberg's 2010 Sustainability Report is the first released report. Full This index n/a
of base years/periods, nature of business, measurement methods).
L . . . . No significant changes to applicable boundaries (operational), scope or measure- . i
3.1 I G (o [PICUIES [EREli A S NS e T a7 ment methodology. Only very minor changes to calculations were employed (i.e. Full [l n/a
measurement methods applied in the report. Page 43

GRI Context Index

GHG factor changes).

3.12 Table identifying the location of the Standard Disclosures in the report.

Full

This index

n/a

Policy and current practice with regard to seeking external assurance for the report.
If not included in the assurance report accompanying the sustainability report,
explain the scope and basis of any external assurance provided. Also explain the
relationship between the reporting organization and the assurance provider(s).

3.13
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Bloomberg contracts with a 3rd-party (Cventure) to validate our annual GHG
Emissions. Summary pages of Assurance reports for 2007 - 2010 are attached.

Full

This index;
Pages 5, 31;

Report Appendix

n/a

>
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GOVERNANCE, COMMITMENTS, & ENGAGEMENT

Governance

Performance Response

Reported | Reference

Reason

for
Omission

4.1

4.2

4.3

4.4

4.5

4.6

4.7

4.8

4.9

4.10

Governance structure of the organization, including committees under the highest
governance body responsible for specific tasks, such as setting strategy or organi-
zational oversight.

Indicate whether the Chair of the highest governance body is also an executive
officer (and, if so, their function within the organization’s management and the rea-
sons for this arrangement).

For organizations that have a unitary board structure, state the number of members of
the highest governance body that are independent and/or non-executive members.

Total

Independent

Mechanisms for shareholders and employees to provide recommendations or direc-
tion to the highest governance body.

Linkage between compensation for members of the highest governance body, senior
managers, and executives (including departure arrangements), and the organiza-
tion’s performance (including social and environmental performance).

Processes in place for the highest governance body to ensure conflicts of interest
are avoided.

Process for determining the qualifications and expertise of the members of the high-
est governance body for guiding the organization’s strategy on economic, environ-
mental, and social topics.

Internally developed statements of mission or values, codes of conduct, and prin-
ciples relevant to economic, environmental, and social performance and the status of
their implementation.

Procedures of the highest governance body for overseeing the organization’s
identification and management of economic, environmental, and social performance,
including relevant risks and opportunities, and adherence or compliance with inter-
nationally agreed standards, codes of conduct, and principles.

Processes for evaluating the highest governance body’s own performance, particu-
larly with respect to economic, environmental, and social performance.

Board of Directors operates the company, with representatives from each division
reporting into the Chairman.

Yes. The Chairman of the Board (Peter Grauer) and President (Dan Doctoroff)
are the highest officers and serve these roles at the request of the owner.

11 11 11 =

3 3 3 =

Employees can submit recommendations to directors of the highest
governance body in their name and anonymously via phone through an Anony-
mous Hotline. Bloomberg is a privately-held company, so no such mechanism
exists for shareholders.

Bloomberg has a compensation system that is based on performance of the
company and the individual, including a merit-based bonus plan. Departmental
managers and team members in high environmental impact departments have
specific sustainability targets tied to their bonus.

A department dedicated to sustainability reports directly into the Chairman of the
Board. A Steering Committee comprised of senior managers across departments
guides firm-wide sustainability initiatives.

BLP has developed a very aggressive Sustainability program. We will reduce our
carbon footprint 50% by 2013 through energy efficiency, increased renewable
resource use and aggressive waste reduction strategies. As an extension of our
continued commitment to the communities in which we work, we engage our em-
ployees, vendors and customers in setting standards, promoting clean technolo-
gies and improving natural resource utilization across departments and regions.

Professional Development, Philanthropy and Sustainability Departments review
policies and procedures around these issues to ensure compliance with all
relevant internationally agreed principles.

As a privately held company, the processes for evaluation are embedded in the
owner-governance body relationship.

Partial

Full

Full

Full

Full

Full

Full

Full

Full

This index;
www.bloom-
berg.com/
about/manage-
ment

Page 6

This index

This index

This Index

n/a

This index;
Pages 14, 15

This index;
Pages 18, 24,
29, 50, 68;
Report Appendix

This index

This index

n/a

n/a

n/a

n/a

n/a

Informa-
tion not
public

n/a

n/a

Commitment to External Initiatives

4.1

412

Explanation of whether and how the precautionary approach or principle is ad-
dressed by the organization.

Externally developed economic, environmental, and social charters, principles, or
other initiatives to which the organization subscribes or endorses.
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The precautionary principle is addressed by the organization through its Sus-
tainability Initiative and the associated guidelines managing departmental and
regional operations. See Appendix.

Bloomberg is a member of and an active supporter of numerous environmental
and social advocacy groups.

Full

Full

This index;

Report Appendix

This index;
Pages 16, 31,
35, 42,50, 52,
53, 75;

Report Appendix

n/a

n/a
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Description

Memberships in associations (such as industry associations) and/or national/interna-

tional advocacy organizations in which the organization: Has positions in governance
bodies; Participates in projects or committees; Provides substantive funding beyond
routine membership dues; Views membership as strategic.

413

Stakeholder Engagement

Performance Response

See Appendix (xiv) — Boards & Affiliations Table
Bloomberg considers information regarding funding of and strategic relationships
with advocacy organizations to be proprietary.

Partial

Reported | Reference

n/a

Reason

for
Omission

Informa-
tion not
public

List of stakeholder groups engaged by the organization. Examples of stakeholder
414 groups are: communities; civil society; customers; shareholders and providers of
capital; suppliers; employees, other workers, and their trade unions.

415 Basis for identification and selection of stakeholders with whom to engage.

Approaches to stakeholder engagement, including frequency of engagement by type
and by stakeholder group.

Key topics and concerns that have been raised through stakeholder engagement,
417 and how the organization has responded to those key topics and concerns, includ-
ing through its reporting.

PERFORMANCE INDICATORS

ECONOMIC

A department dedicated to sustainability reports directly into the Chairman of the
Board. A Steering Committee comprised of senior managers across departments  Full
guides firm-wide sustainability initiatives.

Our engagement is broad as a news organization and direct/targeted engage-

ment is aggressive at the employee, operating department, vendor and customer

level. Our materiality process helps us define the stakeholder groups with whom Full
we engage. Bloomberg collaborates with organizations that are aligned with core
business operating issues and our corporate philosophy.

Integrate sustainability metrics into compensation program for depts. with large

impact; training for employees; visible action by corporate; vendor ratings;

customer education risks/opportunities; employee communication including

quarterly town hall meetings, corporate emails, surveys and other engagement; Full
vendor communication including an annual environmental performance survey

and remedy for poor performers; press releases advising of important corporate

news and updates.

Highlights of Stakeholder Feedback: Private company leadership, Develop the

ESG product, Educate customers on sustainability issues, demonstrate ROI, be

more active in public policy, integrate social issues, focus on diversity, tie com-
pensation to ESG, set long term and measurable goals, align with 3rd parties for Full
supply chain work. Feedback gained from employee communication is integrated

into strategy and used for future reference. Annual environmental performance

results are compared year-over-year to identify trends and opportunities.

This index;
Page 16

This index;
Pages 16, 17

Pages 15, 58,
68, 72

Pages 16, 59,
72

n/a

n/a

n/a

n/a

Economic Performance

Economic value generated and distributed, including revenues, operating costs,
EC1 employee compensation, donations and other community investments, retained
earnings, and payments to capital providers and governments.

Financial implications and other risks and opportunities for the organization's activi-

205 ties due to climate change.
EC3 Coverage of the organization’s defined benefit plan obligations.
EC4 Significant financial assistance received from government.

Gross Revenue information presented in 2.8 above. As a private firm, we do not

disclose further information. e

BLP completed the CDP questionnaire and determined that there are small risks
(access and cost of energy) to its organization due to climate change, but signifi- Full
cant opportunities around investment products.

Bloomberg does not have a defined benefit program. Full

Bloomberg has never received assistance from governments. Full

This index;
Indicator 2.8

This index;
Pages 10, 20,
21,22

n/a

n/a

Informa-
tion not
public

n/a

n/a

n/a

Market Presence

Range of ratios of standard entry level wage compared to local minimum wage at

258 significant locations of operation.

EC6 Policy, practices, and proportion of spending on locally-based suppliers at signifi-
cant locations of operation.

EC7 Procedures for local hiring and proportion of senior management hired from the local

community at significant locations of operation.
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L . . . Not
Bloomberg pays significantly higher than local minimum wage at all locations. reported
No specific policy, but in practice we seek to buy locally when and where it
makes sense. We consider the environmental impact of transportation as well as Partial
production processes and other quality issues.
No specific policy exists but local hiring is preferred as markets are local. N
reported

n/a

n/a

n/a

Not
material

No official
policy
No official

policy in
place

>>



Reason

Performance Response

for
Description mm 2008 2007 Reported | Reference Omission

Indirect Economic Impacts

BLP is an information service. While much of the data, news and analytics is pro- This index;
EC8 Development and impact of infrastructure investments and services provided primar-  prietary and accessible only to customers, much of it is publicly available via the Partial Pages 20, 21, n/a
ily for public benefit through commerecial, in-kind, or pro bono engagement. website, TV, Radio, Magzine and Press. We have significant influence in capital 22, 23, 24,
markets due to our distribution. 25, 26
. o - - . ) . As a privately held company, BLP does not disclose detailed financial infromation. Informa-
EC9 Understandlr?g s el agiloant lsliees cooente e, el However, the purchasing power Bloomberg manages and leadership role it plays Nz n/a tion not
the extent of impacts. " h ; 5 N Y reported "
in the financial community creates indirect economic impact. public
Materials
Not Informa-
EN1 Materials used by weight or volume. We will have this data next year. n/a tion not
Reported
collected
EN2 Percentage of materials used that are recycled input materials. 0% 0% 0% 0%  Full n/a n/a
Direct energy consumption - Natural Gas (GJ) 35,627 33,139 42,629 14,522
Direct energy consumption - Diesel Oil (GJ) 14,680 11,415 8,015 8,711 Thils finelee
EN3 Full P 33 ! n/a
Direct energy consumption - HFC (Lbs) 668 457 78 - e
Direct energy consumption - Aircraft Fuel (GJ) 43,522 33,535 30,751 19,617
= Indirect energy consumption by primary source (kWh consumed) 241,669,809 231,668,327 239,108,901 234,706,352 ul i gk y
4 u ! n/a
Indirect energy consumption by primary source (mlbs steam) 10,662 13,197 22,783 27,773 FEEREY
Energy saved due to conservation and efficiency improvements _ o
(kWh saved from projects) 25,587,306 17,262,253 15,990,157 Tt
EN5 . o . Full Pages 31, 32, n/a
Energy saved due to conservation and efficiency improvements 6,981 7146 3,490 _ 33,34
(GJ of natural gas saved from projects)
By upgrading its flat panels to Energy Star Standards, Bloomberg will be increas-
ENG Initiatives to provide energy-efficient or renewable energy based products and ser- ing the efficiency of this equipment by an average of 8%. Internally this has a Full This index; n/a
vices, and reductions in energy requirements as a result of these initiatives. potential of eliminating 15,500 kWh annually and 44,200 kWh annually spread Pages 52, 53
across our entire customer base.
Bloomberg has done an extensive review of our global energy usage at our major
facilities, including energy audits at our NY Headquarters, Princeton Campus,
both Data Centers and our Hong Kong office (collectively representing 67% of This index;
EN7 Initiatives to reduce indirect energy consumption and reductions achieved. our global portfolio). We have implemented a number of global energy-demand- Full Pages 31, 33, n/a
reduction initiatives as well as completed many facility-specific infrastructure 34,35

projects throughout our portfolio. EN5 shows the energy reductions associated
with these efforts.

EN8 Total water withdrawal by source (Municipal) 81,395,625 71,919,250 67,683,875 - Full This index n/a
ENO Wiatsr sources significantly affected by withdrawal of water. Bloomble_rg s water consumption is not materially high, therefore no water sources  Not n/a Not }
are significantly affected. reported material
EN10 Percentage and total volume of water recycled and reused. 0% 0% 0% - Full This index n/a
Biodiversity
EN11 Location and size of land owned, leased, managed in, or adjacent to, protected Two Bloomberg sites contain protected wetlands: 100 and 101 Business Park Full This index n/a
areas and areas of high biodiversity value outside protected areas. Drive Skillman, NJ (84.68 acres) and 431 Ridge Road Dayton, NJ (64.81 acres)
Description of significant impacts of activities, products, and services on biodiver- o ! ; . " Not Not
Bl sity in protected areas and areas of high biodiversity value outside protected areas. NOEEHEDE N e e e i HE A, reported L material

vi
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Description

Performance Response

We manage our activities to comply with local zoning laws to not disturb adjacent

Cross
Reference

Reason
for
Omission

EN13 Habitats protected or restored. wetlands. To date we have not encroached on any such habitat and therefore Full This index n/a
have had no occasion to either “protect” or “restore” such habitats.
Our operations do not directly impact biodiversity. However, we own two maga- Not Not
EN14 Strategies, current actions, and future plans for managing impacts on biodiversity. zines and therefore work closely with FSC and the Rainforest Alliance to ensure reported n/a material
properly sourced paper. P
Number of IUCN Red List species and national conservation list species with habi- . . N . Not Not
EN15 " h P No facilities are in an area presenting risks to these species. n/a .
tats in areas affected by operations, by level of extinction risk. reported material
Emissions, Effluents, & Waste
ENte Total direct greenhouse gas emissions by weight (Scope I) (MT) 5,961 4,864 4,671 2,619 ol T findtee ’
u ) . n/a
Total indirect greenhouse gas emissions by weight. (Scope II) (MT) 98,311 94,216 101,850 102,524 Pages 5, 32, xvi
EN17 Other relevant indirect greenhouse gas emissions by weight. (Scope IIl) (MT) 89,305 42,008 42,049 44,357  Full ng’;:%e)gg Wi n/a
In addition to the energy reduction initiatives in EN7, we have undertaken initia-
tives in other operational areas to reduce our GHG emissions, including:
> Engineering has reduced the weight of the Bloomberg Keyboard and the pack-
aging, significantly reducing the overall shipping weight.
> Sales Department introduced travel guidelines pushing public transportation in
lieu of Car Service and Rail travel instead of Air on heavily-traveled short routes.
> Global pantry initiatives incorporating compostable cups/wares and bulk food/
drink offerings to reduce landfill waste and increase waste “diversion” (compost- T findtee
Initiatives to reduce greenhouse gas emissions and reductions achieved. ing/recycling). Pages 31 '33
EN18 > Increase in recycled content of office paper and Markets magazine. Full 34 35 36 n/a
> Shift from air shipments to ground/sea shipments in global logistics. 38' 40' '
While all the above initiatives, and more, reduce Bloomberg's GHG emissions,
the company has experienced significant growth in recent years. We projected
unabated emissions based on these growth factors, and calculate our overall
emissions reductions to be the difference between these projections and our
actual emissions. Those differences (i.e. our annual reductions),
in metric tonnes, were:
Reductions against “Business-As-Usual” 2007 Baseline (MT) 40,492 30,810 12,551 0
EN19 Emissions of ozone-depleting substances by weight. Bloomberg does not hold ozone-depleting substances. il n/a NG .
reported material
EN20 NOx, SOx, and other significant air emissions by type and weight. Bloombgrg has sl 529 9 e usiteiionts Liadaifo (el ctiioin 5 e NI n/a Nt .
other emissions. reported material
EN21 Total water discharge by quality and destination. Bloomberg does not discharge significant amounts of water. el n/a o :
reported material
Total weight of waste by type and disposal method:
Landfill Waste (MT) 1,881 1,936 2,144 2,256 fa i .
EN22 Full I,h's '"Sdgex' n/a
Recycling & Compost (MT) 2,244 1,867 1,599 - Gy
E-Waste (MT) 488 508 558 =
R . . . . Not Not
EN23 Total number and volume of significant spills. Bloomberg has not been involved in any spills. n/a .
reported material
Weight of transported, imported, exported, or treated waste deemed hazardous Hazardous
EN24 under the terms of the Basel Convention Annex |, II, lll, and VIII, and percentage of 0 0 Waste in = Full This index n/a
transported waste shipped internationally. pounds: 4,744
Identity, size, protected status, and biodiversity value of water bodies and related Not Not
EN25 habitats significantly affected by the reporting organization's discharges of water Bloomberg does not discharge significant amounts of water. reported n/a material

and runoff.
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Description

Products & Services

Performance Response

Reason

for

Reported | Reference Omission

Have developed Engineering Product Guidelines. These Guidelines are devoted

Initiatives to mitigate environmental impacts of products and services. and extent of to 4 specific areas to reduce the environmental impact of our products. They are: This index;
EN26 impact miti atiog P P ! Chemicals & Waste Criteria (toxics reduction, chemicals mgmt., RoHS compli- Full Pages 52, 53, n/a
P 9 ’ ance), E-Waste Criteria (Individual Producer Responsibility), Energy Criteria 54,55
(Energy Star Compliance), Product Longevity (Design for End of Life).
Percentage of products sold and their packaging materials that are reclaimed
by category.
This index;
27 Products “Sold” (terminals) 100% 100% 100% 100% Al Page 53 il
Packaging recovered (terminals) 50% 50% 0% 0%
Compliance
EN28 Monetary v_alue of _S|gn|f|qant fines and total number gf non-monetary sanctions for o o o o Full This index n/a
non-compliance with environmental laws and regulations.
Transport
Significant environmental impacts of transporting products and other goods
and materials used for the organization's operations, and transporting members
EN29 of the workforce. Ful ;};.s;r;sd;x; n/a
Transport of Product/Goods (MT COze) including magazines 24,109 8,773 9,643 11,370 9
Business Travel (MT COQe) 33,695 26,054 24,011 23,274
EN30 Total environmental protection expenditures and investments by type. (Includes $3,464.184 $3,614,465 $1,580,047 Partial This index n/a

capital and operating, excludes employee allocation):

SOCIAL PERFORMANCE: LABOR PRACTICES & DECENT WORK

Employment

Total workforce by employment type, employment contract, and region.
FT Employees - North America
FT Employees - Latin America

FT Employees - EMEA

LA1
At Year- FT Employees - Asia
End
" Non-FT Employees - North America

Non-FT Employees - Latin America
Non-FT Employees - EMEA
Non-FT Employees - Asia

LA2 Total number and rate of employee turnover by age group, gender, and region.

LA3 Benefits provided to full-time employees that are not provided to temporary or part-

time employees, by major operations.

viii SUSTAINABILITY REPORT ©2011 BLOOMBERG L.P. ALL RIGHTS RESERVED.

7,735

2,958
1,761
1,025
20
360
141

Not externally reported.

6,683
209
2,541
1,557
783
17
229
114

6,065

207
2,542
1,503

15
110
103

Full

Not
reported

Bloomberg provides benefits without charge to full- and part-time employees who

work 24 hours or more per week, including health coverage (medical, dental and

vision), company matched retirement benefits, EAP, back up child care, on-site Full
medical services, basic life insurance, basic LTD. Temporary employees are not

eligible for benefits.

This index;
Pages 8, 12; n/a
Indicator 2.8
Informa-
n/a tion not
public
This index; n/a
Pages 70, 71

>
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Performance Response
Description mm 2008 2007 Reported | Reference

Reason

for
Omission

Labor/Management Relations

100% of Bloomberg's employees in France and Brazil are covered by collective
bargaining agreements. The percentage of Bloomberg's employee base this

LA4 Percentage of employees covered by collective bargaining agreements. represents is: Full This index n/a
1.65% 1.86% 1.95% -
LAB Minimum notice period(s) regarding significant operational changes, including Bloomberg does not have minimum notice periods regarding significant opera- Not n/a Not
whether it is specified in collective agreements. tional changes. reported material
Occupational Health and Safety
Percentage of total workforce represented in formal joint management-worker health
LA6 and safety committees that help monitor and advise on occupational health and 0% 0% 0% = Full This index n/a
safety programs.
Rates of injury, occupational diseases, lost days, and absenteeism, and number of
work-related fatalities by region:
Incident Rate - North America 0.36% 0.36% 0.44% =
Incident Rate - Latin America 0.77% 0.00% 0.00% =
Incident Rate - EMEA 2.77% 2.38% 1.97% =
Incident Rate - Asia 0.24% 0.26% 0.55% =
Lost-Time Incident Rate - North America 0.15% 0.18% 0.33% =
LA7 Lost-Time Incident Rate - Latin America 0.77% 0.00% 0.00% - Full ;his index; W
ages 12, 73
Lost-Time Incident Rate - EMEA 0.10% 0.16% 0.04% =
Lost-Time Incident Rate - Asia 0.06% 0.00% 0.00% =
Total Lost-Time Days - Global 354 297 347 -
Lost Hours per 200,000 Hrs Worked - Global 22.93 22.92 28.14 -
Total Global Fatalities 1 0 0 -
Global Absenteeism Rate 1.59% 1.79% 1.92% =
Occupational Diseases No occupational diseases identified globally.
Education, training, counseling, prevention, and risk-control programs in place This index:
LA8 to assist workforce members, their families, or community members regarding We have significant programs addressing all of these issues. See Report. Full Page 71 ! n/a
serious diseases. 9
LA9 Health and safety topics covered in formal agreements with trade unions. Bloomberg does not have formal agreements with trade unions. Nt n/a i .
reported material

Training and Education

Average hours of training per year per employee by employee category

703,448 435,940 321,312 =
Lato  (Total Hours) Partial
Training Hours per employee 55.43 39.67 31.14 -
Bloomberg provides tuition reimbursement to full-time employees for certain pre-
. . . . approved, job-related courses. To receive tuition reimbursement for any course(s),
Programs for skills management and lifelong learning that support the continued 5
LA11 embloyability of employees and assist them in managing career endings the employee must receive a grade of B or better. All employees have access to Full
pioy y ploy ging gs- Bloomberg University, which offers online and classroom training in both techni-
cal skills and career development.
LA12 Percentage of employees receiving regular performance and career 100% 100% 100% _ Full

development reviews.
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This index; n/a
Page 13, 70

This index; n/a
Page 69

This index n/a
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Description

Reason

Performance Response

for
mm 2008 2007 Reported | Reference Omission

Diversity and Equal Opportunity

Composition of governance bodies and breakdown of employees per category
according to gender, age group, minority group membership, and other indicators

of diversity.
Governance bodies — Board hle: ,10 e @ -
Female: 1 1 1
Gender Not externally reported. ; s il
LA13 Partial n/a
Age group: Pages 12, 76
<29 30.10% 27.50% 28.79% =
30 - 49 60.83% 62.83% 62.62% =
>50 9.07% 9.67% 8.59% =
Minority Not externally reported.
Not Informa-
LA14 Ratio of basic salary of men to women by employee category. Not externally reported. reported n/a tion not
public
SOCIAL PERFORMANCE: HUMAN RIGHTS
Investment and Procurement Practices
HR1 Percentage and total number of significant investment agreements that include hu- Bloomberg does not have agreements that include human rights clauses or have Not n/a Not
man rights clauses or that have undergone human rights screening. undergone human rights screening. reported material
. . ; Our Quality Assurance team, supported by a third-party organization, audits
HR2 Percentagg o S|gn|f|canlt Ul el i aeia & 06l e WIS G ene el significant suppliers - since 2009 they audited 4 companies in China that supply Partial Page 59 n/a
on human rights and actions taken. . .
parts for our customer facing equipment.
Total hours of employee training on policies and procedures concerning aspects All employees receive mandatory training in Harassment, Sensitivity and General This index:
HR3 of human rights that are relevant to operations, including the percentage of Health and Safety. Employees can also take additional courses relating to human Partial Pages 18 ’69 n/a

employees trained.

Non-Discrimination

rights issues through Bloomberg University.

HR4 Total number of incidents of discrimination and actions taken.

EEOC filed suit for 'sex/pregnancy' discrimination on behalf of 76 claimants.

Bloomberg denies those charges. T

Page 76 n/a

Freedom of Association and Collective Bargaining

HR5 Operations identified in which the right to exercise freedom of association and col-

Child Labor

lective bargaining may be at significant risk, and actions taken to support these rights.

This index;

Page 18 /e

None None None - Full

R sures taken to contribute to the elimination of child labor.

Forced and Compulsory Labor

Operations identified as having significant risk for incidents of child labor, and mea-

Premium Products sourced in Asia and e-waste operations have been identified
as having possible exposure to child labor. Procurement policies have been up-
dated accordingly and e-waste audits were conducted in 2010 will be conducted
annually going forward.

Partial This index n/a

I3/ labor, and measures to contribute to the elimination of forced or compulsory labor.

Security Practices

Operations identified as having significant risk for incidents of forced or compulsory

Premium Products sourced in Asia and e-waste operations have been identified
as having possible exposure to forced and compulsory labor. Procurement poli-
; . ; e " Full
cies have been updated accordingly and we conduct social responsibility audits
of our equipment manufacturers to assess labor standards.

This index;

Page 18 e

s concerning aspects of human rights that are relevant to operations.
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Percentage of security personnel trained in the organization's policies or procedures

This index;

0 -
100% Full Page 18

100% 100% n/a

>
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Description

Reason

Performance Response

for

Reported | Reference Omission

Indigenous Rights

Total number of incidents of violations involving rights of indigenous people and

HR9 . 0 0 0 - Full This index n/a
actions taken.
SOCIAL PERFORMANCE: SOCIETY
Community
Nature, scope, and effectiveness of any programs and practices that assess and We've reviewed our operations and due to our presence in urban areas, our Not Not
SO1 manage the impacts of operations on communities, including entering, operating, consistent and long term growth and our relatively low environmental impact, we n/a .
. L reported material
and exiting. have no related material issues to report.
Corruption
502 Percentage and total number of business units analyzed for risks related 100% 100% 100% _ Full This index n/a
to corruption.
Bloomberg's anti-corruption policies and procedures are set forth in the com-
pany’s Global Resource and Information Core Guide. All employees receive a
s03 Percentage of employees trained in organization’s anti-corruption policies copy of this Guide when they commence employment and are required to sign a Full This index; n/a
and procedures. consent form acknowledging that they have read the Guide and will abide by its Page 18
contents. In addition, each employee is reminded of Bloomberg’s “no gifts” policy
on at least an annual basis.
. . A . . . Not Not
SO4 Actions taken in response to incidents of corruption. There have been no instances of corruption. n/a .
reported material
Public Policy
. . - T . . . Bloomberg does participate in public policy development on issues of disclosure ~ Not Not
SO5 Public policy positions and participation in public policy development and lobbying. and transparency. See Appendix. reported n/a material
S06 Total va!ue pf f]nancml and in-kind contributions to political parties, politicians, and Bloomberg doss not make political contributions. Not n/a Not }
related institutions by country. reported material

Anti-Competitive Behavior

Total number of legal actions for anti-competitive behavior, anti-trust, and monopoly

807 practices and their outcomes.

Full This index n/a

Compliance

Monetary value of significant fines and total number of non-monetary sanctions for

S0 non-compliance with laws and regulations.

Customer Health and Safety

Full This index n/a

Life cycle stages in which health and safety impacts of products and services are

PR1 assessed for improvement, and percentage of significant products and services
categories subject to such procedures.
Total number of incidents of non-compliance with regulations and voluntary codes
PR2 concerning health and safety impacts of products and services during their life

cycle, by type of outcomes.

This index;
100% 100% 100% - Full Pages 52, 53, n/a
54,55, 56, 57
None None None = Full This index n/a

Xi

Products and Service Labeling

Type of product and service information required by procedures, and percentage of

R significant products and services subject to such information requirements.

PR4 Total number of incidents of non-compliance with regulations and voluntary codes
concerning product and service information and labeling, by type of outcomes.

PR5 Practices related to customer satisfaction, including results of surveys measuring

customer satisfaction.

SUSTAINABILITY REPORT ©2011 BLOOMBERG L.P. ALL RIGHTS RESERVED.

None None None = Full This index n/a
None None None = Full This index n/a
75% of users agree or strongly agree that if they could only have one source of This index;
’ .y S Full n/a
financial information, it would be Bloomberg. Page 16
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Performance Response Reason
for
Description mm 2008 2007 Reported | Reference Omission

Marketing Communications

Pl on PElIREIED (2 U, RREE S el VAN 2 Seals WEE D MERel | sy b (15 sty @rors el v el (et eats e il Full This index n/a

RS ing communications, including advertising, promotion, and sponsorship.

Total number of incidents of non-compliance with regulations and voluntary codes
PR7 concerning marketing communications, including advertising, promotion, and spon- 0 0 0 - Full This index n/a
sorship by type of outcomes.

Customer Privacy

Total number of substantiated complaints regarding breaches of customer privacy o o o _ Full This index n/a

AR and losses of customer data.

Compliance

Monetary value of significant fines for non-compliance with laws and regulations o o 0 _ Full This index n/a

S concerning the provision and use of products and services.

THE G3 DISCLOSURE TEXT IN THE CONTENT INDEX IS NOT EXACT
AND THAT THE USER CAN ACCESS THE FULL G3 GUIDELINES VIA
WWW.GLOBALREPORTING.ORG
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Reason for Reason for
Disclosures on Management Approach Reported | Cross Reference Omission Disclosures on Management Approach Reported | Cross Reference Omission
n/a

Child labor Full Page 18
ECONOMIC
Forced and compulsory labor Full Page 18 n/a
Throughout Bloomberg’s 29 year (1982-2011) history, we’ve continued to Security practices Full Page 18 n/a
grow - from 22 terminals at one brokerage firm to over 300,000 termi- i e Not ; Not
nals at more than 25,0000 firms; from a single product to multiple busi- ML T reported @ material
nesses in media, data and trading systems; and from $500k in sales to
potentially $10B in 2014. SOCIAL PERFORMANCE: SOCIETY
Community Full Page 61 n/a
Economic Performance Partial ZS?SE &, 1, T, 2, 2, n/a Corruption Full Page 18 n/a
Market presence Full Pages 7, 8 n/a Public policy Full This index SO5 n/a
i o ) Pages 20, 21, 22, 23, Anti-competitive behavior Full Page 18 n/a
ndirect economic impacts Partial n/a )
24,25, 26 Compliance Full Page 14 n/a
ENVIRONMENTAL SOCIAL PERFORMANCE: PRODUCT RESPONSIBILITY
Materials Full Pages 52, 53, 54, 55 n/a

Poces 31 33,34 Bloomberg customer agreements include a highly restrictive mutual
Energy Full 35?36 e n/a Non-Disclosure Agreement that protects the mutual privacy right of the
firm and its customers.

Water Full Pages 43 n/a
Biodiversity Full This index EN13 n/a Customer health and safety Full Pages 52-57 n/a
Efssiens, cfiueis e wesie Full ggg?; 3416 33, 34, 35, n/a Product and service labeling Full Pages 20-27, 52-57 n/a
= Marketing communications Full This index PR6 n/a
Products and Services Full Pages 52, 563, 54, 55 n/a o
Cust . Full This index (see com- P

Compliance Full Page 14 n/a ustomer privacy Y ment above) n'a
T t Full B 31, 36 / : isi 2

ranspor u ages n/a G Full ':'2|s index PR6; Page n/a
Overall Full Pages 28-48 n/a

SOCIAL PERFORMANCE: LABOR PRACTICES & DECENT WORK

Employment Full Pages 68-76 n/a
Labor/management relations Full This index LA4 n/a
Occupational health and safety Full Pages 70, 71, 72, 73 n/a
Training and education Full Page 69 n/a
Diversity and equal opportunity Full Page 75 n/a

SOCIAL PERFORMANCE: HUMAN RIGHTS

Bloomberg’s operations do not source materially from regions with
indigineous peoples.

Investment and procurement practices Full Page 67 n/a
Non-discrimination Full Page 18 n/a
Freedom of association and collective bargaining Full Page 18 n/a
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BOARDS & AFFILIATIONS

Greg Babyak Policy NetCoalition
Security Industry and Financial Markets Association - Market Data Subcommittee
Security Traders Association - Institutional Brokerage Committee

US Chamber of Commerce - Intellectual Property Committee

Dan Doctoroff President Bloomberg L.P.
Committee Encouraging Corporate Philanthropy
Council on Foreign Relations
Governor's Island Preservation and Education Corporation
Hudson River Park Trust
Hudson Yards Development Corporation
Human Rights First
Youth Inc.

World Resources Institute

Peter Grauer Chairman Bloomberg Inc
Bloomberg L.P.
Davita Inc
Davita Inc - Compensation
Davita Inc - Compliance
Davita Inc - Nominating & Corp Governance
Foundation Board for UNC Chapel Hill
Honors Board for UNC Chapel Hill
International Business Council of The World Economic Forum
Inner City Scholarship Fund Board of Trustees
National Development Council for UNC Chapel Hill
Pomfret School Board of Trustees
Rockefeller University
The Business Council

US Chamber of Commerce

Andy Lack Multimedia Boston University
IMG
Planet Green
Readers Digest Association Inc
Sezmi Inc.
Sony BMG

Sony Music Entertainment Inc
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CVENTURE VERIFICATION STATEMENT

2010 2009

Bloomberg LP Cventure LLC Bloomberg LP Cventure LLC
Verification Summary March 22, 2011 Verification Statement June 17, 2010

Participant Data

Name: Bloomberg LP (BLP)
Name: Bloomberg LP (BLP)
Prepared by: Kevin Johnson, Cventure LLC
Prepared by: Kevin Johnson, Cventure LLC
Emissions Inventory:
Global, corporate-wide FY2010 GHG emissions inventory covering: Scope I direct emissions
from fuel ion, mobile sources (company aircraft), and refrigerant losses; Scope II Emissions Inventory:
emissions from total imported electricity and steam; and Scope ITI emissions associated with Global, corporate-wide FY2009 GHG emissions inventory covering: Scope I direct emissions
employee business travel, supply chain shipping, and paper consumption/waste generation. from fuel bustion, mobile sources (company aircraft), and refrigerant losses; Scope II
Boundaries include wholly owned business entities, and owned/leased facilities within which emissions from total imported electricity and steam; “green” (i.e., renewable) electricity
Bloomberg exhibits operational control. CO,, CHy, and N,O direct combustion and electricity purchases included, and debited from Scope II total electricity consumption; and Scope ITI
generation emissions and HFC refrigerant gas emissions were estimated; CH, and N,O emissions emissions associated with employee business travel, supply chain shipping, and paper
from mobile source bustion emissi were excluded; and BLP has no SFs or PFC emissions. consumption/waste generation. Boundaries include wholly owned business entities, and
owned/leased facilities within which Bloomberg exhibits operational control. CO, emissions and
HFC refrigerant emissions were estimated. CH4 and N,O emissions from direct combustion,
Greenhouse Gas Management Plan: electricity generation, and mobile source combustion emissions were excluded. Bloomberg has
BLP 2009 Carbon Emissions Calculation Process (CECP) document (Version 3.0, dated June 4, 1o SFs or PFC emissi
2010) developed internally by Bl berg, to both calculate Bl berg’s carbon emissi and
support the development of an aggressive GHG emissions reduction strategy. Greenhouse Gas Management Plan:

BLP Carbon Emissions Calculation Process (CECP) document (Version 3.0, dated June 3, 2010)
developed internally by Bloomberg, to both calculate Bloomberg’s carbon emissions, and support

Verification Level of Effort:

N " i L. . . . the develop of an aggressive GHG emissi reduction strategy.

Tier II: A Tier II-level verification is appropriate for basic reporting, and those voluntary efforts
for which there are no imminent requir ts for compliance obligations or emissions trading. Verification Level of Effort
This is the case for BLP, as direct GHG emissions from each of BLP’s facilities are well below Tier IT: A Tier II-level verification is 3PPr0Prlﬂte for ham reportmg, and those voluntary efforts
any existing (or pending) GHG regulatory requir ts. It is intended to establish the basis for for which there are no imminent requir for 1s or emissions trading.
baseline protection; support claims of carbon neutrality, and for credit for early action; and It is intended to establish the basis for baseline protectlon support clalms for credit for early
enable assessments of performance of various GHG reduction initiatives by Bloomberg toward action, and enable assessments of performance of various GHG reduction initiatives by
its future voluntary targets. Given the status of Bloomberg’s GHG emissions inventory and Bloomberg LP toward its future voluntary targets. Given the development status of Bloomberg’s
management system, and system improv made by Bl berg in 2010 and going forward GHG emissions inventory and management system, and the system improvements made by
(e.g., further develop and impl tion of the auti ted Busi Wareh database Bloomberg in 2009 (and going forward), a Tier II-level verification was appropriate for this
system for carbon management at BLP), a Tier II-level verification was appropriate for this project. This verification effort covered Bloomberg’s F¥2009 GHG emissions inventory.
project. This verification effort covered Bloomberg’s FY2010 GHG emissions inventory. Summary:

Based on its review of BLP’s GHG emissions inventory, Cventure has verified the information
Summary: submitted by BLP as being consistent with the Bl berg Carbon Emissi Calculation Process
Based on its review of BLP’s GHG emissions inventory, Cventure has verified the information (CECP) emissions methodology and reporting guidance document, Version 3.0, dated June 3,
submitted by BLP as being istent with the Bl berg Carbon Emissi Calculation Process 2010. Cventure finds that the 2009 (January 1, 2009 — December 31, 2009) inventory emissions
(CECP) emissions methodology and reporting guidance document, Version 3.0, dated June 4, estimate conforms to generally accepted GHG accounting standards. BLP’s CECP document is
2010. Cventure finds that the 2010 (January 1, 2010 — December 31, 2010) inventory emissions based upon, and was found to be generally consistent with, the WRI/WBCSD GHG accounting
estimate conforms to generally accepted GHG accounting standards. BLP’s CECP document is and reporting protocol, and the WRI report, “Hot Climate, Cool Commerce: A Service Sector
based upon, and was found to be generally consistent with, the WRI/WBCSD GHG accounting Guide to Greenl Gas M. t” (May 2006).
and reporting protocol, and the WRI report, “Hot Climate, Cool Commerce: A Service Sector The emission estimates are found to be a fair and accurate representation of BLP’s actual
Gnide to Greenl Gas M t” (May 2006). emissions and are free from material misstatement or omissions. Cventure has verified a total of
The emissions estimates are found to be a fair and accurate representation of BLP’s actual 150,247 metric tons of CO, equivalent emissions.

emissions and are free from material missta or i Cventure has verified a total of

193,577 metric tons of CO, equivalent emissions.
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CVENTURE VERIFICATION STATEMENT

2008

Bloomberg LP Cventure LLC
Final Verification Statement June 10, 2009

Participant Data

Name: Bloomberg LP (BLP)

Prepared by: Kevin Johnson and Wiley Barbour, Cventure LLC

Emissions Inventory:

Global, corporate-wide FY2008 GHG emissions inventory covering: Scope I direct emissions
from fuel busti bile sources (: pany aircraft), and refrigerant losses; Scope II
emissions from imported electricity and steam; and Scope I1I emissions associated with employee
business travel, supply chain shipping, and paper consumption/waste generation. Boundaries
include owned/leased facilities on an operational control basis. CO, emissions and HFC
refrigerant emissions were estimated. CH,4 and N,O emissions from direct combustion, electricity
generation, and mobile source combustion emissions were excluded. Bloomberg has no SFs or
PFC emissi

Greenhouse Gas Management Plan:

BLP Carbon Emissions Calculation Process (CECP) document (Version 2.1, dated May 19, 2009)
developed internally by Bloomberg, to both calculate Bl berg’s carbon emissi and
the development of an aggressive GHG emissions reduction strategy.

pport

Verification Level of Effort:

Tier II: A Tier Il-level verification is appropriate for basic reporting, and those voluntary efforts
for which there are no imminent requir for i obligations or emissions trading.
It is intended to establish the basis for baseline protection, support claims for credit for early
action, and enable assessments of performance of various GHG reduction initiatives by
Bloomberg LP toward its future voluntary targets. Given the development status of Bloomberg’s
GHG emissions inventory and management system, and the system improvements made by
Bloomberg in 2008 (and going forward), a Tier II-level verification was appropriate for this
project. This verification effort covered both Bloomberg’s FY2008 GHG emissions inventory, as
well as the re-st: t of their FY2007 GHG emissions inventory (2007R).

Summary:

Based on its review of BLP’s second GHG emissions inventory, Cventure has verified the
information submitted by BLP as being consistent with the Bl berg Carbon E

Calculation Process (CECP) emissions methodology and reporting guidance document, Version
2.1, dated May 19,2009. Cventure finds that the 2008 (January 1, 2008 — December 31, 2008)
and revised 2007 (January 1,2007 — December 31,2007: 2007R) inventory emission estimates
conform to generally accepted GHG accounting standards. BLP’s CECP document is based
upon, and was found to be generally consistent with, the WRI/WBCSD GHG accounting and
reporting protocol, and the WRI report, “Hot Climate, Cool Commerce: A Service Sector Guide
to Greenh Gas Ma t” (May 2006).

The emission estimates are found to be a fair and accurate representation of BLP’s actual
emissions and are free from material misstatement or omissions. Cventure has verified a total of
159,088 metric tons of CO, equivalent emissions in 2008, and a re-stated 2007 GHG inventory of
155,570 metric tons of CO, equivalent emissions.
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GRI APPLICATION LEVEL CHECK

Global
Reporting
Initiative™

APPENDIX

Statement
GRI Application Level Check

GRI hereby states that Bloomberg LP has presented its report “The Sustainability Edge - Bloomberg
Sustainability Report 2010” to GRI’s Report Services which have concluded that the report fulfills the
requirement of Application Level B+.

GRI Application Levels communicate the extent to which the content of the G3 Guidelines has been
used in the submitted sustainability reporting. The Check confirms that the required set and number of
disclosures for that Application Level have been addressed in the reporting and that the GRI

Content Index demonstrates a valid representation of the required disclosures, as described in the GRI
G3 Guidelines.

Application Levels do not provide an opinion on the sustainability performance of the reporter nor the

quality of the information in the report.
G B

GRI REPORT

14 April 2011, Amsterdam

Nelmara Arbex
Deputy Chief Executive
Global Reporting Initiative

The “+” has been added to this Application Level because Bloomberg LP has submitted this report for
external assurance. GRI accepts the reporter’s own criteria for choosing the relevant assurance

provider.

The Global Reporting Initiative (GRI) is a network-based ization that has pi  the devel of the world’s most widely used
sustainability reporting framework and is ¢ it to its contil impi and application worldwide. The GRI Guidelines set out
the principles and indicators that izations can use to and report their economic, environmental, and social performance.

www.globalreporting.org

Disclaimer: Where the relevant sustainability reporting includes external links, including to audio visual material, this statement only
concerns material submitted to GRI at the time of the Check on 31 March 2011. GRI explicitly excludes the statement being applied to any
\ later changes to such material.

J
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ESG SURVEY

Environmental Indicators

Social Indicators

Bloombe

rg

Company Name Please complete the following table in the attached spreadsheet and indicate NR (Not
Period End Date Reported) in sections where data is not available and NA (Not Applicable) where it is not
Contact Name applicable. The data should be absolute values, not economically normalized. If possible
Contact Phones please provide data for the last 3 years if available. Please provide data as of the end of the
Contact Email Reporting Fiscal Year (FY), unless otherwise specified.
CSR Report Audited: Y/N ) o o
Date Verified The survey is based on the guiding principles of the GRI framework.
%
Measure Unit Scale isclosure | 2010 |Notes
Priority indicators
. o Percentage of the company's operations that are covered in its disclosures on sustainability. A blank in this field
Percent of Disclosure % actual - X
indicates 100% of operations are covered.
Direct CO2 Emissions| tonnes 1000 gr:::;t of carbon dioxide emitted through operations directly performed by the company, in thousands of metric
Indirect CO2 Emissions| tonnes '000 Amoynt of carbon dioxide emissions from purchased electricity consumed by the company, in thousands of
metric tonnes.
Total CO2 Emissions 0 . . . . . .
(Direct CO2 + Indirect CO2) tonnes 000 Total amount of carbon dioxide emitted by the company and its suppliers, in thousands of metric tonnes
Travel Emissions tonnes '000 Emissions from air and vehicle travel by company employees, in thousands of metric tonnes.
GHG Scope 1 emissions| tonnes 1000 Gregnhouse ga§ (GHQ) em|§sl|ons from the companysl direct operations, whether from direct energy production
on-site or other industrial activity. In thousands of metric tonnes.
GHG Scope 2 emissions| tonnes 000 Greenhouse gas (GHG) emissions from energy that is purchased off-site, i.e., electricity, steam, etc.. In
thousands of metric tonnes.
o Total amount of greenhouse gases emitted by the company, in thousands of metric tonnes. Greenhouse gases
Total GHG Emissions | L 5 X - X . X .
tonnes 000 are carbon dioxide, methane and nitrous oxide emissions that directly contribute to the trapping of heat in the
(Scope 1 + Scope 2) .
Earth's atmosphere.
GHG Scope 3 GRS 1000 lGrepnhouse gas (GHG) emissions frqm the company's supply chain operations, employee travel and other
indirect sources. In thousands of metric tonnes.
Total Energy Consumption Mwh '000 Total amount of energy used by the company, both on and off-site, in thousands of megawatt hours (MWh).
Electricity Used Mwh '000 Total amount of electricity used by the company. In thousands of megawatt hours (MWh).
Water Consumption m3 '000 Amount of water consumed by the company, in thousands of cubic meters.
Hazardous Waste tonnes '000 Amount of hazardous waste the company discards, in thousands of metric tonnes.
Total Waste tonnes '000 Total amount of waste the company discards, both hazardous and non-hazardous, in thousands of metric tonnes.
Waste Recycled tonnes '000 Total amount of waste the company recycles, in thousands of metric tonnes.
Paper Consumption tonnes '000 Paper used by the company for printing, packaging, etc., in thousands of metric tonnes.
Paper Recycled tonnes '000 Total amount of paper the company recycles, in thousands of metric tonnes.
ISO 14001 Certified Sites # actual Number of sites the company owns that are certified by the ISO 14001 environmental management standards.
Number of Sites # actual Number of locations the company owned and operated at the end of the reporting period.
9% Sites Certified % e ;Zf;::gge of the company's total worksites that are certified by the ISO 14001 environmental management
Investments in Sustainability currency | millions Amount of mt?ney spent py the compar?y on enwronmental and social projects, in millions. Typical projects
include pollution prevention, conservation and recycling as well as health and safety.
Number of Employees # el Total nulmlbler of company employees at the end of the reporting period as disclosed in the company's social
responsibility reports.
Number of employees that left the company within the past year expressed as a percentage of the average total
Employee Turnover % % actual number of employees. High employee turnover may indicate that employees are unsatisfied with their work at the
company or their compensation, or that conditions at the company are unsafe or unhealthy.
% Employees Unionized % actual Number of employees that belong to labor unions as a percentage of the total number of employees.
Employee Average Age # actual Average age of company employees
% Women in Workforce % e :;r;lzingswomen employed at the company expressed as a percentage of the total number of company
% Women in Mgt % actual Percentage of women employed in management positions at the company.
9% Minorities in Workforce % el ::]rgll;?/;(;fsethnlc minorities employed at the company expressed as a percentage of the total number of
% Disabled in Workforce % B erl;rslgiregfsemployees with disabilities at the company as a percentage of the total number of company
% Minorities in Mgt % actual Percentage of ethnic minorities employed in management positions at the company.
Workforce Accidents # actual Number of accidents at the company resulting in harm to employees during the reporting period.
Lost Time from Accidents # actual Total number of hours out of work by employees who suffered accidents.
Lost Time Incident Rate # actual Total number of hours that employees were out of work due to accidents, per 200,000 hours worked.
Fatalities - Contractors # actual Number of contractor fatalities at the company.
Fatalities - Employees # actual Number of employee fatalities at the company.
Fatalities - Total # actual Total number of fatalities reported at the company, both employee and contractor.
Community Spending # millions Amount of money spent by the company on community-building activities, in millions.
Employee Training Cost # millions Amount the company spent on employee training during the reporting period.
SRI Assets Under Management # millions Assets managed by the institution according to Socially Responsible Investing (SRI) standards.
Size of the Board # actual Number of directors on the company's board.
Total number of board members that can be classified as independent. Independent board members are not
Independent Directors # actual employees of the company, have not received a large sum of direct compensation from the company and are not
directly related to any of the company's executives.
% Independent Directors % actual Independent directors as a percentage of total board membership.
% Women on Board % actual Percentage of women on the board of directors.
Board Average Age # actual Average age of the members of the board.
Board Age Limit # actual Age limit for serving on the Board of Directors.
Board Duration (Years) # il Length ‘of a board member's term, in years. For boards which allow renewal of terms, it is the length of a single
term prior to renewals.
# Board Meetings # actual Total number of corporate board meetings held in the past year.
Audit Committee Meetings # actual Number of meetings of the Board's Audit Committee during the reporting period.
Board Mtg Attendance # actual Percentage of members in attendance at board meetings during the period.
Political Donations # millions Amount of corporate donations to political groups, parties, or individuals, in millions.
. Indicates whether the company's Chief Executive Officer is also Chairman of the Board. 'N' indicates the two
CEO Duality - YorN
roles are separate.
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Bloomberg

Company Name

Period End Date

Contact Name

Contact Phones

Contact Email

CSR Report Audited: Y/N

Date Verified

Please complete the following table in the attached spreadsheet and indicate NR (Not
Reported) in sections where data is not available and NA (Not Applicable) where it is not
applicable. The data should be absolute values, not economically normalized. If possible
please provide data for the last 3 years if available. Please provide data as of the end of the
Reporting Fiscal Year (FY), unless otherwise specified.

The survey is based on the guiding principles of the GRI framework.

Measure

‘ Uni

Scale

Secondary indicators

%
Disclosure

2010

Notes

NOx Emissions tonnes '000 Total amount of nitrogen oxide (NOx) emitted by the company, in thousands of metric tonnes.
SO2 Emissions tonnes '000 Total amount of sulfur dioxide (SO2) emitted by the company, in thousands of metric tonnes.
SOx Emissions S 1000 l’:{))t:ldzmount of sulphur oxides (SOx) emitted by the company, in thousands of metric tonnes. Includes sulphur
VOC Emissions tonnes '000 Total amount of volatile organic compounds (VOCs) emitted by the company, in thousands of metric tonnes.
CO Emissions tonnes '000 Total amount of carbon monoxide (CO) emitted by the company, in thousands of metric tonnes.
Methane Emissions tonnes '000 Total amount of methane emitted by the company, in thousands of metric tonnes.
ODS Emissions tonnes '000 Total amount of ozone-depleting substances (ODSs) emitted by the company, in thousands of metric tonnes.
Particulate Emissions tonnes '000 Total amount of particulates emitted by the company, in thousands of metric tonnes.
Renewable Energy Use Mwh 1000 f—\’\;lnv?ll:lr)\t of energy consumed that was generated by a renewable energy source, in thousands of megawatt hours
% Water Recycled % actual Percentage of water usage from recycled sources.
Discharges to Water m3 1000 Amgunt of discharges to water that influence the biophysical or chemical quality of the water, in thousands of
cubic meters.
Waste Water m3 '000 Liquid waste discharged by the corporation. In thousands of cubic meters.
. 0 Total amount of fuel consumed by the company, in thousands of liters. Includes conventional fossil fuels like oil,
Fuel Used liter 000 "
gas, coke, coal, diesel fuel.
Raw Materials Used tonnes '000 Total amount of raw materials consumed by the company, in thousands of metric tonnes.
% Recycled Materials % actual Percentage of raw materials used from recycled sources
Gas Flaring tonnes '000 Total amount of gas flared and vented by the company, in thousands of metric tonnes.
Number of Spills # actual Actual number of spills of hazardous materials by the company in the period.
Amount of Spills tonnes '000 Amount of spills of hazardous materials by the company in the reporting period, in thousands of metric tonnes.
Nuclear % Total Energy % actual Percentage of total energy production that came from nuclear power.
Solar % Total Energy % actual Percentage of total energy production that came from solar power.
Phones Recycled # actual Number of cellular phones that were recycled by the company in the period, in millions.
Environmental Fines # # actual Number of environmental fines paid by the company in the period.
Environmental Fines $ # millions Total amount of environmental fines paid by the company in the period, in millions.
. . g Accounting costs related to environmental concerns during the reporting period. Includes remediation costs,
Environmental Accounting Cost # 000 S . . . . X
which is the cost of environmental cleanup associated with spills and pollution.
- . - Indicates whether the company has a policy on the efficient use of energy. 'N' indicates the company has not
Energy Efficiency Policy Yery explicitly disclosed this policy in its most recent Annual or Company Responsibility Reports.
Emissions Reduction Initiatives - YorN Indicates whether the company has a policy on efforts to reduce emissions output.
;Z:;Zr!;eer:fl Supply Chain - YorN Indicates whether the company has a policy to address environmental supply chain management.
) Indicates whether the company has a policy regarding its efforts to use environmentally friendly procedures in the
Green Building Policy - YorN design and construction of its buildings. 'N' indicates the company has not explicitly disclosed this policy in its
most recent Annual or Company Responsibility Reports.
Waste Reduction Policy - YorN Indicates whether the Fgmpalny has a ppllcy .On fe({ucmg the waste emitted by its operations. N. Ipsilcates the
company has not explicitly disclosed this policy in its most recent Annual or Company Responsibility Reports.
Sustainable Packaging . YorN Lr:ilé::(tjss whether the company has a policy regarding its efforts to use environmentally friendly packaging for its
. . Indicates whether the company has a policy to achieve a high level of environmental quality in its operations. 'N'
Environmental Quality - L X . AN
M X - YorN indicates the company has not explicitly disclosed this policy in its most recent Annual or Company
anagement Policy -
Responsibility Reports.

. . Indicates whether the company has announced how it is responding to climate change. 'N' indicates the company
Climate Change Policy - Verhy has not explicitly disclosed this policy in its most recent Annual or Company Responsibility Reports.
g:zvnz;oducts - Climate - YorN Indicates whether the company has developed products in response to climate change.

Biodiversity Policy - YorN In_dlc_ates whether the company has a policy for protecting biodiversity, such as trees and vegetation as well as
wildlife and endangered species.

Verification Type . YorN Indlca.tes whgther the company's environmental policies were subject to an independent assessment for the
reporting period.
Indicates whether the company has recognised its health and safety risks and responsibilities and is making any

Health and Safety Policy - YorN effort to improve the management of employee health and/or employee safety. "N" indicates that the company
has not explicitly disclosed any such efforts in its most recent Annual or Company Responsibility reports.
Indicates if the company has demonstrated a group wide commitment to ensure payment of a fair (could be

Fair Remuneration Policy - YorN defined as minimum, living, or some other criteria) wage to all Group employees, even in those countries that do
not legally require a minimum wage.
Indicates whether the company has established policies to train new and existing employees

Training Policy - YorN on health and safety. 'N' indicates the company has not explicitly disclosed this policy in its
most recent Annual or Company Responsibility Reports.

Employee CSR Training . YorN I(Zzllssc'lac;ses whether the company conducts training courses for employees on Corporate Social Responsibility

. . . Indicates whether the company has made a proactive commitment to ensure non-discrimination against any type

Equal Opportunity Policy Variy of demographic group. This could be in the form of an equal opportunities policy, as described by the company.
Indicates whether the company has implemented any initiatives to ensure the protection of the rights of all people

Human Rights Policy — YorN it works with. "N" indicates that the company has not explicitly disclosed any such efforts in its most recent
Annual or Company Responsibility reports.

UN Global Compact Signatory - Y or N Indicates whether the company is a signatory of the United Nations Global Compact.

Should you have any questions, please do not hesitate to contact us:
bsustainable@bloomberg.net
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Docket ID No. EPA-HQ- OAR-2009-0924

Proposed Confidentiality Determinations for Data Required Under the Mandatory
Greenhouse Gas Reporting Rule
75 Fed. Reg. 39094 (July 7, 2010)

Comments of Bloomberg LP

Bloomberg is the world’s most trusted source of information for businesses
and professionals. (http: www.bloomberg.com) Our sole interest is in making sure
that timely, accurate, transparent and useable information regarding Greenhouse
Gas (GHG) emissions is made available to our customers in the business and
financial community. Thus, we share common interests with EPA.

As a matter of practical necessity, we acknowledge that decisions about
confidential business information (CBI) must be made on a categorical basis.
However, Bloomberg advocates minimizing the adverse effects of withholding GHG
information from the investing public through three specific suggestions that we
offer for EPA’s consideration:

1. To achieve its regulatory goals of facilitating comparisons
by investors and encouraging the development of a low GHG
economy, EPA should routinely make production volume data
available whether or not the data was used in GHG computations.

GHG emissions are not meaningful in isolation; GHG intensity per unit of output is
what counts to investors and the business community.

2. To facilitate investment decisions, EPA should report data
in a format that identifies and aggregates GHG emissions data at
the parent and holding company levels, as well as by individual
facilities. Investors do not invest in “facilities,” but in publicly-traded parent

companies. They need information about what companies own the facilities, as well
as facility-specific emissions data.

3. To insure that GHG emissions data is trustworthy and
transparent, EPA should require the full disclosure of the input
data and assumptions so that the public can verify the accuracy of
GHG estimates for itself, except where a third party verifiers has
certified the data. Requiring reporter to either disclose input data or use a

third-party verifier, would create an incentive or “nudge” toward greater use of
third party verifiers, which Bloomberg favors, while still accommodating the




1851292.3

legitimate needs of companies that believe that releasing input data to the public
would cause them competitive harm by allowing them to make the disclosure
instead in camera to a third party verifier who could be required by contract to keep
it confidential.

In what follows, Bloomberg introduces itself in more detail and explains the
rationale behind each of its three suggestions.

I. Introduction of Bloomberg and its Interest in GHG Disclosure.

Bloomberg is the world’s most trusted source of information for businesses
and professionals. Bloomberg combines innovative technology with unmatched
analytic, data, news, display and distribution capabilities, to deliver critical
information via the BLOOMBERG PROFESSIONAL® service and multimedia
platforms. Bloomberg's media services cover the world with more than 2,300 news
and multimedia professionals at 146 bureaus in 72 countries. The BLOOMBERG
TELEVISION® 24-hour network delivers smart television to more than 240 million
homes. BLOOMBERG RADIO® services broadcast via SIRIUS XM Radio and
1worldspaceTM satellite radio globally and on WBBR 1130AM in New York. The
award-winning monthly BLOOMBERG MARKETS® magazine, Bloomberg
BusinessWeek magazine and the BLOOMBERG.COM® financial news and
information Web site provide news and insight to businesses and investors. For
more information, please visit http://www.bloomberg.com.

Bloomberg strongly supports making GHG information available to business
and the investing public whom it serves. “Most executives know that how they
respond to the challenge of sustainability will profoundly affect the
competitiveness—and perhaps even the survival—of their organizations,” as David
Lubin and Daniel Esty point out in a recent article in the Harvard Business Review.1
Therefore, the business and financial community and the investing public, which
Bloomberg serves, is very interested in comparing GHG information from different
business as one salient index of their awareness of, and success in managing,
sustainability concerns.

Astute long-term investors understand that markets include more than
financial statements when valuing an investment. By quantifying and evaluating
these intangibles, investors have a better understanding of the risks and
opportunities associated with potential investments.

Company environmental performance is an important intangible and is
increasingly considered by investors as a material risk/opportunity (operational,

1 David A. Lubin and Daniel C. Esty, The Sustainability Imperative, Harvard Business
Review (2010) 88(5), 42-50.
http://hbr.org/2010/05/the-sustainability-imperative/ar/1
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financial, regulatory, market, reputational, geographic). While identifying and
quantifying the often complex ways that environmental issues can impact a
company remains challenging, some clarity has emerged around measuring
company carbon emissions and using the data to enhance valuation.

Progress has been made towards standardizing methodology, accelerating
adoption and increasing/improving company disclosure around emissions;
however, material data gaps and transparency issues remain - inconsistent
disclosure across industries and regions limits comprehensive analysis and
weakens investor’s ability to adequately value investments.

Bloomberg’s current efforts rely on disparate sources — some voluntary
company disclosure, some regulatory, some third party - that requires significant
resources to try and standardize and normalize, often with mixed results.

I1. EPA should routinely make production volume data available
whether or not production data was used in GHG computations.

EPA has proposed to determine that all “Production/Throughput Data That
Are Not Inputs to Emission Equations” is confidential business information that will
result in competitive harm if disclosed to the public. Item 10, 75 Fed.Reg. at 39115.

Bloomberg disagrees and respectfully requests EPA to re-consider and make
production/throughput information routinely available to the public, rather than
routinely withhold it. The reason is that GHG emissions information is not
meaningful in isolation, but must be compared with a company or facility’s output in
order to be meaningful. For example, GE recently reported that its “GHG intensity”
had dropped by 39%.2 But such meaningful comparisons among companies cannot
be made without production information.

Moreover, Bloomberg respectfully suggests that production information is
routinely made available in many industries, or reported to the government and
disclosed without harm. Therefore, EPA categorical presumption is not justified
that all production or throughput information in every industry or context is highly
sensitive and would result in competitive harm, as is required to withhold
information under Exemption 4 of the Freedom of Information Act (FOIA). FOIA
was enacted for the purpose of making information in the possession of the
government more freely available to the public. Its exemptions are narrowly
construed and applied. Despite the administrative burdens, EPA is simply not
justified in erecting an irrebuttable presumption that all production or throughput
information would cause competitive harm if released.

Z GE Citizenship Report: GHG Intensity Falls 39% (July 21, 2010)
http://www.environmentalleader.com/2010/07/21/ge-citizenship-report-ghg-
intensity-falls-39/
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Moreover, EPA’s position is internally contradictory, because the risks of
competitive harm are equivalent whether or not production information is or is not
used in GHG computations.

In lieu of its unjustified presumption that all production and throughput
information would result in competitive harm, EPA should allow a showing on an
industry-by-industry basis whether production and throughput data is actually
sensitive in that particular industry, and maintain and update a list from time to
time of whether such an industry-wide categorical showing has or has not been
made.

But EPA is not justified, on either a policy or legal basis, from withholding
production information for every industry just because it can be imagined that such
data might be sensitive in some situations. Rather, EPA has an obligation to build a
factual record to support its speculation.

I11. EPA should report data in a format that identifies and
aggregates GHG emissions data at the parent and holding company

levels, as well as by individual facilities.

EPA has requested comment on “suggestions on formats for presenting both
CBI and non-CBI data that would be most useful to the public.” 75 Fed.Reg. at
39100, col. 1.

Based on Bloomberg’s experience in making GHG data available to the
business and financial community since 2005, the single most important thing that
EPA could do to facilitate access to GHG data by the public - and to maximize the
incentives to develop a lower GHG economy -- would be to aggregate the data from
facilities, up through divisions to parent companies and holding companies, which is
the level of organization at which financial and investment decisions are made.

[t is understandable that EPA requires reporting on a facility-by-facility basis,
for enforcement and regulatory purposes. Bloomberg supports reporting and
making available facility-specific data, which is useful for some purposes, such as
informing the neighborhood and for more detailed, local level operational,
reputational and regulatory risk assessment by investors. But GHG are also a
worldwide issue, and GHG data should also be aggregated to the company or even
holding company level, so that investors may make comparative decisions, and
competitive pressures can be brought to bear on companies to reduce GHG
emissions.

Under the present system, Bloomberg is forced to spend a great deal of time
and money trying to relate facility-specific data to the companies that own and
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operate these facilities. The necessary data to make the translation is not always
easily available.

EPA should make GHG data available not only in a facility-by-facility format,
but also aggregated into investable units, such as parent companies.

IV. EPA should require disclosure of the input data so that the
public can verify the accuracy of GHG estimates, except where a

third party verifiers has certified the data.

EPA has proposed to determine that “Inputs to Emission Equations” are
“emissions data” that cannot qualify as CBI (Item 4, 75 Fed.Reg at p. 39108, col. 2
and following) and has also “solicits comments on whether and to what extent the
use of CEMS [Continuous Emission Monitors] would relieve industry concerns
regarding making [input]| data available to the public.” 75 Fed.Reg. at p. 39109, col
3.

As a logical outgrowth of EPA’s CEM suggestion, and of industry concerns
about disclosure of input data, Bloomberg suggests that EPA require the disclosure
of input data, except whether it has either been verified by a CEM, or has been
disclosed to a third-party verifier in camera.

Bloomberg strongly supports third-party verification. While making input
data available to the public is better than keeping it secret, as a practical matter, a
professional third-party verifier will do a better job at the highly-technical job of
GHG verification than just making the inputs available to the public. EPA should
“nudge”3 industry in the direction of greater use of third-party verifiers by providing
that input data that has been disclosed to a qualified third-party verifier in camera
does not need to be disclosed publicly, where it may cause competitive harm.

Courts commonly handle sensitive but important information by inspecting it
in camera. Third-party verifiers could perform the same function with regard to
GHG data. If a third-party verifier inspects input data and verifies that GHG
emissions are correct, they should co-report the data to EPA so that they become
equally liable for any fraudulent reporting.

On the other hand, industry cannot complain about public disclosure of input
data if EPA offers the alternative of third-party verification.

* %k %

3 RICHARD H. THALER AND CASS R. SUNSTEIN, NUDGE: IMPROVING DECISIONS ABOUT HEALTH, WEALTH, AND
HAPPINESS (Yale Press, 2008).
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Bloomberg appreciates this opportunity to shares its views on this important
topic with EPA.

Respectfully submitted,

Bloomberg LP
Curtis Ravenel, Director of Sustainability

Willkie Farr & Gallagher LLP
Attorneys for Bloomberg LP

ZM%

E. Donald Elliott, Partner



12 PRINCIPLES BLOOMBERG NEWS

e ltisn’t news if it isn’t true. Accuracy is the most important principle in journalism. There is no such thing as being first with
news if we’re wrong.

* News is not a commodity. The critical thinking we apply to reporting, writing and editing can make every story unique.

* We are defined by our words. Writing to the highest standard is in the best interests of the reporter, the editor, Bloomberg
News and our customers.

e Show, don’t tell. Back up statements and assertions with facts, figures and anecdotes. Write with nouns and verbs; shun
adjectives and modifiers.

* News is a surprise. What do we know today that we didn’t know yesterday? That question will offer guidance when deciding
which facts to highlight first.

* Names make news. People want to read and hear about people—the actors and the victims. The bigger the name, the bigger
the audience.

* Notinvented here. We immediately report news from other organizations and then seek to advance the story. We don’t
subscribe to the common journalistic belief that if we didn’t break the news, it didn’t happen.

*  Follow the money. Explaining the role of money in all its forms— from capital flows to executive compensation to the cost of an
acquisition to election spending—reveals the true meaning of the news.

e One story for all. Think globally, not locally. Write with a style and simplicity that anyone anywhere can understand.

* The more we prepare, the luckier we will be. We report, write and edit stories in advance so we’re prepared to deliver our
best news judgment, which is what readers, listeners and viewers want and need most at the moment their interest is greatest.
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BLOOMBERG NEWS FIVE F’S
Bloomberg News is defined by these five ‘Fs’:

. Factual word. Be the most factual. Rely on nouns and verbs, because they are more precise than adjectives and adverbs.
Strive for 100% accuracy. Use the Bloomberg Terminal to obtain facts and context, and use our reporting to develop
anecdotes. We want to impress with the quality of our information, not the intricacy of our prose.

. First word. Be the first to report the news. This is essential to satisfy our audience, whose livelihoods depend on the
timeliness of information. It's easiest to be first if we develop the necessary sources and knowledge in advance of the news.
We also have to provide the fastest delivery of key information from news sources that are readily accessible to our rivals,
such as economic reports and corporate releases.

. Fastest word. Be the fastest to report the details. Because Bloomberg operates 24 hours a day, seven days a week, we can
deliver stories faster than news organizations that publish once a day, once a week or once a month. By being prepared, we
can beat others every time with the latest facts, anecdotes and examples. Through the last update of a story, make every
effort to provide the supporting information before anyone else.

. Final word. Be the definitive source. At the end of a day, a Bloomberg News story ought to have as much context and
perspective as any account published by major newspapers, if not more. It should be worthy of publication in any of the
hundreds of newspapers worldwide that receive our stories.

. Future word. Explain today’s news in the context of tomorrow’s. What does an event indicate? The answer is often vital to
people deciding whether to buy, sell or hold stocks, bonds, currencies or commaodities, because future events will determine
whether their decisions are right or wrong. They need to know what they can expect, and they will have an appetite for our
stories if we tell them.
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LIST OF AWARDS (JOURNALISM)
ENVIRONMENTAL & SOCIAL JOURNALISM REPORTING AWARDS

| Organization Winning Category Article Date Author
NAAJ: North Feature Writing "Dead Children Linked to Aid Policy 12/8/08 Alan Bjerga
American in Africa Favoring Americans"
Agricultural
Journalist
Special Projects: "Recipe 1. “Dead Children Linked to Aid 1. 12/8/08 1. Alan Bjerga
for Famine" 7-part series Policy in Africa Favoring
Americans”
2. "How Famine Lurked Behind 2. 12/9/08 2. Alan Katz and
Vienna Toast Where Joe Carlos Caminada
Cocker Crooned”
3. "World Bank’s ‘Wrong Advice’ 3. 12/10/08 3. Alison Fitzgerald
Left Silos Empty in Poor and Helen Murphy
Countries”
4. "Government Bribes in 4. 12/11/08 4. Alison Fitzgerald
Cameroon Divert Funds From and Christopher
Food Amid Riots” Swann
5. "Wasting Enough Rice to Feed 5. 12/12/08 5. Jason Gale and
184 Million Is Habit Only Rats Luzi Ann Javier
Love”
6. "Corn Futures Spark Riots as 6. 12/15/08 6. lan Katz and Ari
Speculators Take Trading to Levy
Limit”
7. "Eating Isn’t an Option When 7. 12/16/08 7. Peter Robison
Minnesota Corn Burns in
Houston Cars”
OVERSEAS Malcolm Forbes Award: See Above See Above See Above
PRESS CLUB OF | "Recipe for Famine" Staff
AMERICA: of Bloomberg News
NEW YORK Continuing Coverage: See Above See Above See Above
PRESS CLUB PRINT: "Recipe for
Famine"
Citation: Madeline Dane “China in Africa: Young Workers, Sept. 2008 Simon Clark, Michael
Ross Award (Reporting Deadly Mines” Bloomberg Markets Smith and Franz Wild
on the Human Condition)
SABEW Enterprise “China Lets Child Workers Die 7/22/08 Simon Clark, Michael
Digging in Congo Mines for Copper” Smith and Franz Wild
“China Defies Peru Rescue of 7/22/08 Michael Smith

Miners Afflicted With Lung Disease”

Projects

"Recipe for Famine"

Alan Bjerga, Carlos
Caminada, Alison
Fitzgerald, Jason Gale,
Luzi Ann Javier, Alan
Katz, lan Katz, Pius
Lukong, Helen
Murphy, Christopher
Swann and Peter
Robison.
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| Organization Winning Category Article Date Author
BUSINESS Best Magazine Story “China in Africa: Young Workers, Sept. 2008 Simon Clark, Michael
JOURNALIST OF Deadly Mines” Bloomberg Markets Smith and Franz Wild
THE YEAR
AWARDS
(BJOYA)
International Reporting "Racism, the Word Not Spoken" August 2008 Telma Marotto
Category Bloomberg Markets
BRAZIL AWARD | Paul Donovan Kigar "Plundering the Amazon" Bloomberg | September Michael Smith and
Prize Markets 2009 Adriana Brasileiro
SABEW (1) “Plundering the Amazon” Sept. 2009 Michael Smith and
WINNER Bloomberg Markets Adriana Brasileiro
Overseas Press Class Eighteen: The “Sanitation Nightmare” Bloomberg April 2009 Jason Gale
Club Awards (1) Whitman Bassow Award Markets
WINNER
FOLIO - EDDIE Division: “Plundering the Amazon” Sept. 2009 Michael Smith and
AWARDS: (1) Consumer>>Business Bloomberg Markets Adriana Brasileiro
WINNER Financial
Feature/Single Story
NATIONAL (1) Second Place “AARP’s Stealth Fees” Bloomberg January 2009 Gary Cohn and Darrell
HEADLINER Markets Preston
AWARDS
IRE Awards (1) Category: Other Media: “Plundering the Amazon” Sept. 2009 Michael Smith and
Finalist Magazine/Specialty Bloomberg Markets Adriana Brasileiro
Publication
SAJA Category 1: Daniel Pearl “Sanitation Nightmare” Bloomberg April 2009 Jason Gale
Journalism Award Markets
Awards: (1)
Finalist
“'India Failing to Control Open 3/4/09
Defecation Blunts Nation's Growth"
FOREIGN Story of the Year/Print “Duping the Families of Fallen Sept. 2010 David Evans
PRESS & Web: Soldiers” Bloomberg Markets
ASSOCIATION
AWARDS (UK)
(1) Finalist
GREEN Category 11: Enterprise “Boomer Bows Out in Shakeout That | 4/27/09 Mark Clothier and
EYESHADE Business Reporting - Led to Vermont Beard” John Helyar
AWARDS FINALIST
NEWSWOMEN'S | Front Page Awards “End of Life Warning at $618,616 3/15/10 Amanda Bennett

CLUB OF NEW
YORK

Makes Me Wonder Was It Worth It”
— Bloomberg Businessweek
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LIST OF AWARDS (ENVIRONMENTAL)

EPA GREEN POWER PARTNERSHIP

We won an award from the EPA Green Power Partnership at their Green Power Leadership Awards Ceremony for Green Power
Purchasing. We are the 28th largest procurer of renewable energy credits in the United States -
http://www.epa.gov/greenpower/toplists/top50.htm.

LEADERSHIP IN ENERGY AND ENVIRONMENTAL DESIGN (LEED) OFFICES

All new and refurbished offices are built to LEED standards included but not limited to; recycling of construction waste, low VOCs,
daylight sensors, efficient HVAC, reduced lighting power and fixtures that reduce water use

Our San Francisco office was awarded LEED Gold Certification for Commercial Interiors (11/4/2008). This 24,800 square foot office
accommodates 180 Bloomberg employees.

Our Tokyo office was the first in Japan to be awarded LEED Gold Certification for Commercial Interiors (8/19/2009). This project is
Bloomberg LP’s first LEED project in Asia. This 11,000 square foot office accommodates 96 Bloomberg employees.

Our office at 38 Finsbury in London received LEED Platinum certification for Commercial Interiors (11/9/2009). This office is
Bloomberg'’s first to achieve Platinum certification and our first LEED project in Europe. This 19,600 square foot office
accommodates 302 Bloomberg employees -http://www.usgbc.org/LEED/Project/CertifiedProjectList.aspx .
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Revision History

Version Description Authors
Document to detail process by which we calculate
7/14/08 1.0 Bloomberg LP’s Carbon Emissions for 3™ Party Curtis Ravenel, Jason Shulman
Validation.

Document to detail process by which we calculate
9/15/08 1.1 Bloomberg LP’s Carbon Emissions for 3" Party Curtis Ravenel, Jason Shulman
Validation.

Document to detail process by which we calculate
12/11/08 2.0 Bloomberg LP’s Carbon Emissions for 3" Party Jason Shulman
Validation.

Document to detail process by which we calculate
5/19/09 2.1 Bloomberg LP’s Carbon Emissions for 3" Party Jason Shulman
Validation.

Document to detail process by which we calculate
4/28/10 3.0 Bloomberg LP’s Carbon Emissions for 3" Party Jason Shulman
Validation.

Document to detail process by which we calculate
4/7/11 4.0 Bloomberg LP’s Carbon Emissions for 3" Party Jason Shulman
Validation.
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1. Introduction

1.1 Purpose

The purpose of this document is to detail the processes Bloomberg LP (BLP) has utilized, and will continue
to utilize, to calculate Carbon Emissions resulting from its operational activities. Carbon Emissions will be
calculated for specific time periods based on calendar year (BLP’s fiscal year matches calendar year).

1.2 Project Members & Stakeholders

Name Department

Peter Grauer Chairman

Dan Doctoroff President

Kate Schroeder (Sustainability Steering Team) Chairman’s Office

Curtis Ravenel Sustainability Team — Manager

Lee Ballin Sustainability Team — Supply Chain/Waste Reduction
Michael Barry Sustainability Team — Facilities & Technology
Jason Shulman Sustainability Team — Reporting & Analysis
Marc Swartz (Sustainability Steering Team) Sales

Melinda Wolfe (Sustainability Steering Team) Human Resources

Kevin Sheekey (Sustainability Steering Team) Public Relations

Jack Davis (Sustainability Steering Team) Supply Chain

Ken Cooper (Sustainability Steering Team) Operations

Andy Ely (Sustainability Steering Team) R&D Systems & Data Solutions

Erana Stennett (Sustainability Steering Team) Philanthropy

Margaret Trapp (Sustainability Steering Team) News

Maureen McGuire (Sustainability Steering Team) | Marketing

Copyright © 2011 Bloomberg L.P. ALL RIGHTS RESERVED.
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1.3 Process Owner

The owner of this process is the Sustainability Team member responsible for Reporting and Analysis
(Sustainability Analyst). He/she will be responsible for the content of this document, and all updates/future
versions.

2. Overview and Methodology

Bloomberg LP (BLP) has calculated, and will continue to calculate, its Carbon Emissions (including its 2007
“Baseline” emissions) with guidance from many different sources, but most prominently the WRI (World
Resources Institute) and WBCSD (World Business Council on Sustainable Development) in the form of the
WRI Report “Hot Climate, Cool Commerce: A Service Sector Guide to Greenhouse Gas Management” (May,
2006). Bloomberg also utilized information available from The Greenhouse Gas Protocol Initiative website
(www.ghgprotocol.org) and other websites/documents, specifically Carbon Emissions Factors. Each

reference is noted with source, version and date (where applicable). Pursuant to this guidance, BLP followed,
and continues to follow, this framework for calculating our Carbon Emissions:

Established Organizational/Operational Boundaries (Relevance): As per the WRI report referenced
above, because BLP owns all its business units 100%, its organizational boundary is pre-defined and does
not require a subsequent Equity/Financial/Operational Control determination.

Regarding the Operational boundaries of BLP’s Carbon Emissions (i.e. what operational components are
being captured/what gases are being measured in our inventory):

- For 2007 Baseline through current, BLP was and is focused on measuring CO2e emissions (including
CO2, CH4 and N20) for all Scope | and Scope Il activities.

- In addition to Scope | and Il emissions, BLP calculates emissions for specific Scope Ill segments
(Business Travel, Supply Chain shipping, Paper Consumption, Landfill Waste). The BLP Sustainability
Group identified the components within these boundaries in consultation with a representative from
The Climate Group (www.theclimategroup.org). BLP calculates CO2e for Paper and Waste, and
strictly CO2 for Supply Chain and Travel. Emissions calculations for the latter will be expanded to
include CH4 and N20 for 2011 year-end calculations.

Identified Emission Sources (Completeness): The established Operational boundaries pertain to all
facilities and operations that were/are active during a specified time period. BLP believes it has identified
all Scope 1 and Scope 2 sources of CO2e emissions, as well as selected Scope 3 emissions, within the
prescribed boundaries and therefore believe all pertinent emissions generated by BLP operations are
being fully captured.

Documented Data Collection Process (Consistency): BLP documented sources of all data used to
calculate CO2e emissions, including identifying specific CO2e conversion factors to be used, so data
collection for future time periods is consistent with baseline (2007) data collection, and results are
comparable.

NOTE: As baseline 2007 Carbon Emissions have been established and subsequent years’ Emissions are
calculated, against which future results will be measured, there are certain circumstances (detailed
below) under which BLP would re-state its 2007 baseline or subsequent year’s results. BLP would
consider re-statement if the impact of the adjustment amounted to 0.5% of that year’s Carbon Emissions.

Copyright © 2011 Bloomberg L.P. ALL RIGHTS RESERVED.
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Acquisition: If BLP were to acquire additional operations (does not pertain to organic growth), it
would assess the CO2e emissions impact of that acquired operation for the current year, and
subsequently make a full-year assessment and adjust 2007 baseline and subsequent years’ results so
future comparisons would be applicable.

NOTE: Bloomberg executed two acquisitions in December 2009, Businessweek and NEF. Bloomberg
included the emissions impact of those operations for 2009 (for the portion of the year they were
part of Bloomberg) and for 2010 (full-year). Bloomberg plans to determine a full-year emissions
impact of those acquired operations at the time of acquisition and apply them to prior years'
emissions totals for the purpose of effective comparison. This will be done as part of a re-validation
of BLP emissions for years 2007-2009.

Divestiture: If BLP were to divest operations, it would assess the CO2e emissions impact of that
divested operation for the current year, and subsequently make a full-year assessment and adjust
2007 baseline and subsequent years’ results so future comparisons would be applicable.

Clarification: If some component of BLP’s 2007 baseline (or subsequent year’s emissions) is
calculated using estimation and/or extrapolation (in the absence of specific data), and subsequently
accurate data for that time period were to become available (eliminating the need for estimation/
extrapolation), BLP would recalculate results for that and subsequent time periods for that
component of carbon emissions using the actual data.

Additional Emission Source: If at some point we elect to include in our Carbon Emissions calculation
an emission source not included in our baseline and/or subsequent years’ results, we will either
calculate the CO2e emissions for the baseline time period for that emissions source or, lacking data
from which to calculate emissions for that period, make an estimate of those emissions for the
baseline and/or subsequent time periods.

CO2 Factor Revision: If factors become available that are applicable to prior years (i.e. factors
become available in 2008 that were applicable to 2006), then we would utilize those revised factors
to re-calculate for all impacted years.

Error/Omission: If it was found that in a specific year an error occurred in calculation of emissions,
or that there was an omission of relevant data, we would correct that error/omission and recalculate
emissions for that year.

Created Data Transparency (Transparency): Documentation includes sources of all data and conversion

factors used, methods of acquiring such, and identification of any and all assumptions/extrapolations
made in the process of calculating CO2e Emissions.

Utilized Data Validation Process (Accuracy): BLP engages in detailed analysis in an effort to ensure the
accuracy of our sourced data used to calculate carbon emissions. This analysis includes additional data
“checks and balances” (i.e. use of meter/account numbers to confirm completeness of power usage
data), use of metrics to compare year-over-year results (i.e. year-to-year consistency and
“reasonableness”), etc. Any analyses used in this manner are specified in the individual segment’s flow
chart below.

As stated above, we used this framework to create BLP’s 2007 Baseline and subsequent year(s)’ CO2e
Emissions and it is consistent with the framework we will utilize to calculate emissions for future time
periods. Specific processes for calculating each component of BLP’s Carbon Emissions are included in the
appendices of this document.

Copyright © 2011 Bloomberg L.P. ALL RIGHTS RESERVED.
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2.1 Use of Conversion Factors to Measure Emissions

BLP uses CO2/CH4/N20 conversion factors from multiple sources (sources and, when applicable,
version/date of all CO2 factors used are referenced in the Appendices), and applies these factors to our key
“Usage Measurements” (e.g. Kwh, Gallons consumed, miles traveled, etc.) for all operational activities
included in our Carbon Emissions calculation.

2.2 Data Collection

For all relevant BLP operational activities, we attempt to collect source data for the key Usage
Measurements, to which we could directly apply the appropriate CO2e factors we identified for each
activity. For each activity, the degree to which we are able to obtain this source data will fall into one of
four categories:

Direct Complete: Source data includes all Usage Measurement data, for the full time period specified,
needed to directly calculate emissions (Kwh used, gallons consumed, Miles traveled, etc.).

Direct Partial: Source data includes Usage Measurement data needed to directly calculate emissions
(Kwh used, gallons consumed, Miles traveled, etc.), but only for part of the time period specified.
Extrapolation/Estimation, time-based or otherwise (e.g. spending patterns), is required to determine
emissions for the full specified time period.

Indirect: Source data includes data from which we can estimate/calculate Usage Measurements, from
which we can then calculate emissions. We will document the process utilized to extrapolate/estimate
Usage Measurements for the specified time period based on relevant data points from the source data
(e.g., with origin and destination information for Car Service trips, can utilize Google Maps to
determine approximate miles driven).

Absent: No source data readily available. We must use similar/related data to estimate Usage
Measurements, from which we can then calculate emissions. Utilize comparable (e.g. same activity in
different time period, spending patterns) or related (estimate activity based on a related activity — e.g.
number of taxi rides based on number of flight segments) data to develop a conservative estimate of
Usage Measurements for specified time period.

2.3 Operational Segments of BLP Carbon Emissions

BLP’s Carbon Emissions are comprised of the following operational Segments:

Facilities: Includes all BLP facilities that are “Active” (active lease at facility or owned building) at any
time during a specified time period. Facilities will include Office/News sites, Node sites, and Data
Centers. Current emissions components from facilities are:

- Purchased Electricity
- Gas Consumption
- Oil Consumption

- Steam Generation/consumption
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- Building Common-Area Electricity (Primarily Heating, Ventilation, Air Conditioning (HVAC))
- Hydroflourocarbons (HFCs)

e Business Travel: Currently includes the modes of business travel listed below. As additional modes of
transport are utilized, they will be included.

- Air Travel (Private Aircraft)

- Air Travel (Commercial Aircraft)

- Rail Travel

- CarRental

- Car Service

- Taxi

- Field Service Technicians Car Usage

e Supply Chain/Vendors: Includes shipments of goods related to BLP’s Supply Chain, internal (between
BLP facilities) and external (to/from vendors/customers), that is controlled (and therefore tracked) by
BLP. Also includes distribution of Markets and Businessweek magazines.

e Paper Consumption: Includes Office Paper (paper supplies used by Bloomberg Offices and BLP INK), BLP
Press (outsourced at the end of 2009) and paper consumption associated with creating Markets and
Businessweek magazines.

e Landfill Waste: Global BLP waste that is neither recycled nor composted.

Detailed information related to emissions calculation for each of these segments is included in the
appendices. Going forward, these segments will be revised as necessary, as circumstances change, or BLP
elects to include other Scope 3 components that are currently not included (e.g. employee commuting,
business travel hotel usage, etc.).

2.4 Generic Process for Calculating CO2e Emissions

For each segment of BLP’s operations, as it pertains to CO2e Emissions (see section 2.3), there is a
“Business Owner” who is responsible for the data collection in that segment (see appendices for lists of
Business Owners). The Business Owner may collect the data himself/herself or designate the task of
actually collecting the data to another member of his/her department. The Sustainability Analyst will work
closely with the Business Owners though all steps of this process.

2.4.1 Identify and Acquire Source Data

The Sustainability Analyst and respective Business Owner collectively identify the Usage Measure for each
CO2e-emitting activity within established boundaries, for the specified time period, and identify the most
complete and reliable source for acquiring the Usage Measure data or data necessary to calculate the
Usage Measure. Business Owner (or designee) acquires the “Primary Source” data from that source and
documents the source and method by which it was acquired.
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2.4.2

2.4.3

Make Necessary Extrapolations/Estimations/Calculations to Have Usage Measure Data for Full
Specified Time Period

If the Primary Source data for the activity does not include Usage Measure data for the full specified time
period, Business Owner and Sustainability Analyst collectively determine the appropriate and necessary
action to “fill out” the data set. The four categories of data completeness (defined in 2.2) are listed below,
with possible options for filling-out an incomplete Primary Source data set:

e Direct Complete: No adjustments required prior to calculating emissions.

e Direct Partial: Utilize extrapolation/estimation, time-based (i.e. if we have Usage Measure data for half
a year, multiply results by 2 to get the equivalent of a full year) or otherwise (e.g. map usage to
spending patterns), to determine Usage Measure data for the full specified time period.

e Indirect: Decide on the best available method by which we can estimate/calculate Usage
Measurements from the existing data (e.g., with origin and destination information for Car Service
trips, can utilize Google Maps to determine approximate miles driven).

e Absent: With no source data readily available, options are to utilize data from comparable/related
activities to develop a conservative estimate of Usage Measurements for specified time period. Some
examples of utilizing comparable/related data:

- Identify same activity in different time period.

- Identify same activity in a similar location (e.g. A facility has no data for HVAC activity, we identify a
similar facility — by use/geography — that does have HVAC data, identify a per-square-foot activity
utilization rate, and apply it to the facility w/ no data).

- Identify a related activity from which we can estimate usage (e.g. number of taxi rides based on
number of flight segments).

The completion of incomplete data sets will be addressed on a case-by-case basis. It is ultimately the
Sustainability Analyst’s responsibility to confirm an incomplete data set is filled out in an acceptable
manner, and also to document the process used for each instance in which this action is required.

Identify Appropriate CO2e Emissions Factors for Each Emissions-Generating Activity

The Sustainability Team, with assistance from a consultant from Cventure LLC, has identified what we feel
are the most applicable CO2e emissions factors for each operational segment/usage measure.
Sustainability Analyst documents the source and version/date (where applicable) of every CO2e emissions
factor used in calculating our carbon emissions so we can use factors from consistent sources over time.

2.4.4 Calculate CO2e Emissions

Sustainability Analyst, for each emissions-generating activity, takes the Usage Measure data, identifies and
documents assumptions required to calculate CO2e emissions (e.g. car type utilized for Car Rentals/Car
Service/Taxi, distance thresholds to determine short/medium/long flights, etc.), and applies the
appropriate CO2e emissions factors to calculate the CO2e emissions for the specified time period.
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2.4.5 Source File Management/Retention

Sustainability Analyst is responsible for filing and retaining all files/documents related to BLP’s Carbon
Footprint on BLP network to insure all files are protected by network back-up. These files include, but are
not limited to:

e Source/Validation Data
e Calculation Spreadsheets
e Department Documentation

e Reference Files
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3. APPENDICIES

3.1 Appendix 1-2010 BLP Carbon Emissions

2010 CARBON EMISSIONS TALLY

Scope

CO2e (MT)
FACILITIES
Electric, incl. Common Area (Includes BW/NEF 2010 data): 97,591.32
Non-Electric:
Gas 1,794.97
Steam 720.00
Qil 1,021.26
HFC (Actual) 440.55
Total Non-Electric: 3,976.78
TOTAL FACILITIES: 101,568.10
TRAVEL
Air Travel 28,530.23
Private Aircraft Travel 2,703.86
Rail Travel 237.61
Car Service 605.79
Rental Car 554.51
Taxi 634.84
Field Service Technician Vehicles 428.48

TOTAL TRAVEL: 33,695.31
SUPPLY CHAIN

Asset Management 1,850.91
BLP INK 178.24

Markets Magazine Distribution 3,696.18
Businessweek Distribution 18,383.86

SUPPLY CHAIN: 24,109.19

PAPER/WASTE
Office Paper Consumption 696.34
Markets Magazine 4,777.54
Businessweek Magazine 26,663.98
Waste 2,066.74
TOTAL PAPER/WASTE:  34,204.60
TOTAL 2010 BLP CARBON EMISSIONS: 193,577.20
BY SCOPE:
SCOPE | 5,960.64
SCOPEII 98,311.32
SCOPE Il 89,305.24

TOTALS:  193,577.20
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3.2 Appendix 2 - Facilities

3.2.1 Data Detail

FACILITIES DETAIL
Usage Data Business
Data Scope Measure Data Source Completeness Owner
Full Facility List N/A N/A Tririga Database Direct Complete K. Saavedra
1) Vendor Invoices from NUS
2) Vendor Invoices from SAP
" 3) Direct meter information from landlord . - J. Shulman/
Purch El 2 Kwh Y facil
urchased Electricity W 4) Pro-rated building meter information aries by facility M. Barry
from landlord
5) Estimation based on similar facilities
1) Vendor Invoices from NUS
. . . . J. Shulman/
Oil Consumption 1 Gallons 2) Vendor Invoices from SAP Direct Complete M. Barr
3) Usage Log from applicable Facility Mgr. ' v
1) Vendor Invoices from NUS
('\le:;::ﬁGtaison 1 Therms 2) Vendor Invoices from SAP Direct Complete l:/l Sg:rI:wan/
P 3) Direct meter information from landlord ’ ¥
1) V | i fi N
Steam (to Kwh) mlbs (thousand ). Vendor nvo!ces rom NUS . J. Shulman/
Consumption 2 Ibs) 2) Vendor Invoices from SAP Direct Complete M. Barr
P 3) Direct meter information from landlord ’ ¥
1) O d Facilities: Incl. i tered
) wneA . acilities: Incl. in our metere Direct Complete for 731
Electricity Kwh. Lexington. Landlord- J. Shulman/
HVAC 2 Kwh 2) Rental Space: Landlord provides gton. ’
provided for select others, M. Barry
metered or pro-rated bldg Kwh. Estimated for the rest
3) BLP Analyst estimates ’
HFC 1 Lbs Facility Maintenance Reports Dlr.e.ct. Complete for owned J. Shulman/
facilities. M. Barry
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3.2.2 CO2 Factors

US FACILITIES - PURCHASED KWH

eGrid eGrid Subregion  Subregion co2 CH4 N20
Region Name Acronym Grams/KWh  Grams/KWh  Grams/KWh  Section
ASCC Alaska Grid AKGD 582.75 0.0123 0.0034 igl:f(rgigtl:d\g;zgé'g 5 flE)V'SED Year 2007 Summary
ASCC | Miscellaneous AKMS 243.01 0.0103 0.0020 $:§|:f(rg:§gt1:d\g;irzgé‘gé 1R1E)V'SED Year 2007 Summary
WECC Southwest AZNM 568.18 0.0085 0.0075 $Z§|§f(nc(:§gt1£ dVFZr;'rzg é'g o flE)V'SED Year 2007 Summary
WECC California CAMX 308.90 0.0128 0.0028 izgf{gigtl:d\g:rzgril‘(;(; flE)V'SED Year 2007 Summary
ERCOT All ERCT 568.16 0.0081 0.0063 $Z§|:f(rg:§gt1£ dVFZr;'r‘L’]’; é'g o flE)V'S ED Year 2007 Summary
FRCC All FRCC 553.44 0.0187 0.0069 izgf{gigtl: dVFZrSIrZZ rt/g o flE)V'SED Year 2007 Summary
HICC | Miscellaneous HIMS 609.55 0.0613 0.0098 $Z§|:f(r'c‘:§gt1£d\g;'rz’;;'2 o flE)V'SED Year 2007 Summary
HicC 0ahu HIOA 735.17 0.0413 0.0095 izglsf(rgigtlfd\g:rzzé‘g o flE)V'SED Year 2007 Summary
MRO East MROE 767.63 0.0131 0.0132 $:§I§f(rg:§gt1:d\g;irz’;é‘g(’) flE)V'SED Year 2007 Summary
MRO West MROW 803.56 0.0134 0.0136 iszlsf(rgzgtlde;r:rzzé'g o flE)V'SED Year 2007 Summary
NPCC New England NEWE 375.56 0.0349 0.0069 izgls:';(rgigtl:d\g;:zgé'g 5 flE)V'SED Year 2007 Summary
WECC Northwest NWPP 389.54 0.0074 0.0062 i:bAlsf(r(':‘:igtlfdvFit'rzzé‘% flE)V'SED Year 2007 Summary
NPCC Long Island NYLI 643.54 0.0411 0.0059 izglsf(rg:‘igtl:d\g:rzzé'g o flE)V'SED Year 2007 Summary
NPCC Upstate NY NYUP 308.67 0.0079 0.0045 $:§|:f(rg:§gt1:d\g;irzgé‘gé 1R1E)V'SED Year 2007 Summary
RFC East RFCE 480.50 0.0124 0.0077 $Z§|§f(nc(:§gt1£ dVFZr;'rzg é'g o flE)V'SED Year 2007 Summary
RFC Michigan RFCM 748.94 0.0148 0.0126 izgf{gigtl:d\g:rzgril‘(;(; flE)V'SED Year 2007 Summary
RFC West RFCW 703.76 0.0083 0.0118 $Z§|:f(rg:§gt1£ dVFZr;irzg é'g o flE)V'SED Year 2007 Summary
WECC Rockies RMPA 992.20 0.0121 0.0152 ;Pg:f(rgigtlfd\g:rzzril‘(;(; flE)V'SED Year 2007 Summary
SPP North SPNO 815.89 0.0096 0.0132 $Z§|:f(ré‘:§gt1£d\g;z’;;'2 o flE)V'SED Year 2007 Summary
sPP South SPSO 736.66 0.0111 0.0102 izgf{gigtl:d\g:rzzrtl‘(; 0 flE)V'SED Year 2007 Summary
SERC Midwest SRMW 807.07 0.0093 0.0134 ::bAlsf(rgzgtlde;r:rzzé'g o flE)V'SED Year 2007 Summary
SERC South SRSO 678.34 0.0107 0.0111 2325{2:223:0‘\@;22é'g(') flE)V'SED Year 2007 Summary
e | e | v | e | oomo | omus | SAee et s sy
Overall US 589.46 0.0114 0.0090 $:§|:f(rg:§2t1: dVFeer;irz’; rlyg o flE)V'S ED Year 2007 Summary
NEW YORK CITY SPECIFIC 299.46 0.0053 0.0015 PLANYC Inventory of New York City Greenhouse Gas Emissions

September 2010
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GLOBAL FACILITES - PURCHASED KWH

co2 CH4 N20

Country Grams/KWh  Grams/KWh Grams/KWh €02 Grams/KWh

Argentina 366 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Australia 883 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Austria 183 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Bahrain 651 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Belgium 249 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Brazil 89 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Bulgaria 489 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Canada 181 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Cayman Islands 785 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Channel Islands 83 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Chile 412 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
China 745 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Colombia 107 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Croatia 341 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Cyprus 759 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Czech Republic 544 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Denmark 308 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Ecuador 262 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Egypt 460 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Estonia 752 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Finland 187 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
France 83 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Germany 441 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Ghana 214 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Greece 731 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Hong Kong 757 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Hungary 331 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Iceland 1 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
India 968 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Indonesia 726 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Ireland 486 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Israel 693 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Italy 398 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Jamaica 785 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Japan 436 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Jordan 589 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Kazakhstan 439 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Kenya 329 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
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GLOBAL FACILITES - PURCHASED KWH (Cont')

Country GL%/ZKWh Grar%z‘KWh GLn%/?(Wh €02 Grams/KWh
Kuwait 614 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Latvia 162 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Liechtenstein 27 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Lithuania 114 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Luxembourg 315 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Malaysia 656 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Mexico 440 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Netherlands 392 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
New Zealand 214 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Nigeria 403 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Norway 5 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Pakistan 451 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Panama 273 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Peru 225 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Philippines 487 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Poland 653 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Portugal 384 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Qatar 534 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Romania 417 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Russia 326 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Saudi Arabia 754 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Scotland (UK) 487 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Singapore 531 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Slovakia 217 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Slovenia 329 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
South Africa 835 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
South Korea* 459 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Spain 326 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Sri Lanka 420 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Sweden 40 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Switzerland 27 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Taiwan ("Chinese Taipei") 650 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Thailand 529 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Turkey 495 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
UAE 842 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
UK 487 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Ukraine 386 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Uruguay 307 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
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GLOBAL FACILITES - PURCHASED KWH (Cont')

co2 CH4 N20
Country Grams/KWh  Grams/KWh Grams/KWh €02 Grams/KWh
203 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)
Venezuela
Vietnam 413 0.0114 0.0090 IEA CO2 Emissions from Fuel Combustion — 2010 Ed. (2007-2008 Data)

NON-ELECTRIC POWER

Usage Co2 Conversion CH4 Conversion N20 Conversion
Source Measure Formula(s) Formula Formula Assumptions Source
"Cli L HG |
5 grams/MMBtu 0.1 grams/MMBtu Climate ee.nders G ‘G .nventory
Natural 5,302 grams CO2 per Protocol: Direct Emissions from
Therms 10 Therms = 10 Therms = HHV, 1,029 Btu/scf . o
Gas Therm 1IMMBtu 1IMMBtu Stationary Combustion", U.S. EPA,
EPA430-K-08-003, May 2008
.0531/.92=.05772 MT
mlbs C/OZ/MII-Btu 92% Efficiency, 700
Steam | (thousand- Steam: 1 N/A N/A degrees F Steam APl Compendium
1bs) mlbs*1170=1000BTUs Temp
10 grams/MMBtu 0.6 grams/MMBtu Distillate Fuel Oil Pcrlcly::T;?:EJGI'LeD?:jeecrtsfnljiSsilgzs?:grrTZ
oil Gallons | 22.3511bs CO2/Gallon 1MM§;‘|:nS7'194 1MM§;‘|:nS7'194 5.825 MMBtu/barrel | Stationary Combustion", U.S. EPA,

EPA430-K-08-003, May 2008
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3.2.3 Flow Chart — Facilities Data Capture

For each Sustainability Analyst (SA) receives NUS SA stores the NUS report in the
facility, can NUS (a) YES »! report from NUS Rep indicating costs and N Facilities/NUS Source
provide utility consumptions of all applicable utilities for Documents file for the
info (b)? the facilities NUS handles. appropriate Audit Year. y
. - Store documents in ) %
- Frequency of report: Quarterly or as requested Facilities Raw Data folder SA reviews NUS-supplied data for any

anomalies, and spot-checks Kwh
quantities against actual invoices on
NUS portal or in SAP to confirm that

NUS is recording accurate data

NO

For SA (or designee) reviews utility invoices in
each facility, is SAP, identifies applicable consumption .
utility info available YES quantity and documents the SAP Doc # for ééng‘rfw;aly. *- - Spot-Check:
in SAP? appropriate Facility/Audit Year. o difierence 1 invoice in
from last 12 each 6-month
- Sustainability Analyst provides Accounts months average period
Payable with list of all facilities for which OR same month
NUS did not have data but utility invoices previous year
NO were present in SAP so AP can determine if

those facilities should be handled by NUS. NUS-Captured

quantities pass the

each facility, is SA provide§ Regionall Fapilities M_g_r; and |
utilty AR VES_»| Global Leasing Mgr with list of facilities for YE
SETR G (T which BLP needs utility info from Landlord,
and what utilities are needed. (¢) NO
Facilities Mgrs/Global Leasing provides SA Spot-Check: SA
NO with utility information provided by Anomaly: SA reviews all utility
L Landlord. reviews data with |invoices in SAP for
- FSM of facility in time period
SA formulates “Regional | _ Facility Types: Office, Data Center, Node, Storage (f). question to against NUS data,
Utility Defaults” per saft | . Defaults created for basic Kwh consumption/building determine if and then with the
by facility type. common-area Kwh. deviation is valid NUS
representative

A

Able to
reconcile and
correct
data?

A

For each facility for which we have no basic Kwh and/or . eln'ters ZazlEnles copsumptlon
no building common-area Kwh consumption GUETIES @n = ERRemiEs NEHET | iy

information, SA applies the Regional Utility Defaults (d) Templats(Electricior Non.Electric)

in the Master Template (e). #
L Once all utility data for all facilities is
SA notes on Template which facilities’ entries utilize SIS |nto_ MERIET UGB,
Regional Utility defaults > el ctiateiRas o2
Emissions related to BLP’s facilities’
energy consumption.

NOTES:
(a) NUS is a consulting firm that maintains a portion of BLP facilities utility data. Their process is:

i) NUS receives BLP’s Utility invoices, either from BLP or direct from the Utility vendor.

ii) NUS manually enters pertinent information from the invoice into the NUS database, including vendor, utility (Electricity, Water, Natural Gas, Oil, Steam), unit of

measure (Kwh, gallons, therms, gallons, mibs (thousand Ibs)) and consumption quantities (w/ other data points not related to Carbon Footprint).

ii) Nus stores data in their database and supplies SA with reports (“data dumps”) containing detailed utility consumption data for numerous BLP Facilities (not all).
(b) Facility Utility information includes Electricy Kwh, Common/HVAC Kwh, Gallons of Water, Therms of Natural Gas, Gallons of Oil, mlbs (thousand-Ibs) of Steam.
(c) Regional Facilities Mgrs can provide direct kWh consumption from the landlord (typically tracked throughout the year) while Global Leasing requests both direct

and common-area consumption from the landlord. Our target is to collect 90% actual direct consumption data in each region, measured by square footage.
Facilities below that 90% cutoff are small and usually immaterial.

(d) Regional Utility Defaults are per-square-foot assumptions of Kwh consumption that are calculated by dividing total consumption of each utility type (basic Kwh,
common-area Kwh, etc.) by square footage for each facility in a region (for which we have this info) and then averaging all those of each facility type to
produce a regional average for each facility type for each region, which are called the “Regional Utility Defaults”.

(e) Sustainability Analyst creates a Master Template for both Electric and Non-Electric energy consumption into which SA (or designee) will enter all pertinent utility
information for each facility in BLP’s portfolio. The templates will contain all necessary and applicable CO2 Emissions calculation factors (see 3.2.2) with
which we will calculate CO2 emissions related to BLP’s energy consumption.

(f) Information on Node Sites that operate without a lease (i.e. under a “Service Agreement”) is provided by Networks Dept. and is stored in the facilities folder, in a

separate file from leased facilities.
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3.3 Appendix 3 — Business Travel

3.3.1 Data Detail

BUSINESS TRAVEL DETAIL

Mode Scope Activity Report Requirements Data Source Data Completeness  Business Owner
Per trip, date of trip, origin/destination,

Commercial Air 3 airport codes, segment mileage, Travel Agency (BCD) Report Direct Complete L. Campbell
traveler
Per equipment, hours of use (both flying | Flight Logs/Fuel Purchase

Private Aircraft 1 and APU), gallons of fuel purchased for Receipts/Equipment Direct Complete T. Economou
business flight Specifications
Per trip, date of trip, origin/destination,

US Rail (Amtrak) 3 rail station codes, segment mileage, Travel Agent (BCD) Report Direct Complete L. Campbell
traveler
Per trip, date of trip, origin/destination,

UK Rail (Eurostar et.al.) 3 rail station codes, segment mileage, Travel Agent (BCD) Report Indirect L. Campbell
traveler

Rental Car (Avis) 3 per rgntal, date ?f rental,. renter, rental Vendor Report Direct Complete L. Campbell
location, total mileage driven
Per rental f rental, renter, rental

Rental Car (Hertz) 3 € ? tal, dateg enta i’ enter, renta Vendor Report Direct Complete L. Campbell
location, total mileage driven

UK Car Service (Various) 3 Per trip, daFe of trip, origin/destination, Distribution Partner Report Direct Complete L. Campbell
segment mileage, passenger
Per trip, date of trip, origin/destination

US Car Service (UTOG) 3 P, . P, origin/ ! Vendor Report Indirect L. Campbell
segment mileage, passenger

US Car Service 3 Per trip, daFe of trip, origin/destination, Vendor Report Indirect L. Campbell

(Concorde) segment mileage, passenger
Per tri f trip, origin ination

US Car Service (Other) 3 ertrip, daFe of trip, origin/destination, Vendor Report Direct Complete L. Campbell
segment mileage, passenger

Taxi 3 Number of trips, mileage assumption, Estimate N/A J. Shulman

Fiel rvice Technician Per empl ndor, empl ndor V. ravli

ield Service Technicia 3 er employee/vendor, employee/vendo Field Service Mileage Reports Direct Complete Souravlis (US),

Car Travel

name, miles driven

Ivor Orr (EMEA)
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3.3.2 CO2 Factors

BUSINESS TRAVEL

Usage €02 (Kg) €02 (K €02 (Kg)
Mode Measure Add'l Description per Km per Mile per Gallon Source

Commercial Air Pas'\s;ﬁll;gser— Short (<500km) — Economy Class 0.1715 0.2760 www.DEFRA.gov.uk
Medium (>500km, <1600Km) — Economy 0.0925 0.1489 www.DEFRA.gov.uk
Medium (>500km, <1600Km) — Bus/First 0.1387 0.2232 www.DEFRA.gov.uk
Long (>1600km) — Economy Class 0.0826 0.1329 www.DEFRA.gov.uk
Long (>1600km) — Economy+ Class 0.1322 0.2128 www.DEFRA.gov.uk
Long (>1600km) — Business Class 0.2396 0.3856 www.DEFRA.gov.uk
Long (>1600km) — First Class 0.3305 0.5319 www.DEFRA.gov.uk

Private Aircraft Gallons Fuel 8.3200 www.GHGProtocol.org

Consumed

US Rail (Amtrak)* Paj\;‘?;gser' 0.0534 0.0859 www.DEFRA.gov.uk
:’: :ﬁ)” (Eurostar Pasl‘éﬁlr;gser' 0.0534 0.0859 www.DEFRA.gov.uk
CafIT;a"e' - Miles Driven | Small Petrol-Powered Engine (=<1.4L) 0.1809 0.2911 www.DEFRA.gov.uk
Icnacrl;eist.m Miles Driven Med. Petrol-Powered Engine (1.4L - 2.0L) 0.2139 0.3442 www.DEFRA.gov.uk
(TI:;iService Miles Driven Large Petrol-Powered Engine (>2.0L) 0.2958 0.4760 www.DEFRA.gov.uk
Field Svc Car Use Miles Driven Small Diesel-Powered Engine (=<1.4L) 0.1513 0.2435 www.DEFRA.gov.uk
Miles Driven Med. Diesel-Powered Engine (1.4L - 2.0L) 0.1881 0.3027 www.DEFRA.gov.uk
Miles Driven Large Diesel-Powered Engine (>2.0L) 0.258 0.4152 www.DEFRA.gov.uk
Miles Driven Medium Hybrid (Petrol/Electric) 0.1262 0.2031 www.DEFRA.gov.uk
Miles Driven Large Hybrid (Petrol/Electric) 0.2240 0.3605 www.DEFRA.gov.uk

* We utilize the National Rail CO2 factor from the UK to calculate our US Rail emissions.
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3.3.3 Flow Chart — Business Travel Data Capture

Travel Represantative (TR} and
Sustainability Analyst (SA) Identify

all modes of transport used as
part of BLF business travel.

For each mode of ransport, SA and
TR determine whao is the BLP

BO either requests Activity
Report from vendor sources

When Activity Reports are
recaived, SA stores them in

Business Cwmer (BO) and notify them
of Activity Report requirements.

7| or provides it from available
data.

7| Travel Source Documents file
for applicable Audit Year

- Activity Report: List of all activity for a

specific travel vendor or mode of transport.

- For Activity Report Requirements &

Business Owners: See 3.3.1 — Data Detail

SA reviews each Activity Report to determine if raw
data needs to be adjusted prior to plugging in to

!

Far each Activity Report , SA
creates list of assumptions to
apply, based on the activity
data contained in the report.

For each Activity Report, SA creates a

template (b). Ifit does, SA creates a second version
of the Activity Report, makes necessary adjustments,
and stores the Adjusted Activity Report in the Travel

template that incorporates all applicable

assumptions and COZ faciors necessary

for CO2 emissicn calculation.

Source Documents file for the applicable Audit Year,

For each
Activity Report:

P

- Templates located in Assurance Audit
Folder, Travel Data Folder for applicable

year,(a)

ivity Report incl:
Usage Measura (c)
data for full time
interval?

YES—#

Plug data from the Activity Report into the applicable
template, which will apply the appropriate assumptions
and CO2 factor(s) to calculate related CO2 emissions.(a)

- CO2 factors listed in 33,2

NO
v

L it e Identify % of time interval that
report info the applicatle .

Activity Report covers, and
template, which will apgly the fivide Calculated COZ
appropriate assumptions and > issions by that % to get

CO02 factor(s) to calculate CO2 outEl gk £02 amlssi
emissions related the partial mr?m Sl n:s
time interval, interval. {d)
T MO
Plug data from the Activity R " 'I'Imtarl]:latawillullli_luizntha
into Iha applicable lamplal_a. which aesumuptsalonm al ndlﬂ B:mhr any
will apply tha appropriats additional assumptions and
YES »| assumptions to the vendor supplied = ropriate COZ f 2)
data to create a Usage Measure tnilzlmatamz issinns
assumption for the tirme interval lated to that Activit
covered by the Activity Report. = "

For each mode of
transpartitraved vandor for
which we do not have an
activity report, TR and SA

-

identify assumptions

SA creates a template to
incorporate assumptions and

approprate CO2 facton(s) in order
to calculate COZ emissions from
estimated mileage.

SA acquires data (detailed in
assumptions) required to estimate

r

Consclidate CO2
emissions calculations

Usage Measure data and plugs it into
template to calculate COZ2 emissions
related 1o this mode of ransport.

{possibly including
ancillary travel activity (e)
to calculate an estimate of

mileage associated with
that mode of transport.

#| from all templates to get
total business travel COZ
amissions,

year COZ2 emissions.

(a) For 2010, Commercial Air Travel template was created in Business Warehouse (BW) database of SAP. Applicable factors alsc reside in BW so CO2
associated with Commercial Air Travel is calculated within BW.

(b} For example: some Car Service activity reports contain origin & destination, but no mileage info. We would assign an “Origin Borough™ and a "Destination
Borough® and then use the borough pairs to estimate tip mileage. These details are included on the individual templates.

(e) Usage Measura is the specific Statistic to which wa apply the CO2 Emissions factor to caleulate the CO2 emitted for each mode of transport.

(d} i.a. if time interval is 12 months and vandor activity report covers 9 months, W12=753%, then divide calculated CO2 emissions by T5% to get extrapolated, full-

(e} For example: For Taxi, since we have no systemized information about taxi usage, we relate Taxi usage to specific portions of air and rail fravel. Those
specific assumplions are listed on the calculation template for Taxi,
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3.4 Appendix 4 — Supply Chain

3.4.1 Data Detail

SUPPLY CHAIN

Source Scope Activity Report Requirements

Data Source

Data
Completeness

Business Owner

For each line item shipped:
?ss.ethMgmt. 3 Unit of Weight (Kg, Lbs), Gross Weight, Origin, Destination, SAP/Google M i AT
S:;l)gmtents longitude/latitude of Origin/ Destination, Shipping Distance (in /Google Maps ndirect - 1appan
miles), Route Description (Carrier).
Monthly report of packages sent, divided by Air vs. Ground,
BLP INK 3 ) R . BLP INK Direct Complete J. Cruser
with average package weight and distance.
Markets Monthly reports detailing domestic distribution of the
(magazine) 3 ) . ) RR Donnelly Indirect J. Lauricella
T magazine, monthly circulation data
Distribution
Businessweek Monthly reports detailing domestic distribution of the Businessweek Weekly
. 3 . . . . Indirect B. Schraml
Distribution magazine, monthly circulation data Print Reports

3.4.2 CO2 Factors

Supply Chain
Usage CO2 (kg)

Source Measure Add'l Description per Km-MT Source

Frglght Km- Road Shipments 0.1243 www.DEFRA.gov.uk

Shipments Tonnes
Air Freight - Short (<452km) 1.9607 www.DEFRA.gov.uk
Air Freight - Medium (452km - 1600km) 1.4739 www.DEFRA.gov.uk
Air Freight - Long (>1600km) 0.6132 www.DEFRA.gov.uk
Marine Freight 0.0100 www.GHGProtocol.org
Rail Freight 0.0287 www.GHGProtocol.org
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BLP CARBON EMISSIONS CALCULATION PROCESS

3.4.3 Flow Chart — Asset Management-Supply Chain Data Capture

For each shipping line item, shipping
distance in miles is calculated by
determining distance between longitude/
latitude points of the origin and destination
via a “calculation script”.

L

When BW Tech inputs the delivery
data into database, he identifies those
customers/locations that do not already
have an assigned latitude/longitude (a)

and assigns it via pre-defined script.

BW Technician queries a “delivery”
report out of SAP Business Warehouse
(BW) to a separate BW database built
to maintain annual delivery data.

- “Delivery” report includes, for each
line item shipped, Unit of Weight,
Gross Weight, Origin, Destination,
Route Description (Carrier).

ap

A
BW database has methodology installed
that, for each delivery line item, numerous
calculations/adjustments are made to
facilitate CO2 calculation.(a)

Supply Chain BW Database
calculates CO2 associated
with all deliveries for the
specified time period

All applicable transport

factors are maintained in | _

the Supply Chain BW
Database.(b)

A

NOTES:
(a) Supply Chain BW Database performs the following data calculations/adjustments to facilitate CO2 calculation:
- Calculation to translate Gross Weight into Weight in MT
- Calculation to translate Distance in Miles to Distance in Km
- Creation of “Adjusted Distance” by adding 15% to Distance in Km for “consolidation”
- Application of Distance-Based & Carrier-Based assessment of transport mode.
- Application of “add-on” transport components to Air and Sea shipments.
(b) CO2 Factors are maintained in the Supply Chain BW Database by year (i.e. a separate set of factors for each year). If factors change over time, revised
or new factors will be loaded and utilized for the appropriate year.

3.4.4 Flow Chart — BLP INK-Supply Chain Data Capture

BLP INK Mgr uses data from Monthly
Shipping Summaries to populate
template for Sustainability that collects
monthly data throughout the year and
calculates CO2 emissions for each
month’s shipments

Monthly, BLP INK Mgr Goes to
Data2Logistics (D2L) portal to run a
pre-formatted Monthly Shipping >
Summary report of outbound

shipments from BLP INK.

BLP INK Mgr sends
completed template monthly
to Sustainability Analyst

Y

4
Sustainability Analyst (SA)

Once all data for the year is If SA identifies something that

reviewed and “accepted”, final | _

appears anomalous, BLP INK Mgr |

reviews completed template

year-end CO2 emissions
calculation confirmed.

confirms D2L data for that month in
question.

for formula integrity and
“reasonableness”.
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3.4.5 Flow Chart — Markets Magazine-Supply Chain Data Capture

Sustainability Analyst (SA) received
monthly “print-run” reports (for full time

In 2009, SA calculated Markets Magazine
distribution CO2 for January 2009 based on

period) from Markets Magazine
Production Director detailing number of
magazines printed per month and
global dispersal of magazines.(a)

travel distance from shipping point (Brown
Printing) to all destinations and mode of
transport (Gound/Air) based on carrier service

SA took monthly print-run data for 2010
and extrapolated monthly distribution
"l CO2 based on a comparison to January

2009 print-run quantities. (a)

NOTES:

total Print-Run quantities.

(a) Markets Magazine switched printers at beginning of 2010 from Brown Printing to RR Donnelly. We are still working with RR Donnelly to
refine reporting of the distribution network. We expect to be able to effectively report details of our magazine distribution for 2011, but for
2010 we used our original monthly CO2 calculation from January 2009 to extrapolate monthly Markets Magazine Distribution CO2 based on

3.4.6 Flow Chart — Businessweek Magazine-Supply Chain Data Capture

Sustainability Analyst (SA) received a
detailed report from Businessweek
Manufacturing/Delivery that included for
2010, for each issue:

- Number of issues in print runs/circulation.
- Average weight per issue (whether single

or double issue).

SA calculated, for each issue in 2010,
total weight of the print run by

multiplying issue weight (single or
double issue) by total issues in the
print run.

A

Using Markets magazine’s January 2009 distribution as a
baseline (a), SA calculated CO2 emissions for
Businessweek distribution, for each issue, by:

|- Determining BW circulation weight as % of Markets’

January 2009 circulation weight.
- Multiplying that % by Markets’ CO2 for January 2009.

NOTES:

(a) Similar to Markets magazine, we do not have the level of detail about Businessweek’s distribution network to effectively report CO2
associated with Businessweek distribution. As with Markets, we expect to be able to report details of our magazine distribution for 2011, but
for 2010 we used the same monthly CO2 calculation for Markets from January 2009, taking into account lighter issue-weight, to extrapolate

per-issue Businessweek CO2 based on total Print-Run quantities.

Copyright © 2011 Bloomberg L.P. ALL RIGHTS RESERVED.

Page 21 of 24




Version:

4.0

BLP CARBON EMISSIONS CALCULATION PROCESS Save Date:

5/2/2011 9:00 AM

3.5 Appendix 5 — Paper Consumption

3.5.1 Data Detail

Paper Consumption

Source Scope Activity Report Requirements Data Source Data Completeness  Business Owner

Paper types (including recycled
3 content), quantities (in LBS)
used/received,

Paper
Consumption:

Markets Magazine RR Donnelly Direct Complete

P. Harris

Businessweek Businessweek Direct Complete
Manufacturing/Delivery P

B. Schraml

Other Paper Vendor Reports Direct Complete

P. Harris (US)
A. Lok (Asia)
S. Campbell (EMEA)
C. Prandini (LatAm)

3.5.2 CO2 Factors

Paper Consumption

Usage CO2e Emissions
Source Measure Description PCW% (Kg) per LB Source
Con§jr218prti0n LBS Used* Magazine ("Coated Groundwood") 50% 1.2267 http://www.edf.org/papercalculator/
Magazine ("Coated Groundwood") 30% 1.3482 http://www.edf.org/papercalculator/
Magazine ("Coated Groundwood") 10% 1.4696 http://www.edf.org/papercalculator/
Magazine ("Coated Groundwood") 0% 1.5303 http://www.edf.org/papercalculator/
Copier Paper ("Uncoated Freesheet") 100% 0.7762 http://www.edf.org/papercalculator/
Copier Paper ("Uncoated Freesheet") 99% 0.7817 http://www.edf.org/papercalculator/
Copier Paper ("Uncoated Freesheet") 80% 0.8878 http://www.edf.org/papercalculator/
Copier Paper ("Uncoated Freesheet") 75% 0.9156 http://www.edf.org/papercalculator/
Copier Paper ("Uncoated Freesheet") 70% 0.9436 http://www.edf.org/papercalculator/
Copier Paper ("Uncoated Freesheet") 50% 1.0524 http://www.edf.org/papercalculator/
Copier Paper ("Uncoated Freesheet") 30% 1.1667 http://www.edf.org/papercalculator/
Copier Paper ("Uncoated Freesheet") 20% 1.2225 http://www.edf.org/papercalculator/
Copier Paper ("